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'The  famed  reporter’s  first 
Net  news  gig  may  be  o\^r, 

BUT  THE  BEST,  HE  INSISTS, 

IS  YET  TO  COME 


The  Albany  Times  Union  unlocked 
the  secret  of  extreme  isolation  of 
inmates  in  New  York’s  prison  system. 


Is  it  necessary  discipline  or  cruel  and  unusual  punishment?  That  was 
the  central  question  raised  by  the  Times  Union  in  “Lockdown:  The 
Hardest  Time,”  a  ground-breaking  eight-page  report  on  the  use  of 
solitary  confinement  in  New  York  state  prisons. 

Reporter  Paul  Grondahl  and  photographer  Steve  Jacobs  spent  six 
months  examining  the  growing  trend  of  locking  down  prisoners 
in  tiny  cells  23  hours  a  day  for  months,  even  years,  at  a  time.  Every 
step  of  the  way,  corrections  officials  blocked  the  journalists.  Access 
to  prisoners  and  records  was  routinely  denied.  The  Times  Union 
team  conducted  interviews  with  inmates  through  clandestine 
correspondence  and  spent  days  traveling  to  the  state’s  network  of 
maximum  security  prisons. 

The  report  served  as  a  catalyst  to  educate  lawmakers,  many  of  whom 
said  they  had  no  idea  about  the  extent  of  extreme  isolation  used  in 
New  York.  Prison  watchdog  groups  in  New  York  and  other  states 
have  cited  the  report  in  their  quest  to  educate  the  public.  Creating 
awareness  of  what’s  happening  behind  locked  doors  is  one  more  way 
Hears!  Newspapers  enrich  readers’  lives  every  day. 


To  read  more  on  the  featured  story,  go  to  timesunion.com/news/special 
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The  Case  ForJDmnipresence. 


The  web-based  RFP.  A  simple  truth  for  media  buyers  and  sellers.  If  you  can't  be  everywhere  at  once,  you’re  missing  opportunities. 
That's  why  we’ve  translated  the  Request  For  Proposal  process  into  a  truly  universal  Internet  tool.  To  lead  the  way  in  bringing  the  complex 
world  of  media  online,  we’re  required  to  bring  the  entirety  of  the  marketplace  to  you  as  well  as  you  to  it.  To  turn  ubiquity  into  reaiity  All 
with  real  technology,  no  vaponware.  In  fact,  we’re  the  only  site  today  where  you  can  buy  media,  from  the  RFP  through  negotiation  to  the 
invoice,  without  ever  leaving  the  Internet.  It’s  exactly  how  you  buy  and  sell  media  now.  Only  better. 


^ONE^  The  media  e-marketplace  that  ivorks  today. 

PLACE  www.onemediapiaca.coin 
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‘EMeARGO’;  COMING  TO  TERMS 

Your  story  about  embargoed 
exclusives  makes  an  error  in 
definitions  that  can  be  mislead¬ 
ing  [“Embargoed  ‘exclusives’:  Too  high  a 
price?”  E^P,  June  19,  p.  9].  I  am  the 
chief  editor  and  editorial  director  of 
MicroTimes,  a  14-times-per-year 
computer  magazine  in  California,  and  I 
eome  across  these  requests  frequently. 

In  fact,  they  are  a  regular  occurrence  in 
this  industry. 

There  is  a  big  difference  between 
agreeing  to  an  embargo  —  say,  after 
midnight  on  a  given  date  —  and  signing 
a  nondisclosure  agreement  (NDA).  An 
embargo  does  not  prohibit  me  from 
assigning  a  reporter  to  do  a  background 
investigation,  collect  comments  from 
competitors,  customers,  or  analysts,  or, 
frankly,  do  anything  out  of  the  norm  for 
a  news  story.  An  NDA  prohibits  me  from 
doing  anything  outside  the  walls  of  my 
own  office. 

As  editor  of  a  long-lead-time  publica¬ 
tion,  an  embargo  can,  if  I  might  borrow 
the  cliche  du  jour,  put  me  on  an  even 
playing  field  with  a  short-lead-time 
newspaper,  assuming  the  embargo  is 
not  broken.  An  NDA,  however,  effective¬ 
ly  says  that  I  cannot  publish  anything 
about  the  story  before  a  given  date. 

For  that  reason,  I  always  add  two 
clauses  to  any  NDA  I’m  asked  to  sign: 
The  NDA  becomes  null  and  void  if  one 
of  my  reporters  uncovers  tbe  story  on  his 
or  her  own,  and  it  becomes  null  and  void 
if  I  hear  about  it  from  an  outside  source. 
Needless  to  say,  it  is  voided  as  soon  as 
the  news  breaks  elsewhere. 

Like  anything  else,  there  is  one  excep- 


j  tion  to  my  NDA  rule.  The  only  time  I 
j  will  sign  an  NDA  is  for  a  product  review,  j 
I  where  I  will  obtain  a  product  prior  to  the  i 
I  announcement.  Even  then,  however,  I  j 
will  not  allow  an  NDA  to  put  me  in  a  | 
noncompetitive  position.  j 

There  is  nothing  in  an  embargo  that  i 

keeps  a  reporter  from  doing  his  or  her 
j  job.  If  handled  well,  in  fact,  an  embargo  | 
j  can  enhance  a  story  significantly,  allow-  ' 

!  ing  reporters  extra  time  to  assemble 
those  who  will  be  affected  by  the  j 

announcement. 

STEPHEN  LAWTON 

EDITOR  IN  CHIEF/EDITORIAL  DIRECTOR  j 

MicroTimes  j 

i 

letters@editorandpublisher.com  j 

Corrections  | 

In  E&P’s  July  3  article  about  Web-  \ 

based  ad-creation  solutions  (“Create  an  | 

I  ad:  Easy  as  one,  two,  click,” p.  29),  the  \ 

j  corporate  headquarters  of  Mactive  Inc.  I 

te'os  given  incorrectly.  While  the  compa-  j 

i  ny  does  maintain  a  West  Coast  office  in  I 

!  Irvine,  Calif,  it  is  headquartered  in  | 

Melbourne,  Fla.  j 

Clarification  i 

In  E&P ’s  June  26  story  about  a  num-  j 

j  ber  of  changes  in  the  works  within  the  j 

nation’s  largest  newspaper  chain  | 

(“Gannett  Co.  ramps  up  to  replace 
NEWS  2000,” p.  5),  the  company’s 
replacement  program  should  have  been 
identified  as  Complete  Community  \ 

Coverage.  One  of  Gannett ’s  related  j 

innovations.  Readership  Quality  Re-  j 

views,  which  was  mentioned  by  name  i 

in  the  article,  is  the  group’s  new  way  to  j 
i  assess  coverage  at  its  papers. 


- (^c,  50  years  ago  - 

newspaperdom®  from  editor  &  publisher 


JULY  8,  1950: 

Newspaper  readers  are  satisfied 
with  the  overall  performance  of 
their  paper,  a  preliminary  report 
on  public  attitudes  in  a  midsize 
California  city  shows.  Approxi¬ 


mately  70%  of  all  those  inter-  completed,  11-story  addition 
viewed  said  they  thought  “on  the  to  Tribune  Tower,  home  of  the 


whole”  the  paper  was  doing  a 
“good"  or  “very  good”  job. 

The  cornerstone  of  the  nearly 


Chicago  Tribune,  was  laid  July 
6  in  Chicago,  marking  the  25th 
anniversary  of  the  36-story 
tower. 
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The  days  of  the  silent 
Web  site  are  over. 
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Let  Sonic  Factory™  differentiate  your  Web  site  with  their  streaming 
audio  technology.  Create  Real  Audio,  Windows^  Media  Player  or  MP3 
files  anytime,  anywhere  via  TouchTone'"’  or  cellular  phone.  Easily 
integrated  with  your  current  Web  site.  Sonic  Factory's™  streaming 
audio  will  increase  both  traffic  and  revenue. 

Visit  our  Web  site  to  see  (and  hear)  for  yourself. 
www.sonic-factory.com. 


Streaming  Audio  Applications  for: 

•  News  and  Advertising 

•  Classifieds  and  Directories 
•Auctions 

•  E-Commerce  and  E-Mail 

•  Custom  Solutions 
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Federal  officials 
want  to  take  a 
thorough  look  at  the 
Denver  newspapers’ 
plan  to  merge  busi¬ 
ness  operations. 

in  a  June  29  filing, 
U.S.  Department  of 
Justice  antitrust 
lawyers  asked  for  a 
60-day  extension, 
until  Sept.  8,  to  ex¬ 
amine  the  proposal 
by  The  Denver  Post 
and  the  Denver  Rocky 
Mountain  News. 

The  request  goes 
to  Attorney  General 
Janet  Reno,  who 
must  decide  whether 
to  allow  the  joint  op¬ 
erating  agreement. 

Antitrust  experts 
and  spokesmen  for 
the  newspapers  said 
it  appears  federal 
regulators  need  time 
to  scrutinize  complex 
financial  data. 

-  TODD  SHIELDS 


statewide  edge  over  Gannett,  whose  seven  dailies 
have  a  combined  weekday  circulation  of  430,104. 

Advance  will  further  benefit  from  New  Jersey’s 
tradition  of  strong  readership,  owing  to  its  resi¬ 
dents’  high  income  and  the  lack  of  state-based  TV 
stations,  said  John  O’Brien,  executive  director  of 
the  New  Jersey  Press  Association. 

“There’s  a  void  of  electronic  coverage  of  the  state,” 
he  observed.  “If  you  want  to  find  out  what’s  go- 
ing  on  in  New  Jersey,  you  read  the  paper.” 
With  the  Easton  paper.  Advance 
7  .  .  adds  coverage  in  some  of  New 

i  ■  .  ^  Jersey’s  fastest-growing 

counties.  To  the 
south,  it  gains  The 
A  Gloucester  County  Times 

Woodbury,  Today’s  Sun- 
in  Salem,  and  the 
Bridgeton  News  —  combined 
k  daily  circulation  47,569  — 
which  bump  up  against 
Gannett’s  Cherry  Hill 
Courier- Post  and 
Vineland  Daily 
Journal  —  com- 

■  %  culation  102,938. 

S  Another  rival  in 

L>-  -■  ^  ''.§S3f  the  area  is  Knight 

Kidder’s  Philadelphia  In- 
quirer,  which  sells  some 
}  80,000  copies  daily  in 

/  \  southern  New  Jersey. 

But  Donald  E.  New- 
Mp  ^  y  house,  president  of 

f  />  Advance  Publica- 


BY  LUCIA  MOSES 

WITH  THE  ADDITION  OF  THREE  MORE 
dailies  to  its  New'  Jersey  holdings,  the 
Newhouse  media  empire  added 
some  prime  demographic  territory  to  its  port- 
folio  and  reinforced  its  historic  position 
as  the  most  powerful  news  organization  in 

New'house’s  Advance  Publications, 
publisher  of  the  state’s  largest  daily.  The 
Star-Ledger  in  Newark,  gained  a  toe- 
hold  in  southern  New'  Jersey  by  picking 
up  MediaNews  Group  Inc.’s  remaining  »  , 

press-Times 

Easton,  Pa.,  which,  J 

der  with  New  Jersey,  bol- 

sters  Newhouse’s  presence 

in  the  central  part  of  the 

state.  New'house  also  picked  up 

a  group  of  40  weeklies  that 

reaches  more  than  half  a  million  JF  #'3 

households  in  four  New  Jersey 

and  two  Pennsylvania  counties. 

Advance  emerges  with  six  New 
Jersey  dailies  with  a  combined  weekday 
circulation  of  576,616,  widening  its  ^ 


Just  ahead  of  the 
arrival  in  Moscow 
this  week  of  fact¬ 
finding  delegations 
from  international 
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free-press  groups,  the 
Russian  Union  of 
Journalists  has  re¬ 
leased  a  list  of  10 
“Enemies  of  the 
Press.” 

At  the  top  of  the 
list:  Government 
Press  Minister 
Mikhail  Lesin.  Inter¬ 
national  press  groups 
should  “demand  the 
immediate  dismissal 
of  Lesin  and  his  re¬ 
placement  by  some¬ 
one  who  has  the 
confidence  of  the 
journalistic  communi¬ 
ty,"  Robert  Coalson, 
a  program  director 
for  the  Moscow- 
based  National  Press 
Institute,  wrote  in 
The  Moscow  Times. 

President  Vladimir 
Putin  and  Prosecutor 
General  Vladimir 
Ustinov  were  tied 
for  second  place  on 
the  list. 

Another  notable 
entry  is  Kirsan 
llyumzhinov,  the 
president  of  the 
Russian  republic  of 
Kalmykia  who  many 
Russians  believe 
was  behind  the 
1998  stabbing  death 
of  opposition  news¬ 
paper  editor  Larisa 
Yudina. 

-  MARK  FITZGERALD 

6116  RULE  OFF 
IN  ARK.  TRIAL 

A  judge’s  media 
gag  order  in  the 
trial  of  a  boy  accused 
of  shooting  a  police¬ 
man  has  been  over¬ 
turned  by  the 
Arkansas  Supreme 
Court. 

The  Arkansas  high 
court  ruled  that 
Washington  County 
Juvenile  Court  Judge 


E  &  P  NEWS 


doesn’t  see  waging  a  newspaper  war  to  the  south.  “I  I  group,  got  an  unsolicited  offer  from  Newhouse  for 
think  they  have  their  own  markets  to  cover,”  New-  |  weeklies  plus  the  dailies. 

house  said.  I  MediaNews  wouldn’t  disclose  the  sale  price,  but 

Robert  Schoenbacher,  who  sells  national  adver-  I  said  Advance  paid  a  sum  representing  about  13 


tising  for  the  Newhouse 
papers,  said  while  he 
hasn’t  closely  analyzed  the 
deal  yet,  the  newly 
acquired  papers  are  most 
likely  too  small  to  attract 
major  new  national  ad  dol¬ 
lars.  However,  he  said,  they 
could  give  Newhouse  more 
clout  in  selling  to  local  and 
regional  clients. 

“It  does  bring  a  certain 
continuity ...  to  the  products 
we  already  have,”  he  said. 

With  MediaNew's  leav¬ 
ing  New  Jersey,  two  com¬ 
panies  now  own  13  of  the 
state’s  19  dailies,  mirroring 
a  pattern  of  media  owner¬ 
ship  concentration  nation¬ 
wide.  The  deal  came  about 
when  MediaNews,  looking 
to  get  rid  of  the  weekly 


:  Garden  State  matchup 

Advance 

The  Star-Ledger,  Newark 

406,569  > 

The  Times,  Trenton 

77,994 

The  Jersey  Journal,  Jersey  City 

44,484 

The  Gloucester  County  Times,  Woodbury* 

27,260 

Today’s  Sunbeam,  Salem* 

11,026 

Bridgeton  News* 

9,283 

Gannett 

Asbury  Park  Press,  Neptune 

157,179  : 

Courier-Post,  Cherry  Hill 

85,500 

Home  News  Tribune,  East  Brunswick 

71,909 

Daily  Record,  Parsippany 

46,436 

Courier  News,  Bridgewater 

42,273 

The  Daily  Journal,  Vineland 

17,438 

Ocean  County  Observer,  Toms  River 

9,369 

*Purchased  from  MediaNews  Group  Inc. 

Source:  Audit  Bureau  of  Circulations,  March  31,  2000 

times  the  papers’  operat¬ 
ing  cash  flow,  which  falls 
in  the  midrange  of  to¬ 
day’s  prices.  MediaNews 
said  it  put  the  proceeds 
in  an  account  that  gives 
the  company  a  tax  ad¬ 
vantage  if  it  uses  the 
money  for  acquisitions. 

The  new  Advance  pa¬ 
pers  are  likely  to  see  only 
subtle  changes,  as  the 
Newhouses  have  a  repu¬ 
tation  for  leaving  their 
papers  alone.  Newhouse 
reinforced  that  percep¬ 
tion,  saying  he  plans  to 
retain  the  existing  pub¬ 
lishers  and  adding,  “We 
bought  these  because  of 
the  quality  of  the  mar¬ 
kets,  and  we  don’t  expect 
changes.”  11 


Still  unsettled  —  and  unsettling 


Strikers  in  Detroit  deait  a  biow 


Appeals  court  says  the  NLRB  charge 
of  unfair  practice  ‘legally  erroneous' 


BY  MARK  FITZGERALD 

CHICAGO 

JUST  SIX  DAYS  BE-  (NI 

fore  this  Thurs-  the 
day’s  fifth  anni-  ma 
versary  of  the  night  they  bor 
walked  off  their  jobs  at  NL 
Detroit  Free  Press  joir 
and  The  Detroit  News,  Pre 
hundreds  of  former  hav 

strikers  learned  their  bac 
best  hope  of  returning  60( 
to  work  with  back  pay  ren 
had  been  dashed.  sin< 

In  a  strongly  worded  diti 
opinion  handed  down  tun 
Friday,  a  unanimous  I 

three-judge  panel  of  the  !  cou 
U.S.  Circuit  Court  of  Ap-  j  NL 
peals  in  Washington  re-  ]  call 
versed  the  National  !  anc 
Labor  Relation  Board’s  i  stai 


(NLRB)  1998  order  that 
the  strike  was  caused  by 
management’s  unfair  la¬ 
bor  praxrtdces.  Had  the 
NLRB  order  held,  the 
jointly  operated  Free 
Press  and  News  could 
have  been  forced  to  hire 
back  between  250  2md 
600  strikers  who  have 
remained  out  of  work 
since  the  unions  uncon¬ 
ditionally  agreed  to  re¬ 
turn  to  work. 

Instead,  the  appeals 
!  court  shredded  the 
j  NLRB  order,  which  it 
]  called  “legally  erroneous 
!  and  unsupported  by  sub- 
i  stantial  evidence.”  A  key 


argument  made  by  the 
unions  and  supported  by 
the  NLRB  was  that  the 
News  had  forced  the 
strike  by  unilaterally  im¬ 
posing  a  merit  pay  sys¬ 
tem.  But  the  appeals 
court  said  that  argument 
was  disingenuous:  The 
Newspaper  Guild  local 
was  “unalterably  op¬ 
posed”  to  replacing 
across-the-board  wage 
raises  with  merit  pay 
and  was  not  prepared  to 
bargain  seriously. 

“Today’s  decision  will 
allow  us  to  stop  focusing 
on  legal  procedures  and 
focus  on  the  bargaining 
process,”  said  Tim  Kelle- 
her,  senior  vice  president 
of  labor  relations  for  the 
joint  operating  agency 
Detroit  Newspapers. 
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A  spokesman  said  the  I 

unions  are  still  deciding 
[  whether  to  continue  liti- 
I  gation  before  the  full  ap- 
j  pellate  court  or  the  U.S. 
j  Supreme  Court.  j 

I  “W^e’re  angry  about  | 

!  this  decision,  that  these  j 

I  unelected  judges  of 
I  Washington,  D.C.,  have 
tom  apart  the  work  the 
NLRB  has  done  over  all 
these  years,”  said 
!  spokesman  Sean  Ellis, 
j  The  Detroit  strike  has 
I  been  seen  as  a  failure  for 
j  unions  that  decisively 
!  shifted  the  balance  of 
power  to  management 
across  the  industry. 

Union  leaders  counter 
that  their  boycott  helped 
sink  the  papers’  total  cir¬ 
culation  from  886,000 
to  606,000.  II 
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E  &  P  NEWS 


Papers  and  the  slave  trade 


Frank  admissions  for  the  ‘Courant’ 


BY  JOE  STRUPP 

JONATHAN  McElVY  ISN’T  SURE  IF  HIS  NEWSPA- 

per,  The  Selma  (Ala.)  Times-Joumal,  published 
ads  seeking  runaway  slaves  some  150  years  ago. 
But  if  it  did,  he’d  just  as  soon  leave  it  in  the  past.  “The 
more  we  keep  harping  on  histoiy,  the  tougher  it  is  to 
get  past  it,”  said  McElvy,  25,  an  Alabama  native  and 

managing  editor  of  the  — — - - - 

8,200-circulation  daily  pa-  NEW-YOK 

per  that  dates  back  to  1827- . .  . . . . . 

“I  don’t  know  if  it  would  do'’"***"**®**^ 
any  good  to  bring  it  up  again.”  '  ' 

McElvy’s  comments  were  ' 

among  many  from  newspa-l  '  ye*”?”’ 


LOUrBnt  '  William  Marimow,  managing  editor  of  rAe  (Bal- 
—  timore)  Sun,  which  also  acknowledged  publishing 

runaway  slave  ads,  agreed.  He  said  efforts  to  analyze 
F  HIS  NEWSPA-  today’s  racial  issues  are  more  important  than  dig- 
mal,  published  ging  up  the  past.  “I  think  what  we  are  today  is  what 
y  150  years  ago.  counts,”  said  Marimow.  “Slavery  was  an  absolute 
1  the  past.  “The  atrocity.  But  that  happened  long  before  any  of  us 
tougher  it  is  to  [  were  born.” 

ima  native  and  The  issue  arose  in  Hartford  after  Aetna  Inc.,  a 

— — I  I— — - .  local  insurance 

NEW-YORK"i^l®m-G'P05yT.  “  f  company,  apolo- 


“I  don’t  know  if  it  would  do'’"***"**®**^  — i'l'l' 

....  .  „  r  L  “  »A1,E,  *  likely  Mulatto  WOUMUI.  *:  I 

any  good  to  bring  It  up  again.  '  j- of..^  i»,4;goojc2ot -4 

McElw’s  comments  were  _ ”  V. —  'y 

• - sKRVANVS  for  sAUb.  ytrcet,  -  je 

amongmanyfrom  newspa-  \  ^ -  ^ 

per  veterans  and  history  ^  ^  jaTeal*,  de-oftime.  -  Id  v o 


buffs  who  reacted  strongly^  ,  '*  •  ^*1 

-  both  for  and  against  -  /  7^ 

last  week’s  decision  by  TTic  A  \  ,  , 

Hartford  (Conn.)  Courant^  a  ■  V\ 

to  publicly  apologize  for  ^  ^ 

its  pre-Civil  War  practice  Slaves  for  sale  in  New-York 
of  advertising  for  the  re-  Post,  circa  1800 

turn  of  slaves.  The  apology  was  contained  in  a  Page 
One  story. 

While  some  black  leaders  and  historians  praised 
the  move  as  a  way  to  heal  racial  tensions,  other  oh- 
serv^ers  said  the  issue  should  not  matter  more  than  a 
century  after  slavery'  was  abolished.  “Where  does  it 
stop?”  said  McElvy.  “We  live  in  a  community  that  is 
known  for  civil-rights  struggles,  and  I  don’t  know  if 
that  would  help  right  now.” 


“  f  company,  apolo- 
gized  publicly  in 

-p — iTT^  ^  Marchforinsur- 

*E,  a.  likely  Mulatto  Womiui.  a.  1  , 

►ca*of,^isU6._i»,4,goojcoofc,— 4  slaves  as 

ir  ■  — 7  property.  The 
'  .  apology  follow'ed 

>  fbr  lift.  ' 

dn.oft»Tne.  -  ly  c4 \l 

1,  .  •  i77«»«»do--  A  ^*hlen  '  torney  Deadria 

the  company  to  pay  restitution 
to  the  descendants  of  slaves. 

Lou  Golden,  the  Couranfs  vice  president  and 
deputy  publisher,  said  reporters  working  on  the  Aet¬ 
na  story  and  several  follow-ups  were  asked  by  a  source 
if  the  Courant  would  acknowledge  its  own  slavery 
connections  in  its  reporting.  After  discussions  with 
editors,  reporters  Jesse  Leavenworth  and  Kevin  Can- 
field  were  assigned  to  research  the  Couranfs  history 
and  wrote  a  lengthy  account  that  ran  July  4.  Their  sto¬ 
ry  reported  that  the  Courant,  which  has  published 
since  1764,  regularly  ran  ads  seeking  the  return  of 
slaves  until  Connecticut  outlawed  slavery  in  1848.  II 


SEC  taking  close  look  at  its  regs 

Whispers  heard  about  ‘Fair  Disclosure’ 


Availability  of  financial  info  at  issue 


BY  TODD  SHIELDS 

WASHINGTON 

IT’s  AN  UNSAVORY 
but  all-too-common 
practice:  A  compa¬ 
ny  divulges  information 
to  a  narrow  circle  of 
stock  analysts  who  use 
the  knowledge  for  profit, 
with  the  public  left  out 
in  the  cold. 

Federal  officials  want 
it  to  stop.  But  some  jour¬ 


nalists  fear  a  regulatory 
bid  to  stanch  insider 
whispering  could  end 
the  give-and-take  of  dai¬ 
ly  business  reporting  — 
or,  perversely,  give  com¬ 
panies  new  opportuni¬ 
ties  to  hide  information 
in  plain  sight  amid  the 
millions  of  pages  avail¬ 
able  on  the  Weh. 

The  discussion  points 
up  the  increased  sensi¬ 


tivity  surrounding  infor¬ 
mation  in  an  era  of 
high-volume,  hair-trig¬ 
ger  stock  trading.  In¬ 
vesting,  a  game  once 
played  mainly  in  bro¬ 
kerage  houses,  now  in¬ 
volves  millions  of 
citizens  who  closely  fol¬ 
low  business  —  and 
who  move  markets 
when  news  surfaces. 

In  such  an  environ¬ 
ment,  so-called  selective 
disclosure  has  become  a 
target  of  federal  ire.  Se¬ 


curities  and  Exchange 
Commission  (SEC) 
Chairman  Arthur  Levitt 
called  the  practice  “a 
stain  on  our  markets.” 

As  a  remedy,  the  SEC 
has  proposed  its  Regula¬ 
tion  FD,  for  fair  disclo¬ 
sure.  The  regulation  — 
which  still  must  be  final¬ 
ized  —  says  once  com¬ 
panies  tell  somebody 
something,  they  must 
tell  everybody.  For  in¬ 
stance,  a  warning  that 
earnings  might  fall  short 


Stacey  Zimmerman’s 
restraint  on  the  press 
from  taking  photos  of 
12-year-old  shooting 
suspect  Michael 
Nichols  was  a  “plain, 
manifest,  and  gross 
abuse  of  discretion.” 

-  JOEL  DAVIS 

TAX  VOTE  HAS 


The  U.S.  Senate 
may  vote  upon 
repealing  the  inheri¬ 
tance  tax  as  early  as 
this  week.  Critics  of 
the  tax  include  news¬ 
paper  owners  who 
say  the  levy  can  force 
sales  of  family-owned 
newspapers,  depriv¬ 
ing  communities  of 
independent  voices. 

The  Senate  is  to 
take  up  a  House- 
passed  measure  that 
(on  a  279-136  vote 
June  9)  gained  the 
support  of  all  Repub¬ 
licans  to  vote  on  the 
issue  as  well  as  65 
House  Democrats. 

The  degree  of  support 
from  Democrats,  tra¬ 
ditionally  most  skepti¬ 
cal  about  easing  that 
tax,  has  encouraged 
tax  opponents  in  the 
Senate.  The  Clinton 
administration  says  it 
will  veto  an  inheri¬ 
tance  tax  repeal. 

-  TODD  SHIELDS 

‘TIMEHOOKS 
LIST  FOR  KIDS 

Oh,  the  places 
you’ll  go,  Harry 
Potter,  dear  lad/  from 
July  23  will  diminish 
a  tad./  For  The  New 
York  Times  thinks,  as 
the  Gray  Lady  might,/ 
that  best-selling 
books  of  young  wiz- 
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could  not  be  uttered 
solely  in  a  conference 
call  to  a  few  analysts,  but 
must  be  spread  as  widely 
as  possible. 

Some  fear  the  rule 
could  end  up  limit-  ^ 

ing  information. 

Among  them  is  Pe-  j 

ter  G.  Skinner,  exec-  . 

utive  vice  president  ' 

of  Dow  Jones  &  Co.  j 

Inc.,  publisher  of 
The  Wall  Street  Jour¬ 
nal  and  Dow  Jones 
Newswires. 

In  comments  filed 
with  the  SEC,  Skinner 
wrote  that  a  business  ex¬ 
ecutive  could  not  answer 
a  reporter’s  questions 


jsequently  Skinner  wrote.  He  sug- 

a  news  con-  gested  an  exemption  for 

ssuing  a  press  news  organizations, 
pread  any  in-  Others  think  such 

worries  are  overblown, 
ll  is  to  “I  don’t  think  it’s  a 
1  matter  of  concern  for 

^  the  press,”  said  Mat- 

it  role  thew  Winkler,  editor 
1 .  .  in  chief  of  Bloomberg 

lurnahsts  News.  The  sec  isn't 

CHRIS  ULLMAN  concerned  with  people 
SEC  SPOKESMAN  talking  to  reporters. 

It’s  concerned  with 
people  talking  to  peo¬ 
ple  who  have  the  ability 
to  benefit.”  Winkler  said 
business  news  sources 
would  continue  to  talk 
with  reporters 

Other  journalists  fo¬ 


cused  concern  on  a 
provision  that  would 
let  companies  forgo 
press  releases  if  they 
divulge  information 
on  the  Internet  or  via  a 
conference  call  open  to 
many  listeners. 

It  could  be  several 
months  before  the  SEC 
decides  the  regulation’s 
final  form. 

SEC  spokesman  Chris 
Ullman  indicated  the 
commission  is  listening 
to  reporters’  concerns. 
“Ultimately,”  Ullman 
said,  “our  goal  is  to  sus¬ 
tain  the  important  role 
that  business  journalists 
play.”  11 


ards  aren’t  quite/ 
what  they  want  on 
their  erudite  listing  of 
tomes,/  and  since 
millions  of  kids  read 
in  millions  of  homes,/ 
the  Times  will  give 
kids’  books  their  own 
best-seller  list,/  so 
that’s  where  to  check 
for  the  Waldos  you’ve 
missed. 

-  JAMIE  SANTO 


formation  divulged. 

Businesses  would  stop 
talking  to  reporters,  re¬ 
sulting  in  “a  devastating 
impact  on  the  financial 
news-gathering  process,” 


It  looks  like  The 
Associated  Press 
got  its  cops  and  rob¬ 
bers  mixed  up  in  a 
July  5  story  about  the 
new  Rudy  Giuliani 
book,  “Rudy:  an  In¬ 
vestigative  Biography 
of  Rudolph  Giuliani.” 
In  its  coverage,  AP 
mistakenly  reported 
that  Giuliani  cousin 
Ralph  Stanchi  Jr.  was 
a  mob  associate  shot 
to  death  by  the  FBI  in 
1977. 

It  turns  out  that 
Stanchi  was  actually 
a  hero  policeman 
who  died  in  the  line 
of  duty  in  1973,  ac¬ 
cording  to  the  book. 
The  underworld  figure 
killed  by  federal 
agents  was  actually 
another  Giuliani 
cousin,  Lewis 
D’Avanzo. 

-  JOE  STRUPP 


,  ,  ,  ,  ,  are  looking  for  young, 

StClBlIiBS  lunch  i  technically sawypeo- 
!  pie.  These  are  the  kinds 
pers,  began  selling  re-  j  of  people  that  read  our 
cruitment  ads  across  the  j  papers.” 
group  a  year  ago. 

The  other  major  alter¬ 
native  newspa-  _ _ 

per  group,  1 
Village  Voice  | 

Media,  is  plan-  I 
ning  a  similar  \  ■ 

initiative  for  its  1  J 

eight  papers,  |  H 
while  the  Indus-  1 
tiys  trade  asso- 
elation  is  ! 

exploring  the  j 
formation  of  a  il 
national  recruit- 
ment  ad  network  I 
that  would  offer  j 
multipaper  buys.  1 
‘There’s  a 
growing  sense  in 
the  business 
that  we’re  leav¬ 
ing  a  lot  of  money  on 
the  table,”  said  Richard 
Karpel,  executive  direc¬ 
tor  of  the  Association  of 
Alternative  Newsweek- 
lies  (AAN).  “Employers 


daily  newspapers  took  in 
during  that  period. 

“The  Sunday  [issues 
of  daily]  papers  are  fat 
with  classified  ads,” 

_  Karpel  said. 

^  ^  j..  I  “If  we  take 
./Ij  Pi  5% to  10% of 
A  /  ,  {  that,  all  of  a 
~T|  -  -  — *  sudden  we’re 
I  making  a  huge  impact 
on  our  business.” 

1  Arthur  Howe,  pres¬ 
ident  of  Village  Voice 
Media,  which  in¬ 
cludes  The  Village 
Voice  in  New  York 
I  and  LA  Weekly,  be¬ 
lieves  that  want  ads 
hold  great  potential. 
“I  think  employers 
are  finding  out  that 
daily  newspapei’s 
are  not  connecting 
them  as  efficiently 
as  they  once  did,” 
Howe  said.  “I’ve 
spoken  to  recruitment 
agencies,  and  they’re 
very  interested  in  doing 
better,  and  the/ re  very 
willing  to  pay  for  it  and 
try  new  media.”  11 


BY  LUCIA  MOSES 

Today’s  tight  la- 
bor  market  is 
driving  employers 
in  search  of  workers  to 
all  kinds  of  nontradi- 
tional  media,  including 
alternative  newspapers. 

It’s  not  just  bar- 
tender-  and  musician- 
wanted  ads  anymore. 
The  youth-oriented 
weeklies  are  getting 
ads  from  banks  and 
computer  companies. 

“Five  years  ago,  you 
were  lucky  if  you  could 
talk  to  a  recruiting 
agency,”  said  Carl  Fer- 
rar,  classified  director 
for  the  Dallas  Observer. 
Now,  alternatives  are 
considered  viable,  and 
papers  such  as  the  Ob¬ 
server  have  made  a  big 
push  into  want  ads. 

Jumping  on  this 
trend,  the  New  Times 
chain,  parent  of  the  Ob¬ 
server  and  10  other  pa- 


cooljob5@MriimiUom. 


Max  Frankel,  the 
longtime  New 
York  Times  columnist 
and  former  executive 
editor,  said  his  last 
column  for  the  pa¬ 
per’s  Sunday  maga¬ 
zine  appeared 


Want  ads:  Alternative  source  of  revenue? 


Overall,  alternatives 
reapied  about  $90  mil¬ 
lion  in  classified  ads  in 
1999.  That’s  a  mere  sliv¬ 
er  of  the  estimated  $18.6 
billion  in  classifieds  that 
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yesterday.  A  50-year 
Times  veteran  who 
began  writing  for  the 
paper  while  studying 
at  Columbia  College, 
Frankel  held  nearly 
every  post  at  the 
daily  paper,  including 
editorial  page  editor, 
Washington  corre¬ 
spondent,  and  Sun¬ 
day  editor.  He  also 
worked  in  the  paper’s 
Moscow  bureau  and 
won  a  Pulitzer  Prize 
for  his  coverage  of 
Richard  Nixon’s  trip 
to  China  in  1973. 

“It  seems  a  good 
time  to  take  a  break 
and  try  other  things,” 
said  Frankel.  who 
had  been  writing  the 
Sunday  magazine  col¬ 
umn  “Word  &  Image” 
since  1994. 

-  JOE  STRUPP 


while,  shot  some  100  photographs  depicting  events  as 
wide-ranging  as  band  practice  and  family  fimerals. 

The  project  came  to  a  grand  finish  June  25  when 
the  paper  ran  a  32-page  special  section  with  overviews 
of  each  student,  a  mix  of  photos  from  the  five-year  ad¬ 
venture,  and  essays  by  Chiles,  Alaya,  and  Lituchy.  Ed¬ 
itors  also  placed  a  special  photo  display  on  the  paper’s 
Web  site,  http://www.nj.com;  opened  an  exhibit  at 
the  nearby  Newark  Museum;  and  created  a  special 
CD-ROM  that  includes  each  article,  photos  from  the 
project,  and  audio  interviews  of  the  students. 

“Sometimes  it  was  emotionally  exhausting  be¬ 
cause  these  kids  were  at  this  tender  age,”  said 

I  Alaya,  a  seven-year  reporter  who  took  over  the 
project  last  year  after  Chiles  left  the  paper. 
“One  of  the  students  was  hard  to  track  dowm 
because  she  moved,  and  another  became  very’ 
media-shy  because  of  all  of  this. 

It  was  an  inter- 
I  esting  lesson.” 

AAiW  *’  f 

yitnn  '  I  most  memo- 


Class  of  2000'. 
Out  into  the  world 


Jack  Roberts,  who 
quit  as  managing 
director  of  the  6- 
month-old  Philadel¬ 
phia  transit  paper 
Metro,  said  that  while 
the  grueling  schedule 
of  working  at  a  start¬ 
up  wore  on  him,  he 
still  believes  a  paper 
distributed  free  to 
commuters  is  a 
great  idea. 

“I  think  it’s  the 
way  a  lot  of  papers 
are  going  to  have  to 
work  in  the  future,” 
said  Roberts,  a  for¬ 
mer  Philadelphia 
Daily  News  editor 
who  will  leave  Metro 
Friday  to  teach  and 
do  research  at  a  uni¬ 
versity,  which  he 
wouldn’t  identify. 

Dave  Munch,  a 
consultant  for  Metro, 
will  replace  Roberts 
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on  an  interim  basis. 

-  LUCIA  MOSES 


61161$  OFF 
IK  SLA  CASE 

The  judge  in  the 
trial  of  former 
Symbionese  Libera¬ 
tion  Army  fugitive 
Sara  Jane  Olson 
has  revoked  his  gag 
order  in  the  case, 
saying  it  was  unen¬ 
forceable. 

In  the  wake  of  key 
witness  Patty  Hearst 
Shaw’s  interview 
with  a  magazine  in 
which  she  talked 
about  the  case,  Los 
Angeles  Superior 
Court  Judge  James 
Ideman  withdrew  the 
order  because  he  is 
powerless  to  punish 
Hearst  due  to  her 
Connecticut  residen¬ 
cy.  -  JOEL  DAVIS 


eODE  DOITS 
DEAN  POST 

Ken  Bode  is  step¬ 
ping  down  after 
two  years  as  dean  of 
Northwestern  Univer¬ 
sity's  Medill  School  of 
Journalism. 

“I  am  weary  of  the 
bureaucratic  tasks 
that  go  with  being 
dean,”  Bode  wrote  in 
an  e-mail  message  to 
faculty  members. 
Bode,  the  former 
moderator  of  the  PBS 
TV  show  “Washing¬ 
ton  Week  in  Review,” 
will  remain  at  the  j- 
school  and  continue 
to  run  the  Crain  Lec¬ 
ture  series  that  at¬ 
tracts  high-profile 
speakers  such  as  Ken 
Starr  and  Jerry 
Springer. 

-  MARK  FITZGERALD 


CALENDAR 


JULY 

llAdweek  Forum  @ 

I  ISummer  Internet 
World,  Adweek 
Conferences,  Hyatt 
Regency,  Chicago 

II  1CMFCP 
14  luSummer 

Conference,  Midwest 
Free  Community 
Papers,  Ameristar, 
Council  Bluffs,  Iowa 


20-21^ 


I  Account 
Planning 
Conference, 

American  Association 
of  Advertising 
Agencies,  Loew’s 
Miami  Beach  Hotel, 
South  Beach,  Fla. 

M Visual  Edge 
2000,  Nation¬ 
al  Press  Photographers 
Association,  Poynter 
Institute  and 


University  of  South 
Florida,  St.  Peters¬ 
burg,  Fla. 

AUGUST 

n  10AEJMC 
0  iLConference, 
Association  for 
Education  and  Mass 
Communications, 
Hyatt  Regency 
Phoenix,  Phoenix 

M  Mid-Atlantic 
NAME 

Summer  Conference, 
Mid-Atlantic  News¬ 
paper  Advertising 
and  Marketing 
Executives,  Hotel 
Roanoke,  Roanoke,  Va. 

M  Newspaper 

Special  Sections 
Conference,  InI^md 
Press  Association,  Hotel 
Inter-Continental, 
Chicago 


on  OSND  Annual 
uU  L  Workshop  and 
Exhibition,  Society 
for  News  Design, 
Minneapolis  Hilton 
and  Towers, 
Minneapolis 

SEPTEMBER 

M“Coldset  Is 
Hot,”  22nd 

Annual  WPA  Coldset/ 
Nonheatset  Confer¬ 
ence,  Web  Printing 
Association,  Desert 
Inn,  Las  Vegas 

in  IIGroup 
lu  ^Executives 
Conference,  Inland 
Press  Association, 
University  Club, 
Chicago 


T4-Tft 


jACES  Fourth 
lAnnual  Con¬ 
ference,  American 
Copy  Editors  Society, 


Omni  Inner  Harbor 
Hotel,  Baltimore 

rSABEW 
I  Fourth  Annual 
Technology  Report¬ 
ing  Conference, 
Society  of  American 
Business  Editors 
and  Writers,  Irvine 
Hyatt,  Irvine, 

Calif. 

OCTOBER 

Msabew 

Sixth  Annual 
Personal  Finance 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Wyndham  Harbour 
Island  Hotel,  Tampa, 
Fla. 

NOTE:  To  list  events, 
please  fax  to  Calendar 
Editor  at  (646) 
654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ephome/events/eventshtm/calendar2k.htm 


Veteran  exits  NY.  'Daily  News’ 

Revolving  door’s  still  spinning 


New  sports  investigation  team  formed 


BY  LUCIA  MOSES 

As  ANOTHER  TOP 
editor  headed 
for  the  exit,  the 
New  York  Daily  News 
last  week  sought  to  fo¬ 
cus  attention  on  sever¬ 
al  new  hires  and 
promotions  aimed  at 
beefing  up  its  investiga¬ 
tive  news  coverage. 

Arthur  Browne,  a  27- 
year  veteran  of  the  Dai¬ 
ly  News,  quit  as  senior 
managing  editor  to  edit 
PetPlace.com,  an  Inter¬ 
net  startup.  He  is  work¬ 


ing  for  former  Daily 
News  Editor  in  Chief 
Debby  Krenek,  a  long¬ 
time  colleague  who  was 
replaced  in  March  by 
Sunday  Editor  Edward 
Kosner.  No  replace¬ 
ment  has  been  named 
for  Browne. 

Both  Browne  and 
Kosner  said  the  former 
left  on  good  terms.  “I 
felt  like  it  was  time  for 
me  to  go,”  Browne  said. 
“At  some  point,  I  took 
stock  of  what  I’d  like  to 
do  and  thought  I’d  like 


to  go  to  the  Internet.” 

In  addition  to 
Browne  and  Krenek, 
the  tabloid  has  shed  at 
least  two  other  midlevel 
editors  and  shuffled  its 
editor  lineup  in  recent 
months. 

Top  editors,  natural¬ 
ly,  downplayed  the  de¬ 
partures. 

“Some  people  are 
leaving,  many  more  are 
coming,”  said  Senior 
Executive  Editor 
Michael  Gtoodwin,  who 
recently  was  elevated  to 
the  No.  2  position  by 
Kosner.  “That’s  the 
newspaper  business.  It 


disrupts  only  in  the 
sense  that  new  people 
are  sitting  at  news 
desks.  From  the  read¬ 
ers’  point  of  view,  the 
paper’s  getting  better.” 

Among  changes  an¬ 
nounced  Thursday,  for¬ 
mer  Sunday  Sports 
Editor  Teri  Thompson 
was  hired  as  deputy 
managing  editor  for  in¬ 
vestigations,  heading 
up  a  new  sports  investi¬ 
gation  team  —  which 
the  Daily  News  believes 
to  be  the  first  at  any  pa¬ 
per  in  the  country.  Ten 
other  new  writers  and 
editors  were  hired.  11 
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ALABAMA 

Bob  Blalock  to  editorial  page  editor  of  The 
Birmingham  News  from  editorial  page 
editor  at  The  Tuscaloosa  News.  Blalock 
succeeds  Ron  Casey,  who  died  Feb.  21. 


CALIFORNIA 
James  Bettinger  to  director  of  the  Stanford- 
based  John  S.  Knight  Fellowship  program 
from  deputy  director,  effective  Sept.  1. 
Bettinger,  who  also  was  appointed  to  a 
professorship  at  Stanford  University’s 
department  of  communications,  succeeds 
James  V  Risser,  who  is  retiring. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

WASHINGTON 

Helen  Thomas 

Helen  Thomas,  who  covered  the  White 
House  during  the  terms  of  eight  presidents 
for  United  Press  International  before  step¬ 
ping  down  in  May,  has  joined  Hearst  News¬ 
papers.  The  79-year-old  former  “dean”  of 
the  presidential  press  corps  will  pen  a  semi¬ 
weekly  column  devoted  to  a  variety  of 
Washington  issues.  Thomas  said  the  new  columns  will  mix 
notebook  items  with  analytical  commentary.  “When  the  bell 
rings,”  she  said,  “I  still  may  want  to  jump  for  the  phone,  but  I 
will  restrain  myself.”  —  Joe  Strupp 


COLORADO 

Larry  Burrough  to  the  newly  created  posi¬ 
tion  of  managing  editor  for  news  at  The 
Denver  Post  from  deputy  editor  of  The 
Orange  County  (Calif.)  Register. 


FLORIDA 

Kathy  Trumbull  to  the  newly  created  posi¬ 
tion  of  strategic  areas  director  and  South 
Broward  general  manager  at  the  Fort 
Lauderdale  Sun-Sentinel  from  deputy 
managing  editor  for  news. 


GEORGIA 

Les  Simpson  to  £issistant  general  manager 
of  The  Augusta  Chronicle  from  executive 
editor  of  the  Athens  Daily  News  and 
Athens  Banner-Herald.  Simpson  succeeds 
John  Fish,  now  publisher  of  The  Topeka 
(Kan.)  Capital-Journal. 


^  FLORIDi^  ft 


Enterprise  Ledger 


MARYLAND 

Denise  Cabrera  to  chief  of  bureau  for  The 
Associated  Press  in  Baltimore  from  AP 
news  editor  in  Washington.  Cabrera  suc¬ 
ceeds  Fran  Mears,  now  managing  editor  of 
Gannett  News  Service. 


The  Dothan  Eagle 


The  Thomson  Corporation 

has  agreed  to  sell  the 

Dally  Circulation 

Dothan  (AL)  Eagle  36,000 

Florence  (SC)  Morning  News  34,000 

Opelika-Aubum  (AL)  News  14,000 

Enterprise  (AL)  Ledger  io,ooo 

Jackson  County  (FL)  Floridan  5,800 

and  other  publications 


Mercury  News  from  classified 
director  at  the  San  Francisco 
News  Agency,  the  joint  operat¬ 
ing  arm  of  the  San  Francisco 
Chronicle  and  San  Francisco 
Examiner. 


Media  General,  Inc. 

We  are  proud  to  have  co-represented 
The  Thomson  Corporation  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEU  5O5.8aO.27OO  FAX:  5O5.82O.39OO 
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Federation.  Finberg,  who 
was  recognized  for  his 
contributions  to  the  in¬ 
dustry,  is  vice  president 
of  Phoenix-based  Central 
Newspapers  Inc.’s  CNI 
Ventures,  and  is  a  found¬ 


ing  member  and  former 
president  of  the  federa¬ 
tion. 


Kugene  Cen  i  Aw  ard  to 
Allan  A.  Seiler,;.retired  edi 
tor  of  the  Pike  Press  in  - 
Pittsfield,  III.  The  award, 
named  for  the  now-de¬ 
ceased  editor  of  Cervi’s 
Rocky  Mountain  Journal 


in  Denver,  recognizes  the 
career  of  an  editor  whose 
finely  crafted  writing  and 
commitment  to  communi¬ 
ty  embodies  the  phrase  _ 
“good  journalism  begets 
good  government.’' 


Howard  I.  Finberg  has 
been  named  a  New 
Media  Pioneer  by  the 
Newspaper  Association 
of  America’s  New  Media 


The  International  Society 
of  Weekly  Newspaper  Ed¬ 
itors  presented  the  2f)()() 


OBITUARIES 


MICHIGAN 

Jeff  Taylor  to  metro  editor  of  the  Detroit  Free 
Press  from  metro  enterprise  editor.  Taylor 
succeeds  Thomas  J.  Fladung,  now  managing 
editor  of  Xhe  Akron  (Ohio)  Beacon  Journal. 


Pauw  University  in 
Greencastle,  Ind.  The 
Baltimore  Afro-Ameri¬ 
can,  founded  by  Oliver’s 
grandfather,  John  H. 
Murphy  Sr.,  in  1892,  was 
the  centerpiece  of  a 
group  that  at  its  peak 
published  13  editions  a 
week  from  New  Jersey  to 
South  Carolina.  During 
his  47-year  career,  Oliver 
oversaw  the  mechanical 
and  technical  sides  of 
the  publishing  opera¬ 
tion.  The  Afro-American 
group  now  publishes 
weeklies  in  Baltimore 
and  Washington.  Oliv¬ 
er’s  son,  John  J.  “Jake” 
Oliver  Jr.,  serves  as  pub¬ 
lisher  and  board  chair¬ 
man  of  the  Baltimore 
Afro-American. 


J.Q.  Mahafifey 


92,  Died  June  29 

RETIRED  EXECUTIVE  EDITOR  OF  THE 

TEXARKANA  (TEXAS)  GAZEHE 


MISSOURI 

Cliff  Schiappa  to  Kansas  City-based  assis¬ 
tant  chief  of  bureau  for  The  Associated 
Press  in  Missouri  and  Kansas  from  AP 
photographer.  Schiappa  succeeds  Peg 
Coughlin,  who  resigned. 


A  LIFELONG  NEWSPAPERMAN  |  k 

and  a  proud  Texarkanan, 

J.Q.  Mahaffey  died  June  29.  ^9  ^ 

Mahaffey  joined  the  Gazette  in 
July  1929,  w'orking  three  months  before  the  newspa¬ 
per  decided  he  was  even  worth  paying.  Yet,  for  the 
next  39  years,  the  patient,  often  self-deprecating  edi¬ 
tor  was  a  ubiquitous  figure  in  the  Gazette's  newsroom 
and  in  Texarkana.  He  held  every  editorial  position, 
save  sports  editor  and  proofreader,  and  served  for  23 
years  as  the  paper’s  executive  editor.  “Under  my  di¬ 
rection,”  Mahaffey  once  reflected,  “the  Texarkana 
Gazette  was  aggressive  in  promotion  of  the  city.  I  per¬ 
sonally  attended  practically  eveiy  public  meeting, 
served  on  the  boards  of  many  of  the  agencies.”  He  re¬ 
tired  in  1968,  but  returned  to  write  a  weekly  column 
from  the  early  1980s  to  the  late  1990s.  He  also  served 
as  a  Pulitzer  Prize  juror  and  on  the  national  boards  of 
the  American  Society  of  Newspaper  Editors  and  the 
Associated  Press  Managing  Editors  association. 


NEW  JERSEY 
Randall  R  Hotter  to  director  of  research 
and  sales  development  for  the  Trenton- 
based  Journal  Register  Co.  from  director 
of  research. 


CORRECTION 

The  following  item  was  rendered  incor- 


Daphne  Curtis 


Howard  Intrator 

38,  Died  July  4 
DEPUTY  EDITOR  OF  THE 
FINANCIAL  POST,  TORONTO 

INTRATOR,  WHO 

joined  the  Post  as  a 
copy  editor,  died  after 
going  into  anaphylactic 
shock  from  what  was  be¬ 
lieved  to  be  an  allergic 
reaction.  Intrator  served 
as  a  reporter  at  The  Lon¬ 
don  (Ontario)  Free  Press 
and  The  Canadian  Press 
news  service  before 
moving  to  the  Post  in 
1988,  shortly  after  its 
transformation  from  a 
weekly  into  a  daily.  He 
left  the  Post  in  1998  to 
head  the  business  sec¬ 
tion  of  Hollinger  Inc.’s 


then-planned  national 
paper  in  Toronto.  He 
was  reunited  with  his 
old  colleagues,  however, 
when  Hollinger  bought 
the  Financial  Post  and 
incorporated  it  into  the 
new  National  Post.  In¬ 
trator  was  the  founding 
news  editor  of  the 
relaunched  Financial 
Post. 


59,  Died  July  1 

REPORTER  FOR  THE  DAILY  ROCKET- 
MINER.  ROCK  SPRINGS,  WYO, 

PERKINS,  A  LIFE- 

sty’les  reporter  for 
the  Rocket-Miner,  died 
in  an  automobile  acci¬ 
dent  while  returning 
home  from  a  journalism 
conference.  Perkins 
spent  much  of  her  life 
teaching  at  schools  in 
Texas  and  England 
before  moving  to 
Wyoming  in  1995.  In 
addition  to  her  job  at  the 
Rocket-Miner,  Perkins 
also  taught  journalism 
and  photography  and 
had  been  the  newspaper 
adviser  at  Green  River 
High  School. 


MICHIGAN 

Betty  Pierce  (left) 
to  editor  of  the  Kalamazoo 
Gazette  from  managing  editor, 
effective  Aug  1.  Pierce  will  suc¬ 
ceed  James  Mosby  Jr.,  who  is 
retiring. 

Mary  Oudsema  to  assistant  to 
the  publisher.  Oudsema  will  re¬ 
tain  her  current  responsibilities 
as  administrative  services  man¬ 
ager.  She  succeeds  Terry  Stur¬ 
geon,  who  is  retiring. 


John  J.  Oliver 

86,  Died  June  30 
FORMER  PRESIDENT  AND  CHIEF 
OPERATING  OFFICER  OF  THE  AFRO- 
AMERICAN  NEWSPAPERS  GROUP 


OLIVER  JOINED  THE 
Afro-American 
group  in  1935,  after 
graduating  from  De- 
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EDITORIALS 


Kosowspratziui 

A  plan  by  the  United  Nations  to  impose  a  ‘temporary’  dictator 
over  the  Kosovar  press  is  exactly  the  wrong  thing  to  do 


WHEN  THE  GREAT  Eu¬ 
ropean  powers  of  the  time 
met  at  the  Congress  of 
Berlin  in  1878  to  impose 
their  peace  on  the  Balkans,  occupation 
looked  like  an  easy  task.  All  it  would  take, 
boasted  Austria-Hungaiy’s  foreign  minis¬ 
ter,  a  certain  Count  Andrassy,  was  “a  com¬ 
pany  of  soldiers  and  a  brass  band.”  In  fact, 
the  fight  lasted  months,  involving  200,000 
I  troops  just  to  occupy  the  major  cities  — 
and,  still,  much  of  the  countryside  was  nev¬ 
er  “pacified,”  as  a  later  generation  of  sol¬ 
diers  would  learn  to  call  it. 

By  1914,  Balkan  restiveness 
would  trigger  World  War  I. 

We  bring  this  up  because 
the  United  Nations,  coming 
off  last  year’s  liberation  of 
Kosovo  by  the  United  States 
and  its  NATO  allies,  is 
I  about  to  impose  its  own  ver- 
i  sion  of  an  “er.sy  occupation” 

I  on  the  sometimes  unruly 
j  press  in  Kosovo.  This  peace,  too,  could 
!  prove  dangerous  now  —and  in  the  future. 

I  Afler  itching  for  months  to  impose  his 

i  own  idea  of  discipline  on  Kosovar  newspa¬ 
pers  and  broadcast  stations,  the  United  Na¬ 
tions’  top  civilian  administrator,  Bernard 
Kouchner,  is  ready  to  name  a  “Temporary 
Media  Commissioner”  who  will  have  broad 
—  and  broadly  defined  —  pow'ers  to  punish 
journalists  who  don’t  toe  the  line.  Under 
the  powers  outlined  in  two  regulations  is- 
j  sued  unilaterally  by  Kosovo’s  U.N.  adminis¬ 
tration,  this  press  czar  can  order  journalists 
to  publish  or  air  apologies  and  corrections, 
impose  fines  ranging  up  to  $50,000,  seize 
equipment,  and  even  completely  shut  down 
stations  or  papers  that  get  crosswise  with 
I  Kouchner’s  appointee.  Journalists  can  ap¬ 


peal  these  sanctions,  of  course  —  to  a  panel 
of  three  other  commissioners  also  appoint¬ 
ed  by  Kouchner. 

It’s  a  good  bet  these  rules  will  be  invoked. 
Even  before  setting  up  his  puppet  czar, 
Kouchner  temporarily  shut  down  the  Al- 
banian-language  daily  newspaper  Dita  af¬ 
ter  the  murder  of  a  Serbian  U.N.  employee 
under  murky  circumstances.  The  U.N.  ad¬ 
ministrator  is  exercised  over  what  he  calls 
the  “hate  speech”  in  the  Kosovar  press.  To 
justify  appointing  a  censor,  Kouchner  had 
aides  compile  a  lengthy  memo  of  examples. 

They  didn’t  come  up  with 
even  one  clear  example  of 
hate  speech,  the  World 
Press  Freedom  Committee 
observed:  “Some  of  the  ex¬ 
amples  selected  may  have 
been  instances  of  partisan¬ 
ship,  bias,  and/or  tenden¬ 
tiousness  of  the  kind  one 
might  normally  expect  in 
the  press  of  any  tense 
province,  such  as  Northern  Ireland.” 

Similarly,  the  Brussels-based  Interna¬ 
tional  Federation  of  Journalists  condemned 
the  “dictatorship”  the  United  Nations  is  set¬ 
ting  up  in  Kosovo.  "This  is  a  dangerous  and 
disturbing  precedent  for  international  me¬ 
dia  controls  in  post-conflict  regions,”  IFJ 
General  Secretary  Aidan  White  said. 

Rather  than  encourage  self-regulation  in 
the  Kosovar  press,  the  U.N.  press  czar 
would  impose  a  legal  code  of  conduct  on 
journalists  —  which  a  future  government 
I  might  use  to  justify  censorship.  With  Slobo- 
j  dan  Milosevic  in  Serbia,  the  broken  former 
Yugoslavia  already  has  one  enemy  of  the 
press  imprisoning  and  fining  journalists 
I  and  shutting  down  newspapers  and  radio 
I  stations.  It  doesn’t  need  two. 


The  U.N. 
administrator 
is  exercised 
over  what  he 
calls ...  '‘hate 
speech.” 
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OP-ED 


Papa  and  the  paucity  of  words 


Hey,  what’s  a  little  ‘paronomasia’  between  writer  and  reader? 


Many  of  us  who  began  reporting  in  the  | 
1960s  probably  had  hidden  somewhere  in  the 
warrens  of  our  minds  the  idea  that  we  would  , 
burgeon  into  Ernest  Hemingways.  We  followed 
Papa’s  penchant  for  the  short  sentence  and  the 
I  short  word.  We  occasionally  sought  grace  under  pressure.  We  ; 
took  pleasure  in  parodying  him. 

But  this  Hemingway  influence  may  have  done  more  in  the  20th 
century  to  stunt  vocabulary  growth  among  journalists  than  a 


whole  truckload  of  truculent  editors.  Devel¬ 
op  a  vocabulary?  Why?  New'spapers  never 
encouraged  it. 

What  reporter,  after  using  a  word  a  bit 
above  the  level  of  a  high-school  dropout, 
hasn’t  heard  an  editor  exclaim 
with  a  scowl:  “What  is  this 
word?”  Or,  “Who  do  you  think 
you  are  writing  for,  anyway? 

We’re  trying  to  communicate 
here.”  I’d  wonder:  with  whom? 

I’m  not  advocating  that  jour¬ 
nalists  go  into  feeding  frenzies 
over  building  vocabularies,  then 
produce  pompous  sentences 
filled  with  esoteric  words.  But  if 
writers  have  an  interest  in  words, 
even  if  they  work  for  newspapers,  shouldn’t 
they  occasionally  slip  in  a  “lugubrious,”  a 
“conundrum,”  a  “feckless,”  or  an  “ignominy” 
—  if  the  sentence  calls  for  it,  if  it  is  the  ap¬ 
propriate  word  for  the  context? 

And  even  if  reporters  are  largely  hand¬ 
cuffed,  why  should  copy  editors  and  colum¬ 
nists  be  held  in  check?  What  wordsmith 
hasn’t  enjoyed  the  sound  of  esoteric  words 
slipping  as  smoothly  as  silk  from  the  mouth 
of  William  F.  Buckley,  appreciated  the  way 
Maureen  Dowd  can  use  “uxorious”  in  her 
columns,  or  enjoyed  Molly  Ivins’  playful¬ 
ness  with  “retromingent”? 

Unfortunately,  the  use  of  multisyllable 
words  still  often  invites  attack,  or,  at  least, 
eye-rolling.  But  if  we  are  influenced  by  this, 
aren’t  we  relegating  ourselves  to  a  rather 
barren  landscape  of  expression? 


Richard  Lederer,  a  lion  among  linguists, 
tells  us  that  English  is  the  most  cheerfully 
democratic  language  in  the  history  of 
mankind.  It  has  616,500  entries  in  the  “Ox¬ 
ford  English  Dictionary.”  This  compares 
with  about  185,000  words  for 
German,  130,000  for  Russian, 
and  100,000  for  French.  Yet  the 
average  English  speaker  pos¬ 
sesses  a  vocabulary  of  only 
10,000  to  20,000  words,  Leder¬ 
er  observes,  but  actually  uses  a 
fraction  of  that,  the  rest  being 
recognition  or  recall  vocabulary. 
“The  most  articulate  verbivore 
interacts  with  only  one-sixth  of 
our  English  word  hoard  and  ac¬ 
tually  employs  only  one-sixth  of  that,”  he 
writes  in  his  introduction  to  Eugene 
Ehrlich’s  book,  “The  Highly  Selective  Dic¬ 
tionary  for  the  Extraordinarily  Literate,”  a 
sniffish  title  sure  to  scare  off  some. 

And  what  about  young  copy  editors?  Be¬ 
cause  they  are  gatekeepers  of  the  last  resort, 
shouldn’t  they  work  even  harder  to  make 
sure  they  are  not  fooled  by  such  words  as 
“fulsome,”  “quisling,”  or  “sanguine”? 
Shouldn’t  they  know  also  such  words  as 
“egregious,”  “lubricious,”  or  “scrofulous”  — 

I  especially  if  one  of  them  appears  during  the 
i  heat  of  “read-and-dump”  deadlines,  when 
i  there  is  no  time  to  scurry  to  a  dictionary? 

I  It  was  while  considering  this  during  a 

j  recent  sabbatical  that  I  began  to  note  words 
!  that  appeared  in  .such  publications  as  E^P, 

!  Columbia  Journalism  Review,  American 


Journalism  Review,  Sport's  Illustrated,  | 

Newsweek,  Harper’s,  Rolling  Stone,  The 
New  Yorker,  The  New  York  Times,  and  The  ;  | 

Richmond  (VsL.)  Times-Dispatch.  I  arbitrar-  ! 
ily  selected  words  that  I  ran  across  more 
than  once.  These  were  words  that  I  thought 
future  copy  editors  should  know.  I  suspect-  I  i 
ed  they  would  be  challenging  to  students  i . 

and  journalists  generally.  And  some,  I  read-  j ! 
ily  confess,  were  challenging  to  me. 

I  came  up  with  a  list  of  100  words  for  my 
copy-editing  students.  When  I  gave  the  I  j 

class  of  16  what  I’ve  labeled  the  “Journalists’  1 1 
Vocabulary  Challenge,”  I  soon  began  to 
hear  murmurs  of  fhistration  and  alarm. 

These  are  bright  students:  The  Scholastic  i 
Aptitude  Test  scores  they  bring  to  college  i  i 
average  1350.  They  also  are  easily  intimi-  !  i 
dated.  Early  on,  one  of  the  bolder  students  i  ■ 
exclaimed,  “My  God,  I’ve  never  seen  some  | ! 
of  these  words!”  There  was  quick  agree-  j ! 
ment  around  the  class.  Taking  the  cue,  I  !  j 
asked  that  they  put  an  “X”  in  the  margin  by 
each  word  that  they  had  never  seen. 

Here  is  what  I’ve  found.  The  scores  1 1 

ranged  from  a  low  of  32  missed  to  a  high  of 
58.  The  average  number  missed  was  44.7. 
Fifteen  of  the  16  students  indicated  that 
they  had  never  seen  the  word  “eleemosy- 
naiy  ”  (a  surprise  to  me  —  a  beautiful  word,  ! 
almost  a  musical  score);  12  had  never  seen 
“oleaginous”  (understandable);  12  had  nev-  , 
er  seen  “contumacious”  (another  surprise);  ,  i 

11  had  never  seen  “ratiocination”;  nine  had  i 
never  seen  “pusillanimous”;  and  eight  had 
never  seen  “lachrymose.”  |  j 

I  see  this  vocabulary  list  as  a  challenge  for  j ; 
those  who  revel  in  w'ords.  I  ask  myself:  !  - 

Shouldn’t  my  copy-editing  students  know  | : 
these  w  ords  along  with  the  rules  of  gram-  | ! 

mar.  Associated  Press  style,  and  such  ar-  ' 
cane  subjects  as  sequence  of  tenses? 

So  each  week  during  the  14-week  semes-  !  i 
ter,  my  students  have  a  list  of  words  to  look  1 1 
up,  fully  define,  and  then  mold  into  sen-  | 

tences.  I  am  pleased  when  occasionally  a  , 
students  comes  up  and  says,  “I  saw  ‘disin-  ! ' 
genuous’  yesterday  in  a  hook  I  was  reading.  1 1 
I  knew  what  it  meant.  That  was  awesome.”  !  I 

I  have  no  idea  what  journalists,  in  gener-  i 
al,  think  about  vocabulary.  I  do  know  that  a 
former  aw  ard-winning  White  House  corre¬ 
spondent  took  the  “Challenge”  recently  and  | 
got  86%.  The  “Challenge”  is  self-grading  —  ! 

so  no  embarrassment  is  involved  —  and  is 
readily  available  at  http://www.richmond 
.edu/-joumalm/door.html.  lal  | 

1 1 

Spear  is  associate  professor  of  journalism  at  \  \ 
the  University  of  Richmond.  j  | 
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Videoaxs  gives  your  newspaper  the 
opportunity  to  level  the  on-line  playing  field! 

Your  site  benefits... 

•  Unique,  topical  and  compelling  video  content  - 
provided  daily  and  continuously  refreshed 

•  Totally  turnkey:  no  additional  hardware,  software, 
bandwidth  or  manpower  needed 

•  Branding  is  100%  yours 

Your  site  visitors  benefit... 

•  Enhanced  rich  media  experience 

/ 

•  Reason  to  return  again  and  again 

•  Video  Gallery  with  content  for  all  ages  and  interests 


Contact  Deb  Dreyfuss-Tuchman  •  ddt@videoaxs.coni  *  847.441.2696 


INSIDE:  Sunrise,  sunset?  Sydney  Schanberg  contemplates  Net  news 


NEWSPAPERS  ON  THE  IN 

Harto  tips  for  those 
bound  to  Broadway 

Around  the  Capo: 

A  now  portal  emergos 


No 

Funnies? 


Please  visit  us  at  booths  X166  and  2643  at  Connectloiis  and  Nexpo. 


Seen  a  Zwint  online 
aeufspaper  lately? 
Tliefe’s  a  lot  there  to  like. 
And  every  reason  for 
readers  like  yoeis  to 
come  back.  Fact  is.  at 
over  1406  newspapers  in 
owr  aatioawide  network, 
people  are  rediscovering 
newspapers  oaliae.  So 
are  industry  profession¬ 
als.  for  that  matter.  Fast, 
easy  Interaet  publishiat 
can  be  profitable,  after 
all  And  there's  aothiag 
fenny  ahoet  that 


The  do(-:orr 

,S<‘Aypopf  ’ 


Goodbye  huntley  and  brinkley, 

hello  Pseudo.com.  As  the  TV  net¬ 
works  continue  to  cut  coverage  of  the  na¬ 
tional  political  conventions,  the  Net  arrives 
to  take  their  place  this  summer.  Some  are 
saying  it  is  a  turning  point  akin  to  the  first 
fully  televised  conventions  half  a  century 
ago.  Hundreds  of  Web  sites  have  applied  for 
permits  to  cover  the  proceedings  in  the 
convention  halls  in  Philadelphia  and  New 
York.  Voter.com,  under  the  direction  of  Carl 
Bernstein,  will  have  40  people  at  each  site. 
America  Online,  USAToday.com,  and 
Pseudo.com  are  shelling  out  the  big  bucks 
for  “skybooths.”  Cameras  scattered  around 
the  hall  will  provide  streaming  v  deo  24/7 
(they’ll  even  be  there  for  middle-of-the- 
night  cleanup  operations).  But  Andrew  Ko- 
hut,  director  of  the  Pew  Research  Center, 
warns  that  while  political  junkies  may  find 
much  of  this  fascinating,  “they  may  be 
painfully  small  in  numbers.” 


Time  will  tell  whether 
his  community-building 
approach  has  Mass,  appeal 


York  University  and  author  of  “What  Are 
Journalists  For?”  “Instead  of  just  dump¬ 
ing  content  online,  you  are  a  connecting 
device  through  which  community  groups 
build  and  link  their  Web  sites.” 

About  20  different  “channels”  at  his 
new  portal  each  represent  essential  seg¬ 
ments  of  the  local  community:  education, 
health,  seniors,  houses  of  worship,  envi¬ 
ronment,  recreation,  and  others.  Any 
nonprofit  or  community  organization  can 


Many  editors  dream  of 
building  a  community. 
Glenn  Ritt  is  tiying  to  live 
it,  bringing  his  newspaper 
and  new-media  savvy  to  old  Cape  Cod. 

Ritt,  the  former  vice  president  for  the 
Internet  at  The 
Record  in  Hacken¬ 
sack,  N.J.,  (The 
Record  Online  at 
http://www 
.bergen.com),  and 
architect  of  its 
community-linked 
site,  made  such  a 
sudden  change  of 
geography  and 
lifestyle  earlier  this 
year  that  even 
some  friends  lost 
sight  of  him. 

“I  made  the  deci¬ 
sion  to  leave  in  a 
two-week  period, 
with  as  little  due 
diligence  as  any¬ 
thing  I’ve  ever 
done,”  Ritt  said 
from  his  office  in 
the  town  of  Orleans  on  Cape  Cod,  Mass. 

He  is  now  the  editor  in  chief  of  The  Cape 
Codder,  a  semiweekly,  and  three  weeklies 
published  by  (drum  roll)  the  Community 
Newspapier  Co.  (CNC),  as  apt  a  company 
name  as  there  could  be  for  one  with  an  edi¬ 
tor  in  the  vanguard  of  the  public,  or  civic, 
journalism  movement.  Much  of  Ritt’s  ener¬ 
gy  has  gone  into  redesigning  TheCapeCod- 
der.com  (http://www.thecapecodder.com) 
and  relaunching  it,  alongside  CNC’s 
regional  community  hub  site.  Town  Online 
(http://www  .townonline.com). 

“Glenn  was  one  of  the  first  people  to 
grasp  a  portal  strategy,  with  making  the 
newspaper  site  a  community  site,”  said 
Jay  Rosen,  a  journalism  professor  at  New 


www.thtcapecodder.com 


.ODDER.com 


Cotta  Question? 


Antiques 

Starts 


A  RECENT  START-UP  MAY  ENABLE 
campus  newspapers  previously  con¬ 
strained  by  time  and  tight  budgets  to  pub¬ 
lish  daily  online.  CampusEngine.com, 
launched  last  November,  is  helping  univer¬ 
sity  papers,  such  as  the  “State  Hornet”  of 
the  California  State  University  at  Sacra¬ 
mento,  beef  up  their  online  presence  and 
attract  vital  advertising  dollars  by  trans¬ 
forming  their  Web  sites  into  portals  pro¬ 
viding  local  news,  e-mail,  and  shopping. 
These  enhanced  sites  are  then  linked 
through  a  wide-reaching  portal  to  students 
on  campuses  throughout  the  country.  The 
“hits”  on  the  “State  Hornet”  Web  site,  after 
it  signed  with  CampusEngine.com,  in¬ 
creased  from  3,150  to  almost  60,000  a 
month,  and  advertising  revenue  increased 
by  $8,000,  enabling  the  online  version  to 
go  daily.  Results  such  as  these  have  led 
papers  at  more  than  three  dozen  other  col¬ 
leges,  including  Florida  State  University, 
Michigan  State  University,  and  the  Univer¬ 
sity  of  Pennsylvania,  to  sign  on. 
CampusEngine.com  currently  reaches 
more  than  700,000  students  nationwide. 
The  new  operation,  whose  profits  come 


create  its  own  free  Web  site  using  the 
newspaper’s  easy-to-follow  digital  tool  kit. 
(NJ  Community,  at  http://ww^^'.njcom 
munity.com,  his  old  site,  now'  has  more 
than  2,000  affiliated  community  sites.) 

The  Community  Connections  online 
manual  shows  how  to  build  a  site  outline 
and  diagram,  customize  the  look,  and  add 
text,  images,  and  links. 

CNC  provides  free  training  sessions  at 
its  Needham,  Mass.,  headquarters.  Com¬ 
munity  Connections  groups  now  online 
include  everything  from  the  County  Line 
Quilters  to  the  Bay  State  Bandits  10-and- 
Under  Junior  Olympic  Fast  Pitch  Tour¬ 
nament  Softball  team. 

The  Town  Online  Web  sites  are  editori- 
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ally  independent  from  the  newspaper.  But  j  based  place,”  he  said.  “It  is  extremely  volun- 
Ritt  has  said  such  detailed  cataloging  of  |  teer-  and  community-oriented.  There  are  so 
small  community-interest  groups  can  be  I  many  year-round  community-based  organ- 
helpful  in  providing  leads,  contacts,  and  j  izations  and  issues  related  to  education,  the 
information  to  reporters  on  various  beats.  1  environment,  affordable  housing,  develop- 
“We  want  to  align  the  news  and  infor-  I  ment  vs.  open  space,  water  quality,  the  fish- 

mation  of  the  _ industry ... 

newspaper,  the  “The  cape  the  place  is  tru- 

support  groups  of  faSCmateS  Hie ...  ly  committed  to 

the  larger  organi-  »  H  It  Pvtrpmplw  its  own  future, 

zationsandthe  li  exiremeiy  so  it  is  like  its 

interests  they  rep-  ^  VOlullteer’  and  own  laboratory, 

resent,  and  indi-  ^  COniniUnity~Oriented.”  Yet  it’s  not 

viduals  with  their  1  ^  all  New  Eng- 

own  Web  sites,”  GLENN  R ITT  landtowm 

EDITOR  IN  CHIEF  , 

Rittsaid.  L  t  THE  CAPE  CODDER  meetings  and 

Before  moving  clambakes.  In 

to  Cape  Cod,  where  he  had  been  visiting  j  May,  a  reporter  for  another  paper  was 

for  18  years  and  was  already  in  the  ;  frisked  by  police  while  doing  an  interview 

process  of  building  what  had  been  intend-  -  on  the  side  of  the  road.  A  passer-by 

ed  as  a  vacation  house,  Ritt  was  on  the  1  thought  the  tape  recorder  was  a  gun;  the 

verge  of  accepting  an  endowed  chair  at  a  j  reporter  was  black.  Racial  profiling  had 

major  university  to  deepen  and  refine  his  |  not  been  left  behind  in  New  Jersey, 

exploration  of  public  journalism  and  j  “We  covered  it  as  a  community  story, 

digital  technology.  Moving  to  Cape  Cod  i  not  just  a  police  action,”  Ritt  said.  “We 

allowed  him  to  embrace  his  enthusiasms  j  opened  the  paper  and  online  site  to  our 

in  what  he  calls  a  “living  laboratory.”  I  readers  to  express  themselves  on  the  sto- 

“The  cape  fascinates  me  because  it  is  a  |  ry,  about  what  it  means  to  the  cape.” 

dynamic,  highly  democratic  community-  —  WAYNE  ROBINS 


from  a  split  of  advertising  revenue,  faces 
competition  from  CollegeClub.com,  which 
offers  a  general  Web  site  for  2  million  stu¬ 
dent  members,  and  from  Student  Advan¬ 
tage,  a  club,  also  with  nearly  2  million 
members,  that  provides  discounts  with 
major  retailers.  -  ERIN  WHALEI 


WILL  THE  MEDIA  METRIX  $343- 
million  stock  purchase  of  Jupiter 
Communications,  which  analyzes  and  fore¬ 
casts  Internet  businesses,  give  it  a  leg  up 
over  rival  Nielsen/NetRatings  Inc.?  Now 
called  Jupiter  Media  Matrix,  the  company 
will  have  1,700  clients,  compared  with  Net- 
Ratings’  400.  Agencies  like  the  idea  of  one- 
stop  shopping,  but  some  analysts  weren’t 
so  enthusiastic.  Stocks  of  both  companies 
plunged  last  week. 


Developed  for  newspaper/W  a  newspaper 

company  keeping  in  mi/d  me  needs  of  your 

clients,  the  jobseekers  aWfyou 

Scalable  for  all  market  sizes 

Flexible  business  models  include  the  power  of 

both  media:  online  &  print 

Quick  revenue  gain 

Expert  training  for  implementation  &  roll-out 
24/7  customer  service 


employment 
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NO  TRICKS.  JUST  A  GREAT 
ONLINE  RECRUITMENT  SOLUTION. 

PLEASE  VISIT  US  AT  CONNECTIONS  BOOTH  ’^XMG 
For  more  information  call  1 .877.427.5755. 
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As  the  sun  sets  on  APBnews,  he 
issues  his  own  bulletin:  preserve 
old-line  news  values  online  —  or 
remain  a  ‘lower  caste’ 

BY  WAYNE  ROBINS 

The  message  on  dozens  of  computer  screens  in  the 
mammoth  newsroom  of  APBnews.com  during  the 
last  week  of  June  instructed:  “Press  Ctrl  +  Alt  + 
Delete  to  log  on.”  But  it  went  largely  unheeded,  even 
unread.  The  video  terminals  looked  like  headstones  in  a 
computer  graveyard.  Only  a  tiny  fraction  of  journalists  and 
technicians  remained  of  the  more  than  a  hundred  who  once 
filled  the  crime-and-justice  Web  site’s  football-field-size  of¬ 
fices  on  lower  Broadway  in  New  York. 

APBnews.com  has  lived  in  the  city’s  financial  district,  and 
it  has  been  battered  by  financial  constraints.  Having  gained 

much  respect  and  many  accolades  as  a  niche  Web  site,  it  found  its  venture  capital 
disappear  in  the  tech-stock  scare  of  spring  2000. 

Then,  last  week,  APBnews.com  announced  it  was  filing  for  bankruptcy  under 
Chapter  11.  “Bankruptcy  es¬ 
tablishes  a  legal  environ¬ 
ment  and  process  for  new 
investors  to  come  in  and 
maximize  the  return  to  cred¬ 
itors,”  said  Joe  Krakoviak,  a 
company  spokesman. 

Among  the  few  who  re¬ 
main  logged  on,  as  APB- 
news.com  executives  hunt 
for  an  angel,  is  Sydney 
Schanberg.  Foreign  corre¬ 
spondent,  Pulitzer  Prize 
winner  for  his  “Killing 
Fields”  articles  about  Viet¬ 
nam  and  Cambodia  (later 
turned  into  an  an  award-winning  movie),  former  metro  editor  of  The  New  York 
Times,  ex-columnist  for  New  York  Newsday,  and  passionate  defender  of  truth, 
justice,  and  the  Boston  Red  Sox  in  a  society  in  which  all  three  are  often  under  at¬ 
tack,  Schanberg  has  another  distinction:  He  is  the  most  widely  known  newspa¬ 
per  veteran  to  have  joined  a  stand-alone  Internet  Web  site,  and  therefore,  the 
first  to  feel  it  when  the  bottom  fell  out. 

“My  interest  here  was  very  closely  defined,”  he  says  at  his  desk  by  the  wall  of  a 
newsroom  nearly  devoid  of  people,  but  full  of  stacks  of  newspapers.  Freedom  of 
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Sydney  Schanberg  looks  ahead:  After  40  years  as  one  of  journalism’s  most  respected 
reporters,  he  crossed  the  digital  divide  to  work  for  the  “crime,  justice,  safety”  Web  site, 
APBnews.com.  His  prestige  didn’t  help  when  the  Wall  Street  wind  changed. 
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Information  Act  documents,  and  moving 
boxes  ready  for  evacuation.  One  challenge 
was  to  pursue  investigative  work,  unbur¬ 
dened  by  the  entropy  and  inertia  of 
too  many  newspapers  whose  mission  seems 
limited  to  infotaining  their  readers.  The 
other  was  to  see  if  such  online  journalism 
could  energize  newspapers,  where  Schan- 
berg,  now  66,  has  spent  virtually  all  of  his 
40-year  career. 

“One  of  the  things  I  wanted  to  find  out 
was  whether  the  Internet  could  have  a  pos¬ 
itive  influence  on  mainstream  journalism,” 
Schanberg  explains.  Believing  that  most 
news  organizations  hesitate  to  invoke  their 
mandate  to  debunk  conventional  wisdom 
and  expose  the  sacred  cows  in  their  com¬ 
munities,  Schanberg  wondered  if  enter¬ 
prising  stories  that  appeared  on  the  Web 
would  force  newspapers  to  follow  up  and 
follow  through. 

APBnews.com  certainly  gave  them  some 
incentive.  In  February,  it  won  the  first  Na¬ 
tional  Journalism  Award  for  Web  Report¬ 
ing  from  the  Scripps  Howard  Foundation. 
Then,  in  April,  the  site  won  a  citation  from 
the  Investigative  Reporters  and  Editors  or¬ 
ganization  for  “pioneering  work  to  gather 
data  and  post  it  on  the  Internet  for  the 
benefit  of  the  public.” 

Still,  the  answer  to  Schanberg's  question 
about  whether  online  journalism  could  en¬ 
liven  the  mainstream  might  still  be  no. 

Last  fall,  he  did  an  APBnews  report 
questioning  the  publishing  of  transcripts  of 
videotapes  of  John  Gotti  and  his  family  vis¬ 
its  in  prison,  leaked  to  the  New  York  Dailt/ 
News,  perhaps  illegally,  by  federal  officials 
as  a  favor  to  the  paper.  Schanberg,  no 
shrinking  violet  when  it  comes  to  putting 
dastardly  do-badders  on  the  spot,  cringed 
at  the  irrelevance  of  the  transcripts,  the  hu¬ 
miliation  of  family  members  not  charged 
with  crimes,  and  the  lax  journalistic  ethics 
that  permitted  publication.  But  this  angle 
was  not  widely  debated  on  “Nightline”  or 
on  any  major  Op-Ed  page. 

It  is  this  kind  of  strong  moral  backbone 
critique  on  which  Schanberg  bases  his  own 
identity  as  a  journalist.  At  APBnews.com 
he  exposed  a  former  “Mr.  Clean,”  New  York 
Police  Commissioner  Raymond  Kelly,  as  a 
member  of  the  oily  Big  Tobacco-paid  pri¬ 
vate  eye  team  collecting  dirt  on  Brown  & 
Williamson  Tobacco  Corp.  whistle-blower 
Jeffrey  Wigand.  And  he  confronted  the 
contradictions  between  Sen.  John  Mc¬ 
Cain’s  straight-talking,  war  hero  stature  on 
the  campaign  trail  and  his  refusal  to  dis¬ 
cuss  his  role  in  generating  legislation  that 
has  limited  public  access  to  U.S.  Defense 
Department  records  about  POWs  and 


MIAs  left  behind  after  the  Vietnam  War. 

That  Schanberg  package  noted  that  Mc¬ 
Cain’s  “staunch  resistance  to  laying  open 
the  POW/MIA  records  has  baffled  col¬ 
leagues  and  others  who  have  followed  his 
career.”  McCain’s  clout,  he  wrote,  has  re¬ 
sulted  in  “literally  thousands  of  documents 
that  would  otherwise  have  been  declassi¬ 
fied  long  ago  [being]  legislated  into  secre¬ 
cy.”  It  is  one  topic  that  McCain  has 
consistently  declined  to  discuss. 

‘This  role  that  McCain  has  played  has 
never  been  written  about  by  the  main¬ 
stream  press,”  Schanberg  observes.  “I  was 
waiting,  but  there  was  not  one  peep  out  of 
any  mainstream  newspaper.” 

What  this  suggests  to  Schanberg  is  that 
online  journalism  has  not  yet  been  given 
proper  respect  by  the  elders  of  the  news 
business.  ‘They’re  still  treating  the  Web  as 
an  alternative  publication,  just  the  way  The 
New  York  Times  treats  The  Village  Voice,” 
Schanberg  says.  The  Times  almost  reli¬ 
giously  and  intentionally  does  not  follow 
stories  The  Village  Voice  discovers,  no  mat¬ 
ter  how  fascinating  the  story  may  be.  It’s  a 
caste  system  that  still  hasn’t  gone  away, 
and  I  think  the  Internet  is  considered  a 
lower  caste  by  the  mainstream.” 

‘Push’  comes  to  shove 

It  was  almost  exactly  a  year  ago  when  a 
mutual  friend  suggested  Schanberg,  whose 
career  achievements  make  him  a  Brahmin 
among  mainstream  journalists,  meet  with 
Mark  Sauter,  one  of  the  founders  of  APB- 
news.com.  Schanberg  went  to  visit  the  new 
company’s  offices,  then  in  a  smaller  space 
on  Maiden  Lane,  also  near  Wall  Street. 

“It  had  a  lot  of  seductive  qualities  about 
it,”  Schanberg  recalls.  White-haired,  wiry, 
and  robust,  Schanberg  speaks  with  profes¬ 
sorial  authority  about  politics,  journalism, 
and  the  media.  An  occasional  pontification 
is  balanced  by  subsequent  self-deprecation. 
He  knows  what  he  knows,  but  he  knows  he 
doesn’t  know  it  all  —  especially  about  In¬ 
ternet  journalism  —  as  he  talks  about  his 
first  visit  to  APBnews.com. 

The  room  had  too  many  people  in  it 
for  the  air  conditioning,  but  it  was  a  real 
newsroom,  with  a  lot  of  energy,”  he  ex¬ 
plains.  “And  they  were  using  a  technology 
I  wasn’t  familiar  with.  I  love  newsrooms, 
and  there  aren’t  many  I  would  want  to 
work  in.  I  talked  to  people,  and  when  the 
tour  was  over,  Mark  and  [Executive  Edi¬ 
tor]  Hoag  Levins  asked  me  what  I  thought. 
I  told  them  I  was  impressed  with  the  news¬ 
room  sense  of  the  place,  but  if  they  were 
asking  about  myself,  garden-variety  crime 
wouldn’t  hold  my  interest  very  long.  But  if 


they  were  interested  in  expanding  it  to  the 
whole  range  of  the  criminal-justice  system 

—  government  corruption,  civil  crime, 
corporate  crime,  standards  and  ethics,  do¬ 
ing  the  right  thing  as  opposed  to  doing 
the  wrong  thing  —  then  I’d  be  intrigued.” 

What  Schanberg  had  in  mind,  an  idea 
that  would  dovetail  his  own  interests  with 
the  wide-open  spaces  of  the  Internet, 
was  investigations,  loosely  defined. 

And  so  it  was  with  much  fanfare  that 
he  joined  APBnews.com  last  August 
as  editor  for  special  investigations. 

“Uncompromising  editorial  stan¬ 
dards  and  our  absolute  dedication  to 
building  the  authoritative  news 
source  on  crime,  justice,  and  safety 
have  allowed  us  to  attract  journalists 
like  Sydney,”  Marshall  V.  Davidson, 

CEO  and  chairman  of  APB  Online 
Inc.,  boasted  in  a  press  release  at  that 
time.  “From  the  beginning,  we  have 
hired  veteran  reporters  and  producers 
who  understood  the  potential  of  com¬ 
bining  the  editorial  disciplines  of  top 
newspaper  and  television  newsrooms 
with  the  power  of  the  Internet.” 

APB  Online  had  indeed  hired  a 
few  top  guns.  Sauter,  a  co-founder 
and  chief  operating  officer  of  the 
company,  is  a  former  investigative 
correspondent  for  “Inside  Edition,” 
and  Levins  is  a  former  executive 
editor  for  E&P.  Schanberg  worked 
closely  with  Robert  Port,  a  former 
special  projects  editor  at  The  Associ¬ 
ated  Press  with  a  strong  background 
in  investigative  reporting,  who  was 
APBnews’  senior  editor  for  computer- 
assisted  reporting. 

But  the  investigative  reporting 
team  Schanberg  had  been  promised 
was  slow  to  materialize,  although  APBnews 
had  55  full-time  reporters  among  its  staff 
of  140.  “None  of  this  stuff  ever  gets  done 
unless  you  dedicate  people  to  it  and  don’t 
take  them  off,  and  they  agreed,”  Schanberg 
says.  “We  didn’t  really  have  an  investigative 
team  until  fairly  recently,  the  last  couple  of 
months.  I  had  some  reporters  who  were  al¬ 
lowed  to  work  part  time,  and  a  lot  who 
wanted  to  be  part  of  investigations,  but 
most  of  the  energy  in  this  newsroom  had  to 
be  spent  getting  up  a  fresh  stoiy  or  adding 
something  fresh  to  the  site  three  times  a 
day,  churning  out  the  daily  diet.” 

The  Web  site’s  huge  appetite  for  copy 

—  “pushes”  for  new  or  updated  stories  all 
day  —  meant  more  dependence  on  tele¬ 
phones  and  computers  and  less  on  the 
shoe-leather  work  that  gives  the  best 
reporting  its  color,  immediacy,  and  impact. 
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Knee-deep  in  the  big  muddy:  As  a  New  York 
Times  correspondent,  Schanberg  interviews 
South  Vietnamese  soldiers  near  Hue  (1972)  in 
the  wake  of  Hanoi’s  intensive  Easter  offensive. 
Bearded  and  smoking,  he  crosses  the  Mekong 
River  in  Cambodia  (1973).  His  story  on 
Cambodia's  “Killing  Fields”  would  result 
in  a  hit  movie,  and  a  Pulitzer  Prize  in  1976. 


“People  found  that  confining,  the  lack  of 
contact  with  the  human  world,  except  by 
phone,”  Schanberg  says. 

And  yet  Schanberg  has  nothing  but 
praise  for  the  quality  of  the  reporters,  the 
“  mix  of  youth  and  experience,  and  the  wide- 
<  ly  shared  sense  of  mission  that  character- 
»  ized  APBnews.  “As  important  as  anything 
a  else,  it  was  a  very,  very  civilized  newsroom, 
%  with  very  little  backbiting,  almost  none,”  he 
u  says.  “Most  everyone  had  come  from  news- 
g  papers,  most  had  good  reporting  skills  and 
g  wanted  to  learn  more.  For  me,  it  was  a 
*  blessing,  because  they  knew  more  about 
g  the  Internet  world,  so  I  picked  their  brains 
z  and  they  picked  mine.”  And  there  was,  ac- 
5  cording  to  Schanberg,  strict  adherence  to 
%  high  reportorial  standards. 
i.  APBnews  put  special  emphasis  on 

www.editorandpublisher.com 


Swimming  from  Cambodia 

Schanberg  learned  the  “traditional”  way 
well,  starting  more  than  four  decades  ago, 
well  before  the  era  of  “strategic  partner¬ 
ships”  and  “Web  business  models.” 

He  began  his  newspaper  career  as  a  copy 
boy  at  The  New  York  Times  in  1959,  after 
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graduating  from  Harvard  with  a  degree  in 
government  in  1955,  then  serving  in  the 
U.S.  Army.  Working  on  local  and  national 
news  beats  through  the  1960s,  he  became  a 
foreign  correspondent  for  the  Times  in 
1971,  based  in  its  New  Delhi  bureau  during 
the  war  between  India  and  Pakistan  over 
Bangladesh. 

Southeast  Asia  became  his  passion.  Schan¬ 
berg  spent  much  of  the  time  from  1972  to 
1975  covering  the  civil  war  in  Cambodia,  a 
fratricidal  bloodbath  that  left  millions  dead. 
His  indispensible  colleague  was  a  Cambodi¬ 
an  named  Dith  Pran,  a  photojoumalist  who 
became  Schanberg’s  translator.  When  the 
capital,  Phnom  Penh,  fell  to  the  Khmer 
Rouge,  Pran  and  Schanberg  stayed,  were 
captured,  and  nearly  executed.  Schanberg 
won  his  Pulitzer  Prize  in  1976  for  his  report¬ 
ing  on  Cambodia  for  the  Times. 

The  story  of  how  Schanberg  made  his 
way  out,  thinking  Pran  was  dead,  and  their 
reunion  after  Pran’s  escape  from  starvation 
and  torture  in  his  homeland  was  made  into 


uncovering  government  documents  using 
the  Freedom  of  Information  Act  and 
posting  revealing  results  on  its  Web  site. 
FBI  files  on  people  ranging  from  Frank 
Sinatra  to  Mike  Royko  were  published  on¬ 
line  —  and  nine  months  of  effort 
allowed  APBnews.com  to  extract  the 
financial  statements  of  federal  judges,  a 
topic  that  certainly  qualifies  as  the 
public’s  right  to  know. 

“The  rule  here,”  he  boasts,  “was  that  you 
had  to  confirm  everything  yourself.  You 
couldn’t  lift  it  from  a  newspaper  or  Web 
site  or  say,  ‘CNN  reported. ...  ’  So  the  rules 
were  veiy  much  old-fashioned  traditional 
journalism.” 


the  movie  “The  Killing  Fields,”  with  Sam 
Waterston  starring  as  Schanberg.  “I  do 
not  see  him  much,  but  he  is  still  my  real 
brother,”  Pran,  now  a  photographer  for 
The  New  York  Times,  says  today,  referring 
to  Schanberg. 

When  he  returned  to  the  United  States, 
Schanberg  became  metro  editor  of  the 
Times,  and  then  a  columnist.  In  1986, 
Schanberg  left  the  Times  to  join  New  York 
Newsday,  a  new  big-city  edition  of  the 
profitable  and  highly  regarded  Long  Is¬ 
land  newspaper  Newsday,  as  a  columnist. 
Mark  E.  Willes,  the  now-disgraced  former 
CEO  of  Newsday  s  former  parent  Times 
Mirror  Co.,  abruptly  shut  down  the  New 
York  paper  in  July  1995. 

Ironically,  New  York  Newsday’s  slogan 
was  “truth,  justice,  and  the  comics.”  APB- 
news.com’s  was  “crime,  justice,  safety.” 
New  York  Newsday's  bottom  line  offered 


news.com  was  well-respected  when  it 
started  staggering  in  the  second  week  of 
June,  gaining  praise  from  magazines  as 
varied  as  Brill’s  Content  (“timely  and  in¬ 
formative”)  and  Entertainment  Weekly 
(“its  saving  grace  is  its  gravitas”). 

“We  had  a  safety  channel,  celebrity 
channel,  media  channel  —  I  think  we 
were  hitting  a  lot  of  interest  groups  out 
there,”  Schanberg  points  out.  “It  was  nice 
that  people  recognized  us.  What  we  wrote 
about  may  not  have  interested  everybody, 
but  it  was  quality  journalism.” 

But  all  the  journalism  prizes  in  the 
world  won’t  keep  a  stand-alone  media  site 
afloat  if  it  doesn’t  have  a  workable  busi¬ 
ness  plan.  Originally,  Schanberg  says,  the 
path  to  profit  backed  by  free-flowing  ven¬ 
ture  capital  was  a  full-service  model. 
Among  the  haunting  cul-de-sacs  in  APB- 
news’  now-ghostly  newsroom  is  a  small 


Schanberg,  writing  for  Newsday,  revisits  Cambodia  in  1989,  taking  notes  as  he  watches  Vietnamese  troops  end 
their  long  occupation.  At  the  time,  he  was  unaware  of  the  local  denizen  hamming  it  up  in  the  background.  His 
own  notation  on  the  back  of  the  photo  reads,  “Syd  Schanberg  and  friend.”  (The  friend’s  identity  is  unknown.) 


Wall  Street  too  little,  too  late;  APBnews- 
.com  has  been  undone  by  trying  to  be  too 
much,  too  soon. 

Beginning  at  the  end 

While  Schanberg  himself  had  little  pa¬ 
tience  for  standard  cops-and-robbers  sto¬ 
ries,  or  weird-wide-Web  oddities  such  as 
“some  student  in  Ann  Arbor  who  mi¬ 
crowaved  his  roommate’s  parrot,”  APB- 


radio  studio,  complete  with  sound  mixing 
boards  and  a  soundproof  broadcast  booth 
that  looks,  from  the  outside,  like  a  very 
expensive  Finnish  sauna. 

“For  a  while,  they  were  saying  that 
would  be  the  ideal  plan,  to  be  a  full-serv¬ 
ice  Web  site,  and  that’s  why  they  expand¬ 
ed  into  radio  and  television  and  so  forth,” 
Schanberg  says.  “At  least  that’s  what  the 
proprietors  were  being  told.  That  was  the 


consensus  four  or  five  months  ago.”  Now, 
the  belief  system  du  jour  for  media  Web 
sites  is  “Strategic  Partnership”  with  a 
much  larger  media  company  —  the  me¬ 
dia  site  providing  content  that  the  strate¬ 
gic  partner  can  distribute  in  multiple 
mediums  to  a  larger,  already-existing 
customer  base. 

“The  conventional  wisdom  now  is  you 
should  try  to  do  these  things  in  a  very  in¬ 
cremental  way,  starting  off  in  a  shoestring 
fashion,  not  trying  to  become  a  big  media 
company  right  away,”  Schanberg  ob¬ 
serves.  “Because  with  that  kind  of  budget, 
you’re  going  to  spend  a  million  dollars  a 
month,  and  you  may  not  be  able  to  get 
that  cash  flow  from  advertising  or  what¬ 
ever  to  support  that.  This  is  all  hindsight 
now,  because  we  ran  out  of  money.” 

Newspaper  Web  sites,  on  the  other 
hand,  are  now  an  essential  element  of 
the  business,  Schanberg 
believes,  whether  they 
can  ever  draw  profits  on 
their  own. 

“I  think  the  idea  is,  even 
if  you  don’t  make  money 
on  it,  you’re  drawing  at¬ 
tention  to  the  paper  and 
perhaps  bringing  more 
readership  to  the  paper, 
maybe  leading  to  more  in¬ 
formation  product  — 
magazines,  newsletters, 
whatever  —  that  some¬ 
body  will  pay  for.  In  a  way, 
it’s  like  a  loss  leader.  You 
[the  newspaper]  have  got 
to  be  there,  because  you 
have  to  learn  about  this 
new  methodology  for  con¬ 
veying  information.” 

And  Schanberg’s  newly 
discovered  fascination 
with  journalism  on  the 
Web  remains  intact.  “I 
don’t  think  we’re  at  the 
end  of  anything,  or  in  the 
middle,”  he  says.  “I  think 
we’re  at  the  very,  very 
beginning.  I  just  don’t 
know  where  it’s  going  to 
go.  Maybe  if  I  had  a  better  business  sense 
I’d  start  devoting  myself  to  ideas  to  make 
money,  but  I  don’t  think  I’m  going  to  do 
that.  Because  the  moment  you  start  that, 
you  come  quickly  to  the  places  money  is 
made,  which  is  the  superficial  stuff, 
ephemeral  stuff,  that’s  gone  in  a  day. 

My  goal  is  to  continue  to  do  things 
that  please  me,  that  I  think  are  good 
journalism.”  11 
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BY  STEVE  OUTING 
SIZING  UP  THE  FUTURE 

Take  two  tablets 
to  cure  news  ache 

E-book  devices,  not  Palm  Pilots,  may  become  the 
medium  of  choice  for  tomorrow’s  digital  newspaper 


They’re  commonly  called  “e- 
book  readers,”  but  that’s  really 
an  unfortunate  name. 

Portable,  hand-held  digital 
tablets  that  download  and  enable  the 
reading  of  books  on  a  screen  are  currently 
used  primarily  for  electronic  books 
(e-books).  But  they  promise  to  do  so 
much  more  —  including  one  day  becom¬ 
ing  a  popular  medium  for  reading  news. 

Today,  you  can  read  the  latest  from 
scaiy  tales  author  Stephen  King  on  an  e- 
book  device.  Tomorrow,  you’ll  be  able  to 
read  columns  and  articles  from  many 
newspapers. 

Roger  Fidler,  director  of  Kent  State 
University’s  Ohio  Institute  for  Informa¬ 
tion  Research  and  Management  —  and  a 
longtime  proponent  of  the  digital  tablet 
as  “newspaper  of  the  future”  —  thinks 
that,  as  news  devices,  e-book  tablets,  not 
the  now-popular  Palm  devices,  will  carry 
the  day.  “For  newspapers  and  magazines, 
delivering  content  to  hand-held  devices 
[such  as  personal  digital  assistants 
(PDAs)  and  mobile  phones]  will  have 
limited  consumer  value”  because  of  the 
small  screen  size,  he  says.  Tablets,  espe¬ 
cially  as  the  next-generation  devices  ap¬ 
pear  with  10.4-  and  12-inch  diagonal 
screens,  are  much  better  suited  for  news 
presentation. 

READY  FOR  TAKEOFF? 

So  far,  e-book  readers  have  made  mod¬ 
est  progress  at  becoming  popular  com¬ 
puting  devices.  It’s  estimated  that  the 
number  of  e-book  devices  in  circulation 
currently  is  only  in  the  tens  of  thousands 
—  though  analysts  watching  the  industry 
expect  there  to  be  a  couple  of  million  de¬ 
vices  in  circulation  witbin  a  few  years. 
That’s  because  e-book  readers  are  about 
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to  become  more  mainstream.  RCA- 
branded  e-book  readers  should  hit  the 
market  in  the  United  States  by  the  end  of 
this  year.  Thomson  Consumer  Electron¬ 
ics,  the  U.S.  arm  of  the  French  firm 


I  reading  books.  That’s  where  the  news  in- 
I  dustry  enters  the  picture. 

THE  SEARCH  FOR  CONTENT 

I  Jay  Small  is  a  veteran  newspaperman 
j  who  most  recently  spent  several  years  at 
i  The  Indianapolis  Star/News  heading  up 
its  new-media  department.  A  while  back, 
he  moved  to  Thomson’s  Indianapolis 
headquarters  to  join  its  New  Media  Ser¬ 
vices  group.  His  job  is  to  think  about  and 
encourage  development  of  content  for  the 
next-generation  of  e-book  readers  so  that 
sales  of  the  devices  will  ramp  up  quickly. 

His  group  at  'Phomson  is  faced  with  a 
classic  “Which  comes  first,  the  chicken  or 
the  egg?”  situation.  For  the  e-book  tablets 
to  become  mainstream  —  in  the  way  hand¬ 
held  organizers  such  as  the  Palm  Pilot  have 
I  done  —  there  must  be  a  compelling 


Every  day  I  write  the  e-book;  At  full-page  size,  the  tablet  is  a  note-worthy  advance  on  the  PDA. 


Thomson  Multimedia  (no  relation  to  the 
Thomson  publishing  empire),  which 
manufactures  all  sorts  of  consumer  elec¬ 
tronics  devices  under  the  RCA  name,  is 
almost  ready  to  introduce  two  models  of 
readers.  They  are  based  on  the  e.xisting  e- 
book  readers  by  RocketBook  and  Soft- 
Book,  and  will  build  upon  those 
technologies. 

This  move  into  the  e-book  reader 
realm  could  go  far  in  popularizing  the 
devices  and  lending  legitimacy  to  the 
technology  in  the  minds  of  consumers 
who  are  familiar  with  the  RCA  brand. 
But  for  that  to  happen,  these  devices 
must  be  useful  for  more  than  just 


amount  of  diverse  content  available  for 
them.  If  the  devices  do  nothing  but  substi¬ 
tute  a  portable  glass  screen  for  a  printed 
book,  that’s  probably  not  enough  for  suc¬ 
cess,  and  few  people  will  buy  them. 

The  tricky  part,  of  course,  is  convincing 
enough  publishers  to  develop  content  for 
the  devices  in  advance  of  a  profitable 
marketplace  existing  for  that  content. 

What’s  available  other  than  books  today 
is  but  an  inkling  of  what’s  to  come.  Rock¬ 
etBook  users,  for  example,  can  subscribe 
to  several  sections  of  The  New  York  Times 
—  $24  a  year  for  “Book  News  &  Reviews,” 
$30  a  year  for  tbe  The  New  York  Times 
Magazine  published  on  Sundays,  and  $40 
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E-READING  HABITS 


What  will  consumers  be  reading 
on  e-book  devices  in  the  future? 

Books  (especially  best  sellers)  are 
obviously  the  low-hanging  fruit  for 
this  business.  Next  up  are  newspa¬ 
pers  and  magazines,  but  not  neces¬ 
sarily  in  the  same  form  eis  their  print 
editions  or  even  their  Web  sites. 

Further  out  are  opportunities  for 
document  sharing  and  electronic 
forms.  (The  devices  have  touch- 
sensitive  screens  for  user  input.) 

Small  thinks  that  news  publishers 
will  offer  customized  editions  for  e- 
book  users.  So,  instead  of  receiving 
the  entire  daily  newspaper  on  your 
device,  you  might  pay  to  receive  just 
the  business  or  sports  sections.  The 
device  will  know  your  ZIP  code  or 
physical  location,  so  you  may  get  a 
localized  version  of  a  publisher’s 
news  content.  New 

What’s  likely  to  happen  with  this 
new  medium  is  that  news  content  will,  by 
demand,  be  on  a  round-the-clock  publish¬ 
ing  schedule.  Just  as  with  the  Web  or  pub¬ 
lishing  news  content  to  wireless  phones  or 
PDAs,  e-book  users  will  expect  news  to  be 
updated  throughout  the  day. 

Eventually,  most  of  the  e-book  readers 
will  have  wireless  connectivity  to  the  In¬ 
ternet,  so  that  users  at  any  time  will  be 
able  to  download  the  latest  news  or  edi¬ 
tions  of  a  publication.  In  the  near  term, 
however,  e-book  readers  will  follow  a  “syn¬ 
chronization”  model  similar  to  how  news 
is  received  by  Palm  Pilot  users.  The  device 
is  seated  in  a  cradle  hooked  up  to  an  Inter- 
net-connected  PC,  and  updated  when  a 
synchronization  command  is  issued  to 


Newspapers  sent  digitally  solve  most  delivery  problems. 


content  (such  as  the  successful  paid-sub¬ 
scription  model  of  The  Wall  Street  Journal 
Interactive  Edition).  News  received  on 
PDAs,  likewise,  is  mostly  free,  and  few  in¬ 
dustry  observers  expect  general  news  to  at¬ 
tract  paying  readers  on  mobile  phones. 

Will  news  as  read  on  e-book  devices 
break  this  pattern?  Possibly,  because  the 
model  is  that  of  a  subscriber  requesting 
specific  content  and  having  it  delivered  on 
a  scheduled  basis.  The  e-book  device  user 
might  subscribe  to  Time  magazine  and  The 
Miami  Herald,  for  example.  Receiving 
those  publications  in  digital  form  is  merely 
a  replacement  for  buying  the  correspon¬ 
ding  print  editions  at  a  newsstand  or  hav¬ 
ing  them  delivered  via  postal  mail.  The 


pull  down  the  most  recent  content  from 
news  sources. 

MODEL  UP  IN  THE  AIR 

For  news  publishers,  e-book  readers  rep¬ 
resent  a  different  type  of  opportunity  than 
the  Web  or  smaller  hand-held  wireless  de¬ 
vices.  In  each  of  those  media  forms,  news 
publishers  have  found  that  news  content 
“wants  to  be  free.”  It’s  the  rare  exception 
when  a  news  Web  site  can  charge  for  its 


HURDLES  AHEAD 


a  year  for  daily  top  news.  You  can  get  high¬ 
lights  of  The  Wall  Street  Journal  from 
RocketBook  for  $40  a  year.  Several  maga¬ 
zines,  including  The  Industry  Standard 
and  Fast  Company,  also  offer  paid  sub¬ 
scriptions  for  RocketBook.  Other  publica¬ 
tions  are  providing  their  content  in 
RocketBook  format  free  of  charge  for  the 
time  being.  Esquire  magazine  recently  ex¬ 
perimented  with  making  a  special  edition, 
“Men  and  Disaster,”  available  free. 

SoftBook  users  also  can  subscribe  (for  a 
fee)  to  several  magazines,  including 
Time  and  Newsweek,  and  newspa¬ 
pers,  such  as  The  Christian  Science 
Monitor  and  The  Washington  Post. 

You  can  even  buy  a  single  edition  of  a 
newspaper  for  reading  on  your  Soft- 
Book  device,  for  a  buck  or  two. 


Publishing  to  the  e-book  devices 
won’t  be  easy  in  the  near  term.  Kent 
State’s  Fidler  describes  the  situation 
as  akin  to  when  the  online  industiy 
consisted  primarily  of  proprietary  sys¬ 
tems  such  as  America  Online,  Com¬ 
puServe,  Delphi,  and  Prodigy  in  the 
early  to  mid-1990s.  Publishers  wish¬ 
ing  to  reach  those  audiences  had  to 
format  content  for  each  service.  Today, 
companies  wishing  to  publish  to  e-book 
devices  have  to  format  their  content  for 
several  e-book  devices  and  work  separately 
with  each  company. 

An  organization  called  the  Open  eBook 
Forum  (http://www.openebook.org)  is 
working  on  developing  an  open  specifica¬ 
tion  for  e-book  publishing,  which  will  in¬ 
clude  digital  rights  management  and 
publication  structure  standards.  And  a  re¬ 
lated  initiative  is  under  way  by  the  Elec¬ 
tronic  Book  Exchange  Working  Group 
(http://www.ebxwg.org).  As  with  any  new 
e-publishing  technology,  standards  will 
come  in  time  to  create  a  single  format  that 
all  e-book  devices  will  be  able  to  read.  0 


logic  is  that  consumers  should  accept  pay¬ 
ing  for  this  content,  just  as  they  have  to 
consume  their  print  media  of  choice. 

If  the  paid-subscription  model  does 
work,  however,  most  industry  experts  be¬ 
lieve  that  prices  will  be  low  er  than  corre¬ 
sponding  print  rates.  After  all,  publishers 
discard  the  expense  of  printing  and  physi¬ 
cal  distribution  —  and  e-book  device  own¬ 
ers  will  be  less  willing  to  pay  high  fees  for 
content,  since  they  feel  that  they’ve  already 
paid  for  the  device  itself.  (This  is  similar  to 
Internet  users’  resistance  to  paying 
for  content,  because  they  already  pay 
monthly  access  fees  to  Internet  serv¬ 
ice  providers  and  resist  the  notion  of 
spending  more  money  “for  the  Inter¬ 
net.”) 

Advertising  actually  looks  to  be  a 
pretty  good  revenue  source  for  e-book 
device  content.  As  the  devices  evolve 
and  get  color  screens,  the  larger  size  of 
the  screens  makes  for  a  better  ad 
medium  than  wireless  phones  or 
PDAs. 

So,  the  short  answer  about  e-book 
revenue  models  is:  There’s  much  to  be 
thought  through  by  the  industry.  Nev¬ 
ertheless,  the  prospect  of  paid  content 
plus  attractive  advertising  possibilities 
may  mean  that  the  next-generation  e- 
book  is  a  new  digital  medium  that 
holds  financial  promise. 


BY  CHARLES  BOWEN 


questions  for  specific  stage  performers. 

•  “Broadway  Multimedia.”  Ever  wish 
stage  productions  had  previews  the  way 
movies  do?  Here  they  do.  The  site  main¬ 
tains  an  interesting  collection  of  show 
clips  from  new  productions.  If  you’re 
looking  for  that  “insider’s  touch”  for  your 
story  about  what’s  new  on  Broadway,  try 
out  a  few  clips  to  sample  the  mood  and 
tone  of  the  show. 

•  “Showtunes.”  Here  you  can  browse 
or  search  songs  by  show  or  composer, 
hear  sound  clips,  and  even  order  CDs. 

•  “Community.”  Broadway.com  has 
many  interactive  areas.  In  addition  to 
“Ask  a  Star,”  messaging  with  critics,  and 
opportunities  to  write  your  own  reviews, 
the  site  has  active  chat  rooms  and  mes¬ 
sage  boards  on  various  theater-related 
topics,  all  accessible  from  here. 

•  “Boutique.”  This  leads  visitors  to 
commercial  areas,  where  you  can  buy 
everything  from  T-shirts  to  hats  to  mugs 

to  posters. 

•  “Ticketing.”  Note  this 
option  for  travel  features 
pH  related  to  New  York.  It  en- 

Ijfcjpl  ables  online  purchasing  of 

tickets  for  Broadway  and 
^  off-Broadway  productions, 

^  and  also  provides  back¬ 

ground  on  shows  to  deter¬ 
mine  which  are  the  best 
fit  for  the  people  in  the 
travel  party. 

jj  •  “Showtimes.”  Here’s  an 

easy  shortcut  to  the  site’s 
main  feature,  its  coast-to- 
—  coast  list  of  productions 

®  around  the  country.  Select  a 

city  from  the  resulting  list, 
and  the  site  presents  links  to 
J  the  shows,  their  venues,  and 
===== —  their  times. 

Other  considerations  in  using  Broad- 
way.com  for  your  editing  and  reporting: 

1A  “My  Broadway”  section  on  the 
introductory  page  enables  visitors  to 
customize  the  site  for  specific  options 
and  receive  a  regular  electronic  news¬ 
letter  by  e-mail. 

2  Generally,  reviews  of  new  shows  are 
linked  from  the  introductory  screen, 
though  you  may  need  to  scroll  to  the  bot¬ 
tom  of  the  page  to  find  them. 

3  The  site  is  a  subsidiary  of  Holly- 
wood.com,  a  commercial  movie  and 
entertainment  resource  that  provides  data 
about  the  movie  industry,  including  clas¬ 
sic  films  and  new  releases.  0 


When  the  play’s  the  thing,  you  can  turn  to  a  newly 
produced  Web  site  for  reviews,  tunes,  and  travel  tips 


readers  as  interesting  resources  they’ll 
want  to  explore  on  their  own. 

On  the  screen  are  icons  that  can  be 
clicked  to  reach: 

•  “The  Buzz.”  This  leads  to  an  entire 
screen  of  news  and  rumors,  with  the  top 
10  linked  headlines  of  the  moment  as  well 


Even  when  you’re  a  long  way 
from  Broadway,  you  suddenly 
have  connections  in  the  theater 
world.  Whether  you’re  working 
up  a  package  of  travel  stories  about  din- 
ner-and-a-show  weekends  in  the  big  city 
or  covering  stage  productions  that  are 
traveling  to  your  area,  the 
Web  stands  ready  to 
prompt  you. 

And  don’t  let  the  name 
of  this  week’s  featured 
site,  Broadway.com,  fool 
you.  This  site  actually  cov¬ 
ers  live  theater  from 
Broadway  and  off-Broad- 
way  to  regional  and  local 
productions  literally 
around  the  world.  In  fact, 
it  has  listings  and  show 
times  for  more  than  1,900 
venues,  as  well  as  online 
theater  ticketing,  news, 
and  reviews. 

The  content  includes 
theater  in  the  top  100 
U.S.  markets  as  well  as 
key  global  markets,  in¬ 
cluding  London’s  West  End.  It  also  ofiers 
interviews,  box-office  results,  show  tunes, 
cast  and  crew  credits,  visual  excerpts, 
show  synopses,  and  casting  news. 

To  use  this  powerful  resource,  visit  the 
site  at  http  ://wvvw'.broadvvay. com,  where 
a  lively  introductorv'  page  is  topped  with 
breaking  news,  from  Tony  award  nomi¬ 
nees  to  what  stage  stars  are  appearing  on 
“Late  Night  with  Conan  O'Brien.”  Take 
your  time  on  this  top  page,  because  it  is 
filled  with  buttons  and  hyjjerlinks  to  use¬ 
ful  inside  features.  Some  can  help  you 
with  facts  and  figures  about  shows  or  give 
you  “color”  for  a  show  story,  while  others 
are  options  you  might  want  to  share  with 


www.broidway.com 
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as  insider  columns  by  writers  such  as  Liz 
Smith,  Ken  Mandelbaum,  Sandy  Kenyon, 
and  Mark  Shenton. 

•  “The  Shows.”  Click  this  for  a  heads- 
up  on  some  of  the  hotter  shows  opening 
and,  more  importantly,  the  site’s  “Show 
Search”  feature,  which  enables  you  to  find 
show'  times  on  productions  in  London, 
New'  York,  and  across  the  United  States  in 
what  must  be  the  most  comprehensive 
coast-to-coast  listing  online. 

•  ‘The  Stars.”  This  connects  to  a  regu¬ 
larly  updated  page  of  features  on  current 
hotties  on  stage.  Of  interest  to  your  read¬ 
ers,  perhaps,  is  the  site’s  “Ask  a  Star”  fea¬ 
ture,  which  enables  visitors  to  e-mail 
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More  revenue 

IS  RIGHT  AROUND  THE  CORNER 

AdOne  is  the  newspaper  industry’s  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business. 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 

AdOne 

Jobs,  cars,  homes  and  more. 
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MARKETING  &  SALES 


Newspapers  expected  to  continue  sharing  a  $3.7-million  slice 
of  the  armed  service’s  $95-million  multimedia  campaign  pie 

BY  JOE  NICHOLSON 

The  U.S.  Army  has  awarded  its  annual  $95-mil- 
lion  multimedia  advertising  and  marketing  account 
to  the  Chicago-based  Leo  Burnett  ad  agency  for  the 
next  four  years.  Army  officials  have  said  the  cam¬ 
paign’s  newspaper  budget  is  expected  to  remain 
“roughly  constant”  at  $3.7  million  a  year. 

The  enlistment  of  Leo  Burnett,  a  unit  of  Bcom3  Group,  which  is 
also  based  in  Chicago,  comes  six  months  after  the  Army  dis¬ 
charged  its  highly  regarded  New  York- 


based  agency,  Young  &  Rubicam,  saying 
it  wanted  to  try  new  ways  to  stop  a  re¬ 
cruitment  slide,  which  has  affected  all  the 
military  services  as  they  try  to  compete 
with  a  roaring  civilian  job  market. 

The  latest  indication  of  the  Army’s  re¬ 
cruitment  difficulty  was  a  report  last  week 
that  the  service  has  granted  357  waivers 
to  enlistees  with  felony  arrest  records  in  a 
current  recruitment  year  that  still  has 
three  months  to  go;  two  years  ago,  the 
Army’s  yearlong  record  for  felony-arrest 
waivers  was  only  166. 

Walter  Petersen,  Bcom3  senior  vice 
president  for  corporate  affairs,  told  E^P 
that  Leo  Burnett’s  campaign  will  launch 
later  this  year,  adding  that  it  was  “under 
discussion”  whether  to  retain  the  Army’s 
slogan,  “Be  All  That  You  Can  Be.” 

With  the  Army  seeking  to  increase 
minority  enlistment,  Leo  Burnett  is  work¬ 
ing  with  two  minority-owned  agencies, 
San  Antonio-based  Cartel  Creative,  which 
is  Hispanic-owned,  and  Atlanta-based 
Images  USA,  which  focuses  on  African- 
American  marketing.  11 

Joseph  H.  Frederickson 

WINS  TOP  MARKETING  AWARD 
The  International  Newspaper  Marketing 


Association  (INMA)  has  presented  its 
highest  honor,  the  2000  Silver  Shovel 
Award,  to  Joseph  H.  Frederickson,  vice 
president  of  marketing  for  The 
Press-Enterprise  of  Riverside, 

Calif.  Frederickson, 
a  U.S.  Navy  veteran,  is  known 
for  his  wit  as  well  as  marketing 
wisdom,  which  he  often 
presents  in  the  form  of 
incisive  quips. 

Since  1949,  INMA  has 
honored  a  newspaper  leader 
annually  with  the  award  in 
recognition  of  “commitment  to 
excellence  in  the  discipline  of  newspaper 
marketing”  and  dedication  to  maintain¬ 
ing  the  organization’s  position  as  a  forum 
for  innovative  newspaper  marketing  ideas 
worldwide. 

Frederickson  was  the  association’s 
president  from  1997  to  1999,  and  served 
two  terms  on  the  group’s  international 
board  of  directors.  He  is  the  author  of 
an  INMA  booklet  on  event  marketing, 
has  spoken  many  times  at  association 
conferences,  and  participated  in  numer¬ 
ous  programs  of  the  American  Press 
Institute,  Inland  Press  Association,  and 
the  Southern  Newspaper  Publishers 
Association. 


Joe  Frederickson 


The  Press- 
Enterprise 


NAA  Research  Federation 
HONORS  Miles  E.  Groves 

Miles  E.  Groves,  the  prominent  newspa¬ 
per  forecaster  and  former  economic  advis¬ 
er  with  The  New  York 
Times  and  the  News¬ 
paper  Association  of 
America  (NAA),  has 
won  the  NAA  Re¬ 
search  Federation’s 
coveted  Research 
Award  of  Merit. 

Groves,  who  now 
serves  as  senior  vice 
president  and  chief 
economist  of  the 
Bethesda,  Md.-based 
Barry  Group,  was  chosen  for  his  leader¬ 
ship  in  developing  solutions  to  newspaper 
research  problems. 

Groves  has  lectured  at  several  universi¬ 
ties;  he  was  the  NAA’s  vice  president  and 
chief  economist  and,  previously,  a  senior 
economist  at  the  Times. 

Three  NAA  federations 
present  annual  awards 

Newspaper  Association  of  America 
(NAA)  federations  have  presented  annual 
awards  to  some  top  industry  achievers. 

•  NAA’s  Classified  Federation  gave  its 
CAMEO  (Classified  Advertising  Manag¬ 
er’s  Executive  Order)  Award  to 
Darrell  Rooney,  classified  and 
online  sales  director  at  the  St. 
Paul  (Minn.)  Pioneer  Press. 

•  The  Classified  Federation 
gave  its  McGovern  Award  for 
outstanding  contributions  to 
Carol  Richer,  associate  publish¬ 
er  for  MacDonald  Classified 
Services,  Lafayette,  Ind. 

•  NAA’s  Co-op  Federation 
gave  its  John  Maione  Award 

for  distinguished  service  to  Dick  H. 
Martens,  business  development  man¬ 
ager  at  Multi-Ad  Services  Inc.,  Eden 
Prairie,  Minn. 

•  NAA’s  Circulation  Federation 
named  three  Sales  Executives  of  the  Year: 
Brad  Kuhn,  single-copy  sales  manager  at 
Florida’s  Orlando  Sentinel  Communica¬ 
tions,  in  the  over-150,000-  circulation 
category;  Michael  Kane,  circulation  di¬ 
rector  at  the  Greensburg,  Pa.,  Tribune- 
Review,  in  the  75,000-150,000 
circulation  category;  and  Rino  Vitolo, 
circulation  director  at  Essex  County 
Newspapers,  Beverly,  Mass.,  in  the 
under-75,000-circulation  category. 
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Keven  Willey 


Convention  speakers  discuss  the  lessons  learned  after  readers 
reacted  angrily  to  controversial  bonfire  and  basketball  drawings 

BY  DAVE  ASTOR 

MINNEAPOLIS 

Editorial  cartoonists  took  a  few  days  off  from 
targeting  politicians  to  target  topics  such  as  angry 
readers. 

That  issue  came  up  during  an  Association  of  Amer¬ 
ican  Editorial  Cartoonists  (AAEC)  convention  ses¬ 
sion  on  dealing  with  cartoon  controversies.  Panelists  took  a 
post-mortem  look  at  two  major  1999  flaps  to  illustrate  what  news¬ 
papers  should  and  shouldn’t  do  in  such  situations. 

One  controversy  involved  last  November’s  “Texas  Bonfire  Tradi¬ 

tions”  cartoon  by  AAEC  President  Steve  Willey  told  AAECers  that  the 

Benson  of  The  Arizona  Republic  in  Phoenix  paper  eventually  received 


and  United  Feature  Syndicate.  In  the  draw¬ 
ing,  Benson  showed  logs  symbolizing  the 
Texas  A&M  University  tragedy,  the  burning 
Branch  Davidian  compound  in  Waco,  and 
a  flaming  Ku  Klux  Klan  cross  in  Jasper  — 
where  a  black  man  was  dragged  to  death 
{E^P,  Nov.  27, 1999,  p.  2). 

Republic  Editorial  Page  Editor  Keven 


14,000  e-mail  messages  about 
the  cartoon  —  including  9,000 
to  Benson. 

“All  from  my  editor,”  Benson 
quipped  from  his  seat  next  to 
Willey. 

Actually,  most  of  the  e-mail 
messages  were  from  A&M 


alumni  and  other  fu¬ 
rious  Texans  who 
had  seen  the  draw¬ 
ing  on  the  Republic’s 
Web  site. 

Willey  said  the  sit¬ 
uation  showed  how 
the  Internet  can  ex¬ 
ponentially  increase 
reaction  to  a  cartoon. 

Indeed,  there  was  lit¬ 
tle  response  from  Arizonans  who  saw'  the 
cartoon  in  print. 

She  added  that  a  large  e-mail  campaign 
can  be  “orchestrated”  with  the  intent  to 
overload  a  newspaper’s  computer  system 
and  send  viruses  into  it. 

The  Republic,  after  deciding  that  Ben¬ 
son  could  have  made  his  point  in  a  clearer 
manner,  did  pull  the  cartoon  off  its  site 
three  days  after  it  was  posted. 

But  the  new'spaper  backs  Benson  on 
many  other  occasions.  For  instance,  it  re¬ 
ceived  more  than  100  calls  and  letters 
when  Benson  did  a  July  1999  cartoon 
showing  a  3-year-old  John  F.  Kennedy  Jr. 
saying,  “I’m  coming.  Daddy.”  Many  read¬ 
ers  were  upset  because  the  cartoon  was 
published  before  Kennedy  was  officially 
declared  dead. 

“There  was  no  confirmation  of  death 
yet,  but  it  looked  pretty  bad,” 
said  Willey.  “I  realize  we  would 
have  been  embarr2issed  if  he 
was  found  alive,  but  I  thought 
it  was  a  lovely  tribute.” 

Benson  did  note  that  rush¬ 
ing  into  print  isn’t  always  the 
best  policy.  ‘This  cartoon  prob¬ 
ably  could  have  waited  a  day,” 
Steve  Benson  he  said. 


Visual  satirists  hear  oral  barbs 


CARTOONISTS  WHO  COMBINE  ART  AND  POLITI- 
cal  commentary  heard  a  man  who  com¬ 
bines  speech  and  political  commentary. 
Comedian  Will  Durst  entertained  attendees 
at  the  recent  Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  in  Minneapolis 
with  a  barrage  of  barbs,  many  aimed  at  Presi¬ 
dent  Clinton. 

“He’s  good!”  exclaimed  Durst.  “He  was 
caught  with  a  woman  27  years  his  junior  in  the 
Oval  Office.  He  lied  to  a  grand  jury.  And  two 
Republican  speakers  quit!” 


The  political  comedian  noted  that  when 
Clinton  said  he  “never  had  sexual  relations  with 
that  woman,  he  was  pointing  to  Helen 
Thomas,”  the  former  White  House  correspon¬ 
dent  for  United  Press  International. 

“Clinton  lies  to  the  press  and  then  believes 
what  he  reads,”  added  Durst. 

He  also  pondered  Clinton’s  future:  “Ambas¬ 
sador  to  ‘Baywatch’?  Professor  of  situational 
ethics?” 

Durst  took  some  swipes  at  George  W.  Bush 
and  Al  Gore,  too.  “The  son  of  a  president  vs. 


the  son  of  a  senator,  proving  anyone  can  grow 
up  to  be  president,”  he  quipped. 

What’s  a  “compassionate  conservative”  any¬ 
way?  Durst  wondered.  Someone  who  doesn’t 
give  a  homeless  person  money,  but  says,  “Hi’7 
And  Durst  quoted  Will  Rogers:  “It’s  easy  be¬ 
ing  a  humorist  when  you  have  the  whole  gov¬ 
ernment  working  for  you.” 

Durst  was  introduced  by  editorial  cartoonist 
Steve  Kelley  of  The  San  Diego  Union-Tribune 
and  Copley  News  Service.  Kelley,  also  a  stand- 
up  comedian  who  has  appeared  on  the 
“Tonight”  show,  remarked:  “The  Berlin  Wall 
came  down  in  1989.  It’s  time  they  took  the 
curtain  down  between  first  class  and  coach.” 

—  Dave  Aster 
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The  other  major  controversy 
discussed  during  the  AAEC  ses¬ 
sion  involved  an  editorial  car¬ 
toon  by  Kirk  Anderson  of  the  St. 

Paul  (Minn.)  Pioneer  Press.  His 
dravving,  meant  to  be  anti-racist 
but  considered  racist  by  some 
readers,  satirized  alleged  aca¬ 
demic  cheating  in  the  Universi¬ 
ty  of  Minnesota  basketball 
program. 

Titled  “The  Plantation,”  Anderson’s  car¬ 
toon  shovv^ed  a  white  man  looking  at 
African-American  hoopsters  and  saying. 


Kirk  Anderson 


“Of  course,  we  don’t  let  them 
learn  to  read  or  vmte!”  (E^P, 
May  29, 1999,  p.  6). 

Anderson  recalled  that  the 
Pioneer  Press  published  nu¬ 
merous  letters  to  the  editor 
and  several  columns  about 
the  cartoon. 

“Run  columns,  run  lots  of 
letters,  but  don’t  apologize  if 
a  cartoon  is  misinterpreted,” 
said  Minneapolis  Star  Tribune  Editorial 
Page  Editor  Susan  Albright.  “Only 
apologize,”  she  added,  “if  you  make  a 


bad  judgment”  in  publishing  a  cartoon. 

A  couple  of  speakers  noted  that  some 
people  deliberately  “misinterpret”  car¬ 
toons  they  actually  understand  to  tr>’  to 
embarrass  the  newspaper  or  score  politi¬ 
cal  points. 

Albright  concluded  that  newspapers 
shouldn’t  hesitate  to  publish  hard-hitting 
cartoons  even  if  they  draw  outrage  from 
those  who  read  them. 

“We  should  be  controversial,”  she  said. 
“There  is  a  First  Amendment,  and  we 
should  go  out  there  and  say  what 
we  want.”  0 


In  brief 

Context  firm 
offering  its 
rich  media 
‘Experience’ 

CONTEXT  Media  has  introduced 
its  “Experience  Server”  technology, 
which  helps  companies  syndicate 
rich  media  (including  audio  and  video)  to 
Web  sites. 

The  Providence,  R.I.-based  firm  (http: 
//w'ww.contextmedia.com)  —  which  has 
received  $11  million  in  venture  capital  — 
recently  signed  agreements  to  work  with 
content  providers  such  as  Medium4.com 
and  MeTV.com.  It’s  also  in  discussions 
with  online  newspapers. 


The  “Raising  Duncan”  characters 

©Chris  Browne/Dist.  by  United  Feature  Syndicate  Inc. 

‘HaGAR’  CARTOONIST  RAISES 

‘Raising’  into  syndication 

“Hagar  the  Horrible”  cartoonist  Chris 
Browne  has  created  a  new  comic  called 


“Raising  Duncan”  for  United  Feature 
Syndicate. 

The  uncynical  strip  stars  a  married 
couple  (the  husband’s  a  romance  novelist 
and  the  wife  a  mystery  writer),  Duncan 
the  dog,  and  a  cat. 

“Raising  Duncan”  has  50  initial  clients, 
including  the  Atlanta  Journa/  and  Consti¬ 
tution,  Chicago  Sun-Times,  Denver  Rocky 
Mountain  News,  Detroit  Free  Press,  and 
Minneapolis  Star  Tribune. 

Browne  does  “Hagar,”  created  by  his 
father,  Dik,  for  King  Features  Syndicate. 

SZORADY’S  READERS  CAN 
NOW  DO  A  ‘Double  Take’ 

“George”  cartoonist  Mark  Szorady  of  DBR 
Media  is  now  also  doing  a  game  feature 
for  the  syndicate’s  weekly  package. 

“Double  Take”  (http://www.dbr 
media.com/Puzzles.htm)  asks  readers 
to  find  the  differences  between  two 
cartoon  panels. 


et  cetera  . . . 

I  Pipe,  an  Internet  content  distributor 
and  ad  services  company  that  works 
with  a  number  of  syndicates  and  car¬ 
toonists,  has  received  $3  million  in 
financing  from  Media  General  and 
Monument  Capital  Partners. ...  Atlantic 
Syndication  Partners  —  the  international 
company  that  consists  of  Editors  Press 
Service,  Tribune  Media  Services,  and 
Universal  Press  Syndicate  —  has  named 
Kristin  Noreli  managing  director  of  Asia 
in  Sydney,  Australia;  Isobel  Allan  as  Eu¬ 
ropean  sales  manager  in  London;  and 
Kent  Kirschner  as  Latin  American  sales 
representative  in  Sarasota,  Fla. ...  The 
Library  of  Congress  is  exhibiting  recently 
acquired  “Blondie”  comics  by  Chic  Young 


through  Sept.  16.  One  original  shown  is 
,  the  1933  strip  in  which  Blondie  and 
Dagwood  marry.  “Blondie,”  which  turns 
70  this  year,  is  now  done  by  Dean  Young 
(Chic’s  son)  and  Dennis  Lebrun  of  King 
Features  Syndicate.  ...  An  article  about 
fine-art  paintings  by  Hank  Ketcham,  cre¬ 
ator  of  the  KiNG-distributed  “Dennis  the 
Menace”  comic,  was  the  cover  story  in 
the  June  issue  of  Art  &  Antiques  maga¬ 
zine.  ...  Cartoonist  Tim  Jackson’s  Web 
site  (http://www.clstoons.com)  has  a  sec- 
I  tion  on  “Pioneering  Cartoonists  of  Color.” 

'  One  person  featured  is  “Krazy  Kat”  cre¬ 
ator  George  Herriman,  who  many  don’t 
realize  was  partially  African  American. 

I  ...  The  Comic  Art  Professional  Society 
I  will  roast  Mell  Lazarus,  who  does  “Mom¬ 
ma”  and  “Miss  Peach”  for  Creators  Syn¬ 


dicate,  July  15  at  the  Friars  Club  in  Bev¬ 
erly  Hills,  Calif. ...  Hollister  Kids  has 
created  10  new  Newspaper  in  Education 
supplements,  extended  syndication  of  its 
features  to  newspaper  Web  sites,  ex¬ 
panded  its  own  interactive  site  (http:// 
www.hoilisterkids.com),  and  more. ... 
Julianne  Warren  has  given  the  Ohio 
State  University  Cartoon  Research  Li¬ 
brary  2,893  original  editorial  cartoons  by 
her  late  husband,  L.D.  Warren  of  The 
Cincinnati  Enquirer.  Julianne  is  a  former 
Cincinnati  Post  photographer  and  former 
Association  of  American  Editorial  Car¬ 
toonists  archivist. ...  “Business  Talk” 
columnist  Barbara  Garro  (http://www 
.ElectricEnvisions.com)  is  also  writing 
“Book  Review,”  which  focuses  on 
business  books. 
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Heat  and  light  at  Neocpo 

NEW  CHOICES  EMEKtE 
EON  NEWSPNPEO  CEP 

Debut  demos  for  infrared  and  ultraviolet  platesetters 

BY  JIM  ROSENBERG 

Last  month’s  laser  shows  in  San  Francisco  were 
neither  entertaining  nor  particularly  illuminating. 
With  barely  a  purple  or  red  glow,  the  lasers,  after  all, 
were  generating  black  light  and  heat  inside  metal  cab¬ 
inets  at  the  Moscone  Center  during  the  Newspaper 
Association  of  America’s  annual  Nexpo  technology  trade  show. 

The  demonstrations  were  nevertheless  impressive:  mechanics, 
electronics,  and  optics  engineered  to  convert  digital  data  into 

press-ready  printing  plates.  At  Nexpo,  Sonoran  ran  its  argon-ion  gas 

These  new  laser  platesetters  variously  laser  machine,  powered  by  480-volt,  three- 

boast  improvements  in  the  cost,  dot  quality,  phase  service.  But  Project  Engineer  Eric 
and  processing  of  plates.  One  will  be  of-  Hegstrom  remarked,  “We’re  months  away 

fered  in  four  versions;  two  others  in  config¬ 
urations  of  up  to  three  imagers.  While  liopinj 

visible-light  machines  also  require  fewer  g  ~  ■  1*1 

manual  operations  than  burning  plates  i  ^  longei 

from  film,  these  devices  have  the  added  1  i  200,000  inipi 

benefit  of  working  with  plates  that  are  I  l  l  l  • 

near-daylight-safe.  WltllOVlt  UiiKllI 

“All  the  major  companies  have  a  plate  [/  -f 
that  we  can  image,”  said  Sonoran  Scanners’  1  i _'m  j 

Project  Specialist  Norm  Shaver,  listing  ; 

Agfa,  CitiPlate,  Anitec,  and  American  Litho  '  from  releasing  something”  —  a  220-volt 
among  the  suppliers.  That’s  very  much  the  model  fitted  with  a  4-watt  solid-state  UV 

point  of  his  Tucson,  Aiiz.-based  company’s  j  source.  By  next  spring,  a  1-  to  2-watt  diode 
CactusSetter:  It  allows  newspapers  to  use  '  will  make  possible  a  CactusSetter  Lite, 
aluminum-backed,  ultraviolet-sensitive,  '  Current  gas-laser  models  image  a  page  in 
photopolymer  plates  very  similar  to  those  i  10  seconds  at  1270  dpi  (1016  also  available), 
they'  now'  typically  image  Irom  film  on  UV  moving  250  single-page  or  125  double¬ 

exposure  frames.  And  although  the  projec-  truck  plates  per  hour.  A  single-page-only 
tion-type  plates  used  in  the  CactusSetter  machine  holding  500  plates  and  moving 

are  more  sensitive  than  conventional  offset  |  200  per  hour  can  be  bought  for  $425,000; 
plates,  they  cost  only  30%  more,  by  Sono-  another  $70,000  boosts  throughput  by 

ran’s  estimate,  whereas  other  laser-imaged  i  25%,  doubles  plate  capacity,  and  adds  dou- 
plates  still  come  in  at  twice  the  price  of  con-  i  ble-truck  imaging.  The  100-  to  125-pph 
ventional  offset  plates.  j  Lite  versions,  expected  to  run  $300,000  to 

The  more-sensitive  plates  use  the  same  $350,000,  according  to  Marketing  Vice 

processor  and  chemistry  as  conventional  i  President  Norm  Bogen,  similarly  accom- 

plates.  Shaver  added.  '  modate  single-page-only  and  double-truck 


“We’re  hoping  it  can 
go  a  lot  longer”  than 
200,000  impressions 
without  baking. 


from  releasing  something”  —  a  220-volt 
model  fitted  with  a  4-watt  solid-state  UV 
source.  By  next  spring,  a  1-  to  2-watt  diode 
will  make  possible  a  CactusSetter  Lite. 

Current  gas-laser  models  image  a  page  in 
10  seconds  at  1270  dpi  (1016  also  available), 
moving  250  single-page  or  125  double¬ 
truck  plates  per  hour.  A  single-page-only 
machine  holding  500  plates  and  moving 
200  per  hour  can  be  bought  for  $425,000; 
another  $70,000  boosts  throughput  by 
25%,  doubles  plate  capacity,  and  adds  dou¬ 
ble-truck  imaging.  The  100-  to  125-pph 
Lite  versions,  expected  to  run  $300,000  to 
$350,000,  according  to  Marketing  Vice 
President  Norm  Bogen,  similarly  accom¬ 
modate  single-page-only  and  double-truck 


!  plates,  with  capacities  for  250  and  500 
plates  and  100-  to  125-pph  throughput. 

[  Unlike  the  cart-loading  larger  CactusSet- 
j  ters,  the  Lites  accept  plate  cassettes, 
j  Features  include  recalling  any  of  the  pre- 
j  vious  1,000  jobs  to  duplicate  or  replace  a 
!  plate  and  optional  scaling  to  plate  for  both 
!  54-  and  50-inch  webs, 
j  Though  pricing  is  in  the  range  of  compa- 

j  rably  large,  fast  machines,  the  cost  of  UV  il- 
i  lumination  (laser  tube  and  power)  has  been 
j  questioned.  But  Bogen  maintains  that  the 
cost  of  ownership  over  time  will  be  lower 
than  other  platesetters  largely  owing  to  the 
high  throughput,  comparatively  small  pre- 
I  mium  paid  for  the  plates,  and  smaller 
j  amount  spent  on  chemistry'  in  a  processor 
I  that  requires  less-frequent  cleaning. 

'  Bogen  said  the  $30,000  7-watt  gas  laser 
!  uses  50  kilowatts  of  power,  costing  roughly 
a  penny  per  Qess-expensive)  plate.  Because 
the  6V2-foot-long ,  water-cooled  tube  pro¬ 
vides  less  than  1,000  hours’  service  when 
run  at  full  power,  Bogen  explained,  “we  run 
,  the  laser  at  3  watts”  —  enough,  he  said,  to 
!  achieve  the  250-pph  throughput  and  “en- 
]  able  the  tube  to  last  well  over  5,000  hours.” 

As  for  the  solid-state  UV  laser,  Bogen 
1  said:  “We  don’t  know  the  life  of  that ... 
i  new  product.  They’re  estimating ...  10,000 
I  to  15,000  hours.” 

I  The  CactusSetter  cart  holds  1,000  sin- 
!  gle-page  plates  in  two  stacks  or  500  double 
trucks.  It  edge-registers 
^  it  can  plates  against  three 

,,  .  points,  with  repeatability 

r  tnan  a,t  +/-O.OOI  of  an  inch. 

TCSSionS  From  plates  about  to  be 
imaged,  air  nozzles  blow 
slipsheets  into  a  bin  un- 

_ jQ^  SOUTH  ^  double 

Anitec  president  truck  (up  to  28-by-24 
inches)  or  side-by-side 
pair  of  page  plates  is  advanced  on  a  bed 
j  under  a  stationary  multibeam  imaging 
head  with  a  IB^/g-inch  scan  width.  When 
I  the  fidl  length  of  a  plate  has  been  exposed, 

[  the  bed  returns  to  its  starting  point  while 
,  I  the  lens  assembly  repositions  itself  over  the 
companion  plate  or  unexposed  half  of  a 
I  double  truck.  The  bed  then  makes  a  second 
!  pass  under  the  laser. 

Nexpo  marked  the  U.S.  debut  of  another 
flatbed  platesetter,  Kodak  Polychrome 
Graphics’  (KPG)  Newsetter  TH80,  shown 
three  weeks  earlier  at  Drupa,  in  Diissel- 
dorf,  Germany  June  19,  P-  26). 

Based  on  a  thermal  imager  developed  by  a 
Swiss  firm  acquired  by  KPG,  and  sold  in 
the  United  States  by  Anitec  Newspaper 
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j  Co.,  Holyoke,  Mass.,  the  80-pph  Newsetter 
[  is  built  for  KPG  by  Germany’s  Heidelberg- 
er  Druckmaschinen. 

;  “We  have  concentrated  on  the  reliability 
;  and  consistency  of  the  product”  rather  than 

I  its  speed  ,  said  Danny  Lauwers,  KPG  world¬ 
wide  original  equipment  manufacturer 
business  director.  Still,  using  a  “third-gen- 
;  eration  thermal  plate,”  said  Anitec  Presi¬ 
dent  Joe  South,  the  Newsetter  does  bring 
thermal  platesetting  —  already  well-estab¬ 
lished  among  commercial 
;  printers  —  into  the  speed 
range  that  newspapers  require. 

[  Newsetter  uses  KPG/An- 
itec’s  own  thermal  newspaper 
plate,  which,  without  post-pro¬ 
cessing  baking,  will  print  more 
than  200,000  copies.  “We’re 
hoping  it  can  go  a  lot  longer 
i  than  this”  without  baking,  said 
I  South.  He  added  that  the  plate 
!  uses  a  mildly  acidic  aqueous 
,  developer  and  requires  about 
!  one-third  the  chemistry  need- 
I  ed  for  visible-light  plates. 

Calling  the  plate  the  only 
one  fast  enough  for  newspa¬ 
pers,  South  nevertheless  ac¬ 
knowledged  that  eventual 
‘  availability'  of  others  will  help 
sell  the  Newsetter  because 
buyers  won’t  feel  wed  to  one  supplier. 

First  installed  in  Februaiy  at  Switzer¬ 
land’s  Berner  Tagblatt  Mediengruppe 
printing  center,  primarily  for  environmen- 
j  tal  reasons  (reduced  chemical  disposal),  the 
i  Newsetter  also  will  go  into  Svenska  Trycen- 
i  tralen’s  plant  in  Stockholm,  Sweden. 

Up  to  three  Newsetters  can  be  operated 
to  achieve  240-pph  throughput,  depending 
I  on  configuration  in  full  or  shared  produc¬ 
tion  lines  (from  loading  th  rough  processed 
plate  stacking)  to  best  fit  available  spaces. 
Bridges  can  transport  plates  across  lines,  al¬ 
lowing  uninterrupted  output  during 
!  processor  cleaning.  “It  can  be  designed  and 
i  laid  out  for  whatever  the  end-customer 
[  wants,”  said  South,  pointing  to  rotation  of 
!  imaged  plates  to  properly  orient  those  di¬ 
rected  to  a  bender  installed  at  a  right  angle, 
j  The  Newsetter  can  image  double-truck 
I  plates  and  features  automatic  loading  and 
slipsheet  removal.  After  imaging,  plates 
pass  through  a  preheater,  a  wash  to  remove 
their  overcoating,  a  gumming  section,  then 
a  dryer  before  transport  to  the  bender. 

KPG  focused  development  on  the  laser 
Imager  and  went  to  others  for  the  remain- 
I  ing  subsystems:  Parascan/ GEI  for  front- 
j  end  work  flow,  Nela  for  optical  punching 


I  and  bending,  and  Glunz  &  Jensen  for  a 
!  processor.  As  in  other  systems,  an  inkjet 
!  printer  can  apply  bar-code  identification.  A 
multiposition  stacker  also  is  available.  i 
i  While  Anitec  will  sell  only  the  Newsetter,  j 
South  said  it  will  emphasize  the  advantages  j 
of  the  entire  system.  The  punch,  for  exam- 
[  pie,  can  be  used  to  compensate  for  a  press  ! 
j  tower’s  known  measure  of  fan-out,  accord- 
!  ing  to  Anitec.  Further,  “the  first  print  will 
I  be  in  register,”  said  South,  because  plates 


are  punched  and  bent  according  to  video-  j 
located  cross  hairs  imaged  on  plates.  Glunz  | 
&  Jensen’s  Interplater  HD  processes  at  al-  | 
most  5  feet  per  minute,  developing  as  many  | 
as  6,000  plates  per  chemistry  replenish-  | 
i  ment  cycle,  with  weekly  maintenance.  j 
!  In  contrast  to  a  visible-light  plate’s  dots, 

I  which  exhibit  a  “halo”  or  gray  area,  ther-  [ 

I  mally  imaged  dots  are  sharp-edged  and  | 

minimize  dot  gain,  according  to  South.  ! 
*  “This  is  why  we’ve  chosen  thermal  over  j 
i  polymer”  plates  used  in  green-laser  im-  | 
agers,  he  said,  adding  that  thermal  imaging  j 
I  either  happens  or  it  doesn’t  —  there’s  not  i 
I  much  in  the  way  of  degrees  of  exposure.  | 
The  diode’s  laser  is  split  into  256  beams  i 
j  that  image  1270  dpi.  As  a  plate  (25.6-by-  j 
j  37.8-inch  maximum  size)  advances  in  2V8-  ! 

j  inch  steps,  the  laser  head  sweeps  across  it  | 
j  and  back,  imaging  in  both  directions  at  al-  j 
most  4  feet  per  second  with  each  step.  j 

Anitec  sees  the  imager  appealing  to  a  ! 
j  wide  range  of  newspapers.  A  smaller  oper-  | 
j  ation  now  running  plastic  plates,  said  | 
I  South,  could  install  one  manual-loading  ; 
j  26.37  and  keep  the  bender  it  has,  while  a 
I  large  site  could  put  a  single  operator  in  i 
i  charge  of  a  two- or  three-imager  configura- 
i  tion  to  achieve  the  desired  throughput  and  I 


backup  capability.  But  he  said  the  Newset-  ' 
ter  probably  will  be  most  compelling  in  the 
broader  middle  market  between  communi¬ 
ty  dailies  and  major  metros. 

CreoScitex  also  aims  at  part  of  that  mid¬ 
dle  market  with  its  Trendsetter  2637F  AL 
(26-by-37-inch  maximum  plate  size).  An 
external  drum  device  that  images  square 
spots,  it  was  exhibited  at  Drupa  by  interna¬ 
tional  plate  supplier  Kodak  Polychrome, 
but  shown  at  Nexpo  by  plate  supplier 

Anocoil  Corp.,  which  does  not 
sell  a  competing  platesetter. 

Anocoil  Sciid  the  2637  im¬ 
ages  more  than  50  of  its  single¬ 
page  830-T  plates  per  hour  at 
1200  dpi  and  will  surpass  the 
Newsetter’s  speed  next  year. 

Before  then,  said  CreoScitex 
Publishing  Industry  Marketing 
Manager  Paul  Willis,  “we  in¬ 
tend  to  show  a  faster  version  of 
this  machine  at  IFRA”  the  Eu-  I 
ropean  newspaper  technology 
show  in  fall.  Comparing  its  9- 
by-3V2-inch  footprint  to  that  of 
a  conventional  UV  exposure 
line,  CreoScitex  said  two  or 
three  Trendsetters  may  fit  into 
existing  space,  providing  speed 
and  backup  similar  to  a  multi¬ 
imager  Newsetter  line. 

The  Trendsetter  registers  the  horizontal 
plate  edge  against  drum-mounted  pins  and 
optically  senses  vertical  register.  Register  is 
given  as  0.001  of  an  inch,  with  0.0002-inch 
repeatability.  Its  autoloader  holds  120  sin¬ 
gle-page  plates  or  60  double  trucks. 

“A  lot  of  things  that  Anocoil  did  with 
their  plates  facilitated  [our]  entry  into  the 
[newspaper]  market,”  said  Willis.  The 
830-T  plates  ship  without  slipsheets,  | 

which  Willis  termed  an  unnecessary  “com¬ 
plexity  and  expense”  when  plate  edges 
show  clean  cuts.  It  is  also  because  “we’re 
resistant  to  fingerprints  and  somewhat  to 
scratching,”  added  Peter  Coyne,  Anocoil  I 
Midwest  sales  representative.  The  plates  I 
ordinarily  give  more  than  100,000  impres¬ 
sions  and  up  to  a  mfllion  if  baked. 

The  2637  was  shown  with  a  Glunz  & 
Jensen  processor  and  can  be  configured 
with  a  Prolmage  NewsWay  firont  end. 

Willis  said  that  with  bitmap  stitching  of 
page  files,  NewsWay  could  be  used  to 
help  customers  with  single-wide  presses 
economize  by  running  double-truck 
plates.  “Even  people  who  don’t  need  im¬ 
position,”  he  added,  “we  think  will  benefit 
from  planning  and  tracking”  using 
NewsWay  work  flow.  11 


CreoScitex  designed  its  thermal  Trendsetter  2637F  AL  for  newspaper  CTP 
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EQUIPMENT 

PREPRESS  i 

Atex  Media  Soluiions  Inc. 

Bedford,  Mass. 

Hong  Kong’s  5om^A  China  Morning  Post 
becomes  the  first  Asian  beta  site  for  Om- 
nex,  which  will  manage  creation,  process¬ 
ing,  and  distribution  of  the  paper’s  content  ! 
across  multiple  media.  The  sy’stem  also  will  ! 
manage  content  and  provide  the  work  flow  i 
for  all  of  the  company’s  publications  and  in-  ; 
formation  served  through  its  Web  site.  j 

The  paper  also  uses  Digital  Collections’  I 
DC4  system  (distributed  by  Atex)  to  man-  ! 
age  archiving  and  wire  stories  for  Omnex,  j 
and  bought  a  90-seat  Atex  Enterprise  sys-  ! 
tern  to  manage  classified  and  display  ad-  | 
vertising.  Coupled  with  Atex  Online 
Advertising  for  Web  ad  booking  and 
searching  from  the  Web,  Enterprise  will 
allow  visitors  to  the  paper’s  Web  site  to 
place  ads. 

System  Ini'egrators  Inc. 

(now  NET-LINX),  Sacramento,  Calif 
Sold  a  $1.5-million  Insiight  system  to 
Aftenposten,  Oslo,  Norway,  where  it  will  j 
integiate  and  automate  the  daily’s  disparate  j 
ad-booking,  tracing,  and  management  sys-  i 
terns  into  an  enterprisewide  work  flow. 

Those  systems  include  a  200-seat  SII  ad- 
booking/production/billing  system  upgrad-  i 
ed  to  CZAR  II .  Insiight  also  will  play  a  role  i 
in  the  launch  of  Internet-based  services  for 
key  customers,  including  one  that  will  allow 
access  to  their  ad  inventoiy  in  the  database 
through  customized  and  secure  Web  por¬ 
tals,  for  direct  control  of  their  ad  programs,  i 
To  be  completed  by  year’s  end,  the  asset- 
management  system  is  designed  to  handle 
the  future  addition  of  other  ad  outlets,  in-  ! 

eluding  signage,  magazines,  and  broadcast.  ' 

OUTPUT 

Western  Lithotech,  st.  Louis 

Sold  its  first  DiamondSetter  6IOSP-IOO  ' 
to  the  Tri-City  Herald,  Kennewick,  Wash. 

The  platesetter  puts  a  heavy-duty  Ifame  and 
platen  design  for  high-volume  production 
in  the  same  footprint  as  the  610.  Through¬ 
put  reaches  70  panorama  or  90  single-page  1 
plates  per  hour.  Online  loading  of  up  to  200  1 
plates  (400  with  optional  trolley  loading) 
includes  automatic  slipsheet  removal. 

Autologic  Information 

IlVTERNATIONAL,  Thousand  Oaks,  Calif  \ 
Will  supply  an  APS  3850  CTP  Wide  I 
platesetter  with  Output  Manager  software 


to  VLT  Press  AB,  Sweden;  another  3850  j 
CTP  Wide  to  Kaleva  Kustannus  Oy,  Fin¬ 
land;  and  three  of  the  same  imagers  for  two  j 
sites  operated  by  TS-Yhtym^  printer  of  I 
Finland’s  Turun  Sanomat.  The  last  will  use  ! 
Haase  processors  and  Nela  punch-benders. 

K&F  Printing  Systems  i 

International,  Granger,  ind.  \ 

Now  offers  its  green-laser,  flatbed  Laser-  ' 
Express  platesetter  in  three  models  imag¬ 
ing  at  1016, 1270,  2540  dpi.  The  dual-head 
LE  240  moves  240  single-wide  (up  to  16  | 

by  25V2  inches)  and  120  double-truck  (34  | 

by  25V2  inches)  silver-halide  or  photopoly-  I 
mer  plates  per  hour  from  adjustable,  light¬ 
tight  cassettes  (up  to  500  single-page  or 
250  double-truck  capacity).  Slipsheets  are 
automatically  removed.  Exiting  plates  can 
be  rotated  90  degrees  to  either  side. 

The  single-head,  180-pph  LE  180  has  the  j 
same  capacity;  the  compact,  100-pph  LE  ; 
100  images  only  single-wide  plates  from  a 
200-plate  cassette.  | 

Agfa  CoRP.,  Ridgefield  Park,  N.J.  \ 

Expanded  its  line  of  flatbed  newspaper  j 
platesetters  with  the  Polaris  200.  Its  two 
heads  image  two  plates  simultaneously, 
outputting  up  to  235  per  hour  at  1016  dpi.  | 
'The  200  joins  three  single-head  models :  I 
the  100  (for  a  range  of  punched  and  un¬ 
punched  plate  formats,  imaging  120  23.7- 
by-15-inch  pph  at  1016  dpi,  with  a  pre¬ 
loader  option  to  boost  output  to  150  pph); 
the  96-pph  entry-level  lOOE;  and  the  versa-  ! 
tile  and  customizable  lOOL.  All  image  pho-  | 


Agfa’s  Polaris  200  is  a  dual-head  flatbed  imager. 


topolymer  and  silver-based  digital  plates.  | 
For  its  three  dailies,  Thomson  Newspa-  ! 
pers’  Appleton,  Wis.,  plant  bought  Agfa 
IntelliNet  NewsFlow  software,  which  man-  i 
ages  publication  and  edition  planning  and  i 
production,  to  assemble  and  move  files  j 
from  page  makeup  to  output  on  Agfa  N90A 
plates  via  Agfa  RIPs,  Polaris  lOOE  plateset¬ 
ters,  and  VSP85S  processors.  ; 

PRESSROOM  i 

StORA  EnsO  Oy,  Helsinki,  Finland  \ 
Is  placing  Kai  Korhonen  in  charge  of  its 
North  American  operations  upon  comple¬ 


tion  of  the  acquisition  of  Consolidated  Pa¬ 
pers.  Until  then,  he  remains  head  of  Stora 
Enso’s  newsprint  division.  Trained  as  an 
engineer,  the  48-year-old  member  of  Stora  i 
Enso’s  executive  management  group  has 
been  employed  by  the  company  since  1977-  | 

The  1998  merger  of  Sweden’s  710-year- 
old  Stora  and  Finland’s  Enso  created  the 
world’s  second-largest  newsprint  manufac¬ 
turer,  with  a  capacity  of  3.2  million  tons. 
(Combined  capacities  of  lightweight  coated 
and  supercalendered  papers  also  made  it 
the  second-largest  producer  of  magazine  ^ 

paper.)  Stora  operates  a  newsprint  and  su¬ 
percalendered  paper  mill  in  Port  Hawkes- 
bury.  Nova  Scotia,  and  a  North  American 
sales  offices  in  Stamford,  Conn. 

POST-PRESS 

NeWSTEC,  WaZ^90/e,  Mass.  j 

Received  four  orders  for  remanufac-  1 

tured  inserters  and  Newscom  inserter  j 

management  controls.  The  Denver  Rocky  \ 
Mountain  News  purchased  a  rebuilt  GMA  j 
SLS-IOOOA  12:1  with  Newscom  controls  i 

for  its  TMC  product,  downloading  from 
the  paper’s  Burt  system  and  using  Postal 
Mode  to  control  its  inkjet  labeler  and  pro-  I 
vide  products  targeted  down  to  the  house¬ 
hold  level.  Chesapeake  Publishing  Co., 

Elkton,  Md.,  ordered  a  rebuilt  SLS-1000 
10:1  with  Newscom  controls  and  Integra-  | 
tion  of  its  inkjet  labeler.  Community  ! 

Newspaper  Holdings  Inc.,  Birmingham,  | 

Ala.,  bought  two  SLS-1000  10:1  inserters  j 
with  Newscom  controls,  one  for  its  Com- 
mercial-News,  Danville,  Ill.,  and  Niagara 
Gazette,  Niagara  Falls,  N.Y.  The  Orange  \ 

County  Register,  Santa  Ana,  Calif.,  or¬ 
dered  tw'o  remanufactured  hopper  mod¬ 
ules  to  expand  its  SLS-1000  and  a 
Newstec  stacker  infeed  belt. 

BUSINESS  SYSTEMS 

Geac  Pltbushing  Systems  , 

Tampa,  Fla. 

Sold  its  Matrix  circulation  system  to  In¬ 
dependent  Newspapers  Ltd.,  Wellington,  J 

New  Zealand,  for  distribution  and  sales  at 
The  Press  (circulation  93,000)  in  Christ¬ 
church  City,  where  it  will  have  25  users  and 
run  on  Microsoft  Windows  2000  and  SQL  ! 
Server  7-0.  Replacing  a  home-grown  system 
supplemented  over  time  with  other  ven¬ 
dors’  software.  Independent  chose  Matrix 
after  years  of  analyzing  its  needs  and  the  ca¬ 
pabilities  of  available  solutions.  Matrix  in-  j 
eludes  components  for  single-copy  sales,  ! 

subscriber  management,  customer  service,  j 

mailings,  routes,  runs,  returns,  supplies, 
and  subscriptions  via  the  Internet.  I 
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-FEATURES  AVAILABLE- 


ENTERTAINMENT 


Hollywood  News  and  Gossip  column. 
Fax  request  for  samples  and  rates  to: 
847-446-4804 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


~AN[lflUNCEIVIENTS~ 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)524-0122 

JohnSzefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


FJCECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
13240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community' 
Newspapers 

Check  our  References 

0214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 

6731  IX-sco  Dr..  Dalla.s,  TX  ''5223 
WWW.  rickenbachermedia  .com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers.  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
WWW. publicationsforsale.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


EXECUTIVE  SEARCH 


Executive  Search  Consultants 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 

"A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
bolitho.com 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  , . . 
www.mediamergers.com 


WEST  COAST 

NEW  LISTING!  WEEKLY.  MONTHLY 
NWSPS.  (2)  -  Growing  So.  CA.  moun¬ 
tain  area.  '99  gross  $267K.  Real  prop¬ 
erty  avail.  Asking  Price  w/o  property: 
$395,000 

NEW  LISTING!  QUALITY  MAGAZINE  in 

most  desirable  coastal  community.  ‘99 
gross  $275K.  Asking  Price:  $395,000 
SALE  PENDING!  TWO  EXCELLENT 
WEEKLIES  -  adjacent,  self-contained 
with  real  property  parcels  and  press.  Ask¬ 
ing  Price:  $4.57  million. 

MULTI-DAY  NEWSPAPER  -  with  press. 
FY  ‘99  gross  over  $1M.  Incl.  real  prop¬ 
erty.  Near  ocean.  Asking  Price:  $2.5 
million. 

SORRY.  IT’S  SOLDI!  BUS.  MAGAZINE  - 
Monthly,  high  demogr.  mkt.  Opportunity 
to  grow.  Asking  Price:  $1.2  million. 

SORRY  IT’S  SOLD!  TWO  WEEKLIES  - 
Legally  ad].,  in  strong  grow/th  area,  ‘99 
gross  $610K.  Asking  Price:  $750,000. 
SMALL  WEEKLY  -  No.  CA.  mountain 
area.  ‘99  gross  $79K.  Asking  Price: 
$100,000 

Mel  Hodell,  Bkr. 

Contact  Gregg  K,  Knowles,  Exclusive  Agent 
(909)  626-6440.  Fax  (909)  624-8852 

www.media-broker.com 


NEW  SPAPERS  FOR  SALE 


NINE-YEAR-old  N.Y.  Rangers  hockey 
monthly;  4k  circ.,  $75k  rev.  (1999); 
labor  of  love.  Asking  $  10k  orb/o. 

Call  Rick,  973-586-6971 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


WEEKLY/TMC  4,200  circulation  near 
Eugene,  OR.  Growth  area.  (541)  686- 
5756  evenings.  Orourkecr@aol.com 


PUBLICATIONS  FOR  SAI.E 


FLORIDA  MONTHLY  MAGAZINE 
Very  profitable.  In  dynamic  fast  growing 
area!  Great  opportunity  for  first  time 
buyer.  Owner  will  assist  in  transition. 
$350,000.  engcom@aol.com 


"MANAGERS  REPORT"  is  the  National 
Periodical  for  Community  and  Home 
Owner  Association  Managers.  Estab¬ 
lished  14  years  this  excellent  oppor¬ 
tunity  is  for  sale  for  $350,000.  Call  Alan 
Koch  of  Best  Invest  Realty  (561)  630- 
8997  oralkoch55@aol.com 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK,  Optical 
(310)372-0372 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


ipiyii- »  .III  PII  niiL  HIM— 

[  I  Confidential  .Appraisal  ;  Bolitho-Cribb  We  have  sold  j 

[I  for  Estate,  ESOP,  !  ^  A.SSOCi3t6S  thousands  of  | 

r  j  Partners,  Bank,  Tax,  PubUcation  Brokerage  publishing  companies  | 

Li  Stock,  Assets  AAppralaala  Since  1923 

^  _  esL1923  _  -  - , 

I  Please  call  us  to  discuss  your  options  in  a  sale 


"Our  Associates  are  former  newspaper  execs  with  over  70  yeeirs 
experience.  Call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaa8@rhaas.com 


Ron  Haas 


John  Cribb 
406-566-6621 
104  E.  Main,  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhick8@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341(& 
tokis@mind8pring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


www.editorandpublisher.com 


JULY  10.  2000  EDITOR& PUBLISHER  CLASSIFIEDS  Cl 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 

1  -EQUIPMENT  &  SUPPLIES-  I 

1  -INDUSTRY  SERVICES- 

MAILROOM  1 

PRESSES 

CIRCULATION  SERVICES 

EMPLOYMENT  SERVICES 

AL  L  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)850-7951 
www.npwstec.com 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324GreenbushAve.,  N.H.,CA 91605 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


Inland  Newspaper  Machinery  Corporalinn 

For  a  convlele  list  ol  pfesses:  16001255  1740  w  (9131492  0050 
www.inlanilnews.coiii 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4”, 

22",  21  1/2”,  21" 

•  New  or  Rebuild  Goss  R.T.R  42”  -i- 
45" 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

C2 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  riebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


ADVTIRTISING  SERVICES 


PosT-ii^fJeTe  Advertising  by 

NoteAdsxom 

NoteAd8.com,  inc.  is  your  source  for  the 
printing  and  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertising. 

•  Authon2ed  distributor  of  3M. 

1-877-668-3231  l»0«»4f 

www.notead8.com  Notn 


CIRCULATION  CONSULTANTS 

Expand  your  Single  Copy,  Home  Delivery, 
T.M.S.,  N.I.E.  and  Subscription  Programs. 
KAMEN  &  CO.  (516)  379-2797 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TF.LF,MARKETING 


Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news. com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 
CIRCULATION  SERVICES 
The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.coni 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont(a>Earthlink.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
fora  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


CIRCULATION  SERVICES 


www.NewspaperRecruiter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
www.newspaperrecruiter.com 
(303)  368-5900 
birschbach  recruitment  network 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACCOUNTING 


CONTROLLER 

The  Daily  Nonpareil,  and  cluster  of  5 
associated  sister  papers  in  need  of  a  Con¬ 
troller  to  run  its  Business  office.  Duties 
include  all  accounting  functions,  finan¬ 
cial  statements  and  budgeting.  Good 
communications,  computer  and 
supervisory  skills  are  required.  Account¬ 
ing  degree  of  CPA  preferred  or  equivalent 
experience.  Competitive  compensation 
and  benefits.  Send  resume  and  salary 
requirements  tO: 

Jeannette  Johnson,  The  Daily  Nonpareil 
117  Pearl  Street,  Council  Bluffs,  lA  51503 
Or  E-mail:  ijohnson@nonpareilonline.com 


CONTROLLER 

Top  financial  position  with  publishing 
group.  Responsible  for  all  accounting 
and  financial  matters  for  our  daily  and 
weekly  publications.  Must  have  strong 
accounting,  management  and  publishing 
background.  CPA  certification  preferred. 
Competitive  salary  and  benefits  package. 
Zone  3.  Please  forward  cover  letter  with 
salary  history  and  resume  tO: 

Box  01290,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION  SERVICES 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


EDITOR  &  PUBLISHER  CLASSIFIEDS  JULY  10,  2000 


L 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISIND  ~  Fax :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


•HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER 

RELIGION  NEWS  SERVICE 
Religion  News  Service  is  looking  for  a 
revenue-enhancing  publisher  to  market 
and  sell  a  70-year-old  brand  name  that 
is  respected  by  America’s  best  newspa¬ 
pers  and  religion  publications.  RNS  cov¬ 
ers  news  of  religion,  ethics  and  morality 
from  a  nonsectarian,  nonbiased  point  of 
view.  The  new  publisher  will  manage  the 
business  side  and  should  be  Internet 
savvy,  creative  in  new  product  devel¬ 
opment  and  share  our  interest  in  religion 
and  ethics.  Religion  News  Service  is 
based  in  Washington,  DC,  and  is  owned 
by  Newhouse  News  Service.  Please  write: 

Deborah  Howell 

Editor  of  Newhouse  News  Service 
1101  Connecticut  Avenue,  NW 
Washington  DC  20036 

Or  E-mail:  Deborah.Howell@Newhouse.com 


PUBLISHERS  AND  DEPARTMENT 
HEADS  WITH  PUBLISHER  POTENTIAL 
MEDIA  GENERAL’S  PUBLISHING 
DIVISION  is  seeking  resumes  from  pub¬ 
lishers  and  department  heads  with  pub¬ 
lisher  potential.  The  division  contains 
newspapers  of  varying  sizes,  from  small 
weeklies  to  metropolitan  dailies.  Com¬ 
petitive  pay  and  benefits  are  available, 
with  advancement  opportunities.  Media 
General  is  an  independent,  publicly 
owned  communications  company  situated 
primarily  in  the  Southeast  with  interests 
in  newspapers,  television,  interactive 
media,  recycied  newsprint  production, 
and  diversified  information  services. 

Please  send  resumes  to: 

Frank  McDonald,  VP  Human  Resources 
Media  General  Publishing  Division 
RO.  Box  85333,  Richmond,  VA  23293 
Email:  fmcdonald@media-general.com 


ADMINISTRATIVE 


PUBLISHER 

Western  region  (Zone  9)  rural  five-day 
daily  seeks  publisher  with  strong  retail 
and  classified  background.  Proven  lead¬ 
ership  and  management  skills  required. 
Please  send  resume  and  salary  history  to: 
Box  01285,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SMALL  DAILY  in  Ohio  has  an  opening 
for  Publisher  with  excellent  community 
relation  skills  and  a  solid  background  in 
production  or  advertising.  Growing  com¬ 
pany  offers  the  right  candidate  excellent 
opportunity  for  advancement  and  a  com¬ 
plete  benefit  package.  Please  send 
resume  and  salary  history  to: 

Box  01287,  Editors  Publisher 
770  Broadway,  7th  FI,  New  York,  NY  10003 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
Join  a  privately  held  newspaper  in 
Northern  New  England  where  revenue 
and  linage  have  been  growing.  Write 
Alan  S.  Grigsby,  publisher.  Eagle  Times, 
RR2,  Box  301,  Claremont,  NH  03743. 

Or  E-mail:  ASGrigsby@aol.com 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  In  sales  processes.  To  apply, 
submit  your  resume  with  source  code: 

EP-ASM-CFH 

chaymes@orlandosentinel.com 


ADVERTISING  SALES  MANAGER 
Well  established  niche  publication  in 
Ohio  seeking  a  true  advertising  sales  pro¬ 
fessional  to  lead,  train  and  motivate  a 
staff  of  six  sales  people.  Will  be  part  of 
the  management  team  to  help  develop 
and  implement  marketing  campaigns 
aimed  at  securing  new  advertising  a- 
ccounts  and  expanding  existing  accounts 
in  display  and  classified  advertising. 
Must  be  able  to  handle  multiple  dead¬ 
lines  and  think  on  your  feet.  We  offer  a 
competitive  salary  with  bonus  and  bene¬ 
fits.  Send  confidential  resume  with  com¬ 
pensation  history  tO: 

Box  01293,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


Your  coiiiniuiiit>  link  to  the  newspaper  industry  every  week  since 

1884! 


ADVERTISING 


CALL  CENTER  MANAGER 
The  St.  Petersburg  Times,  Florida’s 
largest  newspaper,  is  seeking  an  experi¬ 
enced  professional  to  manage  and  direct 
the  sales  efforts  of  its  non-contract 
Classified  Advertising  Call  Center.  This 
high  profile  position  will  be  responsible 
for  a  staff  of  21.  The  qualified  candidate 
must  possess  2  years  managerial  or 
supervisory  experience  in  a  sales  or  call 
center  environment,  classified  advertis¬ 
ing  experience,  and  a  proven  track 
record  of  increased  sales.  Knowledge 
required  and  experience  desired  of  front- 
end  systems,  setting  budgets  and  doing 
projections.  Send  resume  tO: 

Human  Resources 
St.  Petersburg  Times 
490  1st  Avenue  South 
St.  Petersburg,  FL  33701 
FAX  to  (727)  893-8185 
Or  E-mail  resumes@sptimes.com 


CLASSIFIED  ADVERTISING  MANAGER 
Experienced  ad  professional  needed  for 
growing  daily  nestled  in  the  foothills  of 
the  Sierras.  The  area  offers  the  best  in 
lifestyle  and  outdoor  recreation  in  the 
heart  of  gold  country.  Elevate  your  career 
to  the  next  level  with  Brehm  Communica¬ 
tions.  We  offer  competitive  salary,  bonus 
and  profit  sharing.  Send  resume  to: 

George  Potter,  General  Manager 
Auburn  Journal 

RO.  Box  5910,  Auburn,  CA  95603 
georgep@goldcountrymedia.com 
www.brehmcommunications.com 


TEXAS  LARGEST  COMMUNITY:  News¬ 
paper  group  seeks  experienced  Classified 
Director  for  centralized  department  of 
21.  Must  be  highly  motivated,  energetic, 
positive  and  goal  driven  with  a  proven 
sales  performance  record.  Fax  resume  to: 

B.  Roy,  Ad  Director  (936)  756-1613 
Or  E-mail  Brendaroy@aol.com 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


ADVERTISING 


ADVERTISING 


RISING  STARS 

A  major  newspaper  group  is  assembling 
a  pool  of  talent  to  fill  current  and  future 
advertising  positions.  We’re  looking  for 
career-oriented  people  interested  in  prog¬ 
ressive  advancement.  Our  community 
newspaper  division  includes  12  daily 
newspapers  in  9  states,  primarily  in  the 
West  and  Midwest,  ranging  from  5,000 
to  50,000  circulation.  We  place  a  high 
priority  on  newspaper  autonomy,  editorial 
excellence  and  innovative  growth 
strategies.  We  believe  in  rewarding 
excellence.  It  your  values  and  goals  are 
similar  and  you  want  to  move  your  career 
forward,  send  a  cover  letter  and  resume 

tO: 

Box  01 196,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


ART/GRAPHICS 


DESIGNER/ILLUSTRATOR 
The  Houston  Chronicle  Editorial  Art 
department  is  in  search  of  a  talented 
page  designer.  Responsibilities  include 
designing  newspaper  pages  for  features 
sections,  business,  sports,  news,  and 
possibly  some  special  sections.  Must 
have  strong  layout  and  design  skills. 
Ability  to  illustrate  is  a  plus.  Requires 
experience  with  QuarkXPress,  Photo¬ 
shop,  FreeHand  or  Illustrator.  Working 
hours  Mon-Fri,  but  will  include  occa¬ 
sional  weekend  and  night  work.  Re¬ 
quires  college  degree  with  2+  years  of 
daily  newspaper  experience.  E-mail 
resume  to  ernie.williamson@chron.com 
or  mail  to  Ernie  Williamson: 

Houston  Chronicle 

801  Texas  Avenue,  Houston,  TX  77C02 


CIRCULATION 


CIRCULATION  DIRECTOR 
N.E.  daily  seeks  well-rounded  and 
energetic  individual  to  lead  circulation 
department.  Single  copy  and  home 
delivery  experience  preferred.  Unlimited 
growth  potential.  Competitive  salary  and 
benefits.  Send  resume  tO: 

Box  01291,  Editor  &  Publisher 
770  Broadway,  7tb  FI,  NY,  NY  10003 


ADVERTISING 


MONITORWEEK  SALES  REPRESENTATIVE 


The  Christian  Science  Monitor  is  looking  for  a  Sales  Representative  for  MonitorWeek, 
its  national  news  weekly  and  companion  Web  site  for  local  newspapers.  The  Sales 
Representative  will  represent  MonitorWeek  to  local  newspaper  publishers  tor 
inclusion  in  their  publications,  develop  new  sales  strategies,  identify  prospects, 
initiate  customer  contact,  and  maintain  relationships.  This  position  is  based  in  Bos¬ 
ton  and  will  spend  approximately  50%  of  its  time  travelling.  If  you  appreciate  the 
Monitor’s  Pulitzer  Prize-winning  approach  to  the  news,  have  strong  marketing, 
communication,  and  oral  presentation  skills,  combined  with  experience  in  direct 
sales  and/or  the  publishing  industry,  we  would  love  to  hear  from  you. 

Please  contact  us  at: 


The  Christian  Science  Monitor 

People  Services  Department,  A-130 
175  Huntington  Avenue,  Boston,  MA  02115 

Fax:(617)450-3856  ■  ,  E-Mail:  jobs@csps.com 


www.editorandpublisher.com 
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CIRCULATION 


SINGLE  COPY  MANAGER 
The  News  &  Observer,  a  160K  daily  and 
21  OK  Sunday  serving  eastern  North 
Carolina,  is  seeking  a  creative  and  expe¬ 
rienced  professional  to  lead  Single  Copy 
in  the  dynamic  Raleigh/Durham  market. 
This  is  an  outstanding  opportunity  for  an 
innovative,  focused  and  results-oriented 
leader  who  possesses  the  vision  to 
strategically  build  a  world-class  single 
copy  operation.  Duties  include  devel¬ 
oping  and  executing  a  single  copy  sales 
and  marketing  plan  geared  to  drive 
volumes  through  traditional  and  nontradi- 
tional  account  management,  retail  part¬ 
nerships  and  new  business  devel¬ 
opment.  Candidates  should  possess  the 
leadership  skills  necessary  to  guide  a 
single  copy  team  of  7  employees  and  60 
contractors  who  currently  generate  sales 
of  20K  daily  and  33K  Sunday.  The 
ability  to  budget  and  implement 
strategies  accordingly  is  also  critical. 

The  ideal  candidate  will  have  3-5  years 
experience  managing  a  single  copy  oper¬ 
ation  with  extensive  sales,  marketing, 
organization  and  communication  skills. 
The  candidate  should  also  possess  supe¬ 
rior  analytical  skills  and  the  ability  to 
handle  multiple  tasks  simultaneously. 
The  ability  to  work  in  a  collaborative, 
team-oriented  environment  is  also  a  key 
requirement.  A  college  degree  is  pre¬ 
ferred. 

The  News  &  Observer,  a  McClatchy 
Company  newspaper,  offers  a  com¬ 
petitive  salary  with  excellent  benefits 
while  providing  employees  a  challenging 
and  rewarding  environment  in  which  to 
succeed. 

If  your  background  closely  matches  this 
position,  please  send  resume  and  cover 
letter  tO: 

The  News  &  Observer 
Human  Resource  Department 
Attn:  Single  Copy  Manager 
RO.  Box  191,  Raleigh,  NC  27602 
E-mail:  rlucas@nando.com 

FAX:  (919)829-8990 


THE  ARIZONA  REPUBLIC  is  looking  for 
an  energetic  District  Sales  Manager  for 
the  Kingman/  Bullhead  City,  Arizona 
area.  This  position  is  responsible  for  6K 
to  8K  circulation. 

The  successful  candidate  will  have  a 
passion  for  the  circulation  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  ability 
to  achieve  results  in  service,  home 
delivery  circulation  growth,  and  single 
copy  marketing. 

Four  to  six  years  of  previous  circulation 
management  experience  or  equivalent  is 
preferred.  Salary  and  bonus  33  to  50K. 
Excellent  benefits  and  401(k)  package. 
Mail  cover  letter,  resume,  salary  history, 
and  references  tO: 

Brian  Kahlor 
The  Arizona  Republic 
RO.  Box  1950,  Phoenix,  AZ  85001 
E-mail:  brian.kahlor@pni.com 
Or  apply  on  line  at  azcentral.com  under 
"Jobs  at  The  Arizona  Republic"  link,  job 
code  00-000794. 

The  Arizona  Republic  is  an  Equal 
Opportunity  Employer  and  a  drug  free 
workplace. 


CIRCULATION 


PULITZER  COMMUNITY  NEWSPAPERS  is 
looking  for  an  individual  to  support  PBS- 
Circulation.  This  position  involves  provid¬ 
ing  technical  support,  training  and 
oversight  of  system  upgrades,  and  will 
include  travel  to  five  newspapers  located 
in  Arizona,  Illinois,  Missouri,  Ohio  and 
Wisconsin.  The  home  base  for  this  indi¬ 
vidual  could  be  any  of  these  five  newspa¬ 
pers.  This  individual  will  also  provide 
backup  support  to  a  second  PBS- 
Circulation  position  responsible  for  our 
newspapers  in  California,  Hawaii,  Oregon 
and  Utah.  We're  looking  for  someone  with 
in-depth  knowledge  of  PBS-Circulation, 
good  people  skills  and  a  desire  to  work  for 
one  of  the  nation's  premier  newspaper  com¬ 
panies.  The  ideal  candidate  will  have 
knowledge  or  experience  in  one  or  more  of 
the  following:  PBS  Mediaplus,  UNIX, 
Solaris,  Progress,  RDBMS,  SQL.  Knowl¬ 
edge  of  general  accounting  principles  and 
procedures  essential.  Pulitzer  Community 
Newspaper  in  an  equal  opportunity 
employer,  offering  competitive  compensa¬ 
tion,  excellent  benefits,  and  a  progressive 
work  environment.  For  immediate  con¬ 
sideration,  contact: 

Jim  York,  Pulitzer  Community  Newspapers 

400  South  Fourth  St.,  St.  Louis,  MO  63102 
Or  E-mail  jyork@postnet.com 


CIRCULATION  MANAGER 
Looking  for  results-driven  manager  for 
under-10,000  daily  in  racially  diverse, 
charming  Deep  South  town.  Job  requires 
hands-on  person  who  will  reshape  our 
operation  to  focus  more  heavily  on 
circulation  building  and  subscriber  reten¬ 
tion.  Send  resume  and  salary  history  tO: 

Box  01284,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


SEARCH  RE-OPENED 
HOME  DELIVERY  MANAGER 
Enjoy  quality  living  in  Maine's  State  Cap¬ 
ital  area  and  take  advantage  of  being 
within  one  hour  of  lakes,  mountains,  the 
ocean  and  Maine's  largest  city  Portland. 
The  Kennebec  Journal  and  Morning  Sen¬ 
tinel,  a  division  of  Blethen  Maine  News¬ 
papers,  is  seeking  a  Home  Delivery 
Manager.  Selected  individual  will  over¬ 
see  all  operational  aspects  of  the  home 
delivery  division,  will  provide  exemplary 
customer  service  to  our  subscribers 
while  working  with  a  team  of  Zone  Man¬ 
agers  and  will  lead  and  work  closely 
with  the  Marketing  Manager  to  develop 
and  implement  field  based  sales  efforts. 

We  need  an  individual  who  possess 
excellent  leadership  skills  and  who  is 
capable  of  taking  the  home  delivery 
division  to  the  next  level  by  achieving 
the  desired  results  while  building  trust 
and  teamwork  amongst  staff  members. 
College  degree  in  business  or  related 
field  is  preferred. 

Qualified  candidates  should  mail/FAX/E- 
mail  a  resume  with  cover  letter  to: 

Central  Maine  Newspapers 
Attn.  Human  Resources  Department 
274  Western  Avenue 
Augusta,  ME  04330 
Email:  chowe@centralmaine.com 
Fax:  (207)621-5610 


CIRCULATION 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a  circula¬ 
tion  of  7,800  is  seeking  a  hands-on,  com¬ 
munity  oriented  professional  to  lead 
circulation  department.  Exceptional 
customer  service  skills  and  strong  single 
copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be  right 
for  us.  Qualified  applicants  should  sub¬ 
mit  a  resume  and  cover  letter  with  salary 
requirements  tO: 

Box  01292,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
EOE  M/F 


CIRCULATION  DIRECTOR 
THE  CALL,  a  growing  daily  newspaper  in 
Woonsocket,  Rl  is  looking  for  a  self 
starter  and  leader  with  well  developed 
circulation  management  experience.  The 
successful  candidate  will  be  an  innovator 
with  ideas,  abilities  and  execution  skills 
to  capitalize  in  a  growth  market.  Com¬ 
petitive  salary,  incentive  and  compre¬ 
hensive  benefits  package  offered.  Send 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Craig  R.  Graves,  Publisher 
75  Main  Street,  Woonsocket,  Rl  02895 
Or  E-mail:  cgraves@journalregister.com 


PROMOTIONS  COORDINATOR 
The  Midwest  region’s  finest  newspaper 
is  seeking  an  enthusiastic  Promotions 
Coordinator  to  lead  in  the  development 
of  innovative  sales  and  marketing  promo¬ 
tions  that  motivate  both  youths  and 
adults.  We  desire  a  creative  and 
organized  individual  who  has  the  ability 
to  manage  multiple  projects  while  meet¬ 
ing  deadlines.  The  selected  candidate 
should  possess  strong  communication 
and  presentation  skills  with  the  ability  to 
take  their  creative  concepts  and  make 
them  reality.  Salary  and  bonus  com¬ 
mensurate  with  experience.  Please  send 
resume  and  cover  letter  to  Recruiting 
Specialist,  Omaha  World-Herald: 

World  Herald  Square,  Omaha,  NE  68102 
Fax  (402)444-1211 
Or  E-mail  dbuscher@owh.com 


EDITORIAL 


ACE  REPORTERS,  COPY  EDITORS 
WANTED 

The  Syracuse  Newspapers  in  Syracuse, 
NY  (140,000d,  190,000S)  is  accepting 
resumes  and  clips  for  reporting  and  copy 
editing  positions.  We  offer  competitive 
salaries,  excellent  employer-paid  insur¬ 
ance,  401(k),  pension  plans,  among 
other  benefits.  Contact  Richard  Sullivan: 
The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221-4915 


BEST  BI-WEEKLY  in  Oregon  has  two  open¬ 
ings:  Editor  and  Sports  Editor.  Great 
paper,  beautiful  area.  Curry  Coastal  Pilot: 

RO.  Box  700,  Brookings,  OR  97415 
Or  E-mail  mail@currypilot.com 


EDITORIAL 


ALL  POSITIONS 

Daily  newspaper  in  beautiful  Western 
Kentucky  soliciting  applications  for  all 
newsroom  positions.  Please  send 
resumes  to: 

Box  01281,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
Kentucky  and  Tennessee  applicants  are 
preferred. 

ALL-STAR  COPY  EDITORS! 

Boston  Sunday  Herald  is  seeking  a 
versatile  copy  editor  to  edit  features, 
editorial  and  news  copy,  write  snappy 
headlines  and  captions,  and  design  pages 
that  sing.  NOT  a  rewrite  job.  One  day  a 
week  on  news  deadline  (Saturday  for 
Sunday).  Five  years  of  daily  newspaper 
editing  and  layout  experience  preferred; 
Mac  experience  a  must.  Atex,  pagination, 
color  experience  all  pluses.  This  is  a  full¬ 
time,  permanent,  in-house  job  at  a  fun 
place  to  work.  Please  send  resume,  cover 
letter  and  work  samples  to: 

Eric  Norment,  Sunday  Editor 
Boston  Herald 

RO.  Box  2096,  Boston,  MA  02106-2096 
E-mail  tO:  enorment@bostonherald.com 
No  phone  calls  or  faxes,  please 


ARE  YOU  AN  enterprising  business  or 
financial  reporter  interested  in  covering 
one  of  the  most  dynamic  and  fastest 
growing  areas  of  money  management?  If 
so,  MAR,  the  leading  provider  of  news, 
information  and  oata  on  alternative 
investments,  would  like  to  hear  from 
you.  Our  three  publications  follow  hedge 
funds,  managed  futures,  and  the  full 
array  of  alternative  investments  available 
to  high-net-worth  individuals  and  institu¬ 
tions,  We  also  sponsor  conferences  at 
which  our  editorial  staff  plays  a  key  role. 
We  currently  have  two  openings  in  our 
New  York  office.  Please  submit  your 
resume  by  E-mail  tO: 

mocrant@marhedge  com 

ASSOCIATE  EDITOR 

New  Times  is  looking  for  an  associate 
editor  for  its  news  and  entertainment 
weekly  in  San  Francisco.  We  want  an 
editor  who  has  a  fine  touch  with  copy,  a 
firm  grasp  of  the  magazine  style  and  a 
solid  background  in  arts/features. 
Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy 
news  and  feature  articles  and  the  self- 
confidence  needed  to  work  comfortably 
with  a  staff  of  writers  who  routinely  win 
national  journalism  awards.  Interested 
candidates  should  send  a  cover  letter,  a 
resume  and  clips  tO: 

John  Mecklin,  Editor 
SF  Weekly 

185  Berry  Street,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 


BUSINESS  REPORTER 
Adweek  Magazine's  Boston  Bureau  is 
seeking  a  reporter  to  cover  the  business 
of  marketing  and  media.  2-3  years  expe¬ 
rience  required.  Clips,  resume  to: 

Editor,  Adweek 

100  Boylston  Street,  Suite  210 
Boston,  MA  02116 
Or  fax:  (617)482  2921 
EOE 
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EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORL4L 


AWARD-WINNING  35,000-circulation 
daily  seeks  reporters  for  expanding  news 
staff.  Experience  at  a  weekly  or  smaller 
daily  is  preferable.  We're  located  in  a 
region  near  Vermont,  Sarasota  Springs 
and  the  Adirondack  Mountains  that  is 
rich  in  cultural  and  recreational 
activities.  Send  resume  and  clips  to: 

Bob  Condon,  City  Editor 
The  Post-Star 

RO.  Box  2157,  Glens  Falls,  NY  12801 


CALIFORNIA  DREAMIN 
Established  trade  publisher  based  in  LA 
seeks  accomplished  business  editor  for 
senior  editorial  position.  Must  have  3-5 
years  experience  at  a  daily,  strong  writ¬ 
ing  and  editing  skills,  computer  literate 
and  an  interest  in  the  media  business. 
Great  package  and  benefits  for  the  right 
candidate.  Will  relocate. 

Fax  resume  to  (323)  951-0307 


CHIEF  SPORTS  EDITOR 
Editor-in-chief  for  Miami-based  Internet 
sports  site  needed.  Competitive  salary, 
benefits  and  the  chance  to  work  with 
one  of  the  market  leaders  offered.  Must 
manage  content  and  staff,  have  experi¬ 
ence  in  international  and  U.S.  sports, 
written  media  and  the  vision  to  steer  cov¬ 
erage.  Detail-oriented  candidates  with 
flawless  English  (bilingual  English- 
Spanish),  with  initiative  and  good  judg¬ 
ment,  send  qualifications  to: 

resume@sportsya.com  or 
Fax  (305)  534-8907  attn:  English  editor 


CITY  EDITOR  for  16,000  AM  daily  in 
Port  Angeles,  WA.  This  is  a  great  job  for 
an  exceptional  content  editor  and  "peo¬ 
ple  person".  Minimum  5  years  staff 
experience,  including  reporting.  Resume, 
four  clips  of  original  and  edited  stories, 
cover  letter  and  salary  expectations  tO: 

John  Brewer,  Editor  and  Publisher 
Peninsula  Daily  News 
RO.  Box  1330,  Port  Angeles,  WA  98362 
For  details  about  this  job,  the  PDN  and 
region,  click  on: 

www.peninsuladailynews.com 


CITY  EDITOR:  Lodi  News-Sentinel,  a 
17,000  daily  in  N.  Cal.  between  the  Bay 
and  Sierra,  seeks  editor  to  lead  our 
cityside  staff.  Competitive  pay  and  bene¬ 
fits.  Send  cover  letter  and  resume  to: 

Rich  Manner,  m.e.,  Lodi  News-Sentinel 
125  N.  Church  St.,  Lodi,  CA  95241  or 
Via  E-mail  to  rich_hanner@lodinews.com 


CITY  EDITOR 

Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/references,  clips  and  latest  edi¬ 
tion  of  your  paper.  Steve  Miller,  manag¬ 
ing  editor,  Idaho  State  Journal: 

RO.  Box  431,  Pocatello,  ID  83204 
For  additional  Information,  query  by 
E-mall  at  smiller@journalnet.com 


CITY  EDITOR 

Seeking  candidate  with  editing  and/or 
reporting  experience,  QuarkXPress  expe¬ 
rience,  and  excellent  community  news 
judgment.  We’re  part  of  Paxton  Media 
Group  offering  advancement  opportunities. 
Send  resume  and  work  samples  tO: 
Managing  Editor,  The  Enquirer-Journal 
RO.  Box  5040,  Monroe,  NC  281 1 1 
The  Enquirer-Journal  is  an  equal  oppor¬ 
tunity  employer  and  does  not  discriminate 
on  the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  or  disability. 


EDITOR  ENTREPRENEUR 
Not  for  the  faint-hearted!  Bigfoot  Media, 
publisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  ambitious  editors/leaders  of 
start-up  Calif,  hard  news  community 
dailies.  Energetic,  passionate  leaders 
needed  to  build  and  jazz  news  team. 
Excellent  hands-on  skills:  local  news, 
writing,  editing,  QuarkXPress,  team¬ 
building.  Competitive  compensation 
with  stock  options.  E-mail/fax  resume, 
salary  requirements,  5  best  clips: 
hr@berkeleydailyplanet.com 
Fax  (510)  841-5695 


EDITOR:  A  once-in-a-career  opportunity! 
Create,  launch  and  run  an  alternative 
weekly  newspaper  in  Las  Vegas, 
Nevada.  Must  love  journalism  and  know 
how  to  have  fun  doing  it.  Send  resumes 
to  Jim  Hannah,  HR  director.  Las  Vegas 
Review-Journal,  RO.  Box  70,  Las 
Vegas,  NV  89125. 


COPY  EDITOR/PAGE  DESIGNER:  The 
Rapid  City  Journal,  a  34K  fully  paginated 
morning  daily  in  the  Black  Hills  of  western 
South  Dakota,  is  seeking  a  copy  editor/ 
page  designer  to  join  our  6-person  copy 
desk  team.  The  area  offers  endless  recrea¬ 
tional  opportunities,  mild  weather  most  of 
the  year;  excellent  schools,  and  a  wide 
range  of  cultural  activities.  We  want  a 
creative  individual  with  a  passion  for 
words,  flair  for  design  and  a  sense  of 
humor.  Solid  editing  skills,  the  ability  to 
write  compelling  headlines  and  a  commit¬ 
ment  to  accuracy  are  musts.  QuarkXPress 
and  Microsoft  Word  proficiency  a  plus. 
Four  10-hour  night  shifts.  Competitive 
salary  and  excellent  benefits  including  a 
generous  401(k).  Send  resume  with 
references  and  examples  of  your  work  to: 

Rapid  City  Journal, 

Attn:  Human  Resources,  RO.  Box  450 
Rapid  City,  SD  57709-0450 
Fax  (609)  394-8446. 

E-mail  steve_hall@thenewspaper.org 
Equal  opportunity  employer 


CORY  EDITOR:  RIastics  News,  an  indus¬ 
try-leading  business  news-weekly  from 
Crain  Communications,  seeks  a  talented 
copy  editor  to  join  its  team  in  Akron, 
Ohio.  Experience  with  QuarkXPress  and 
with  daily/weekly  deadlines  a  plus.  Send 
resume,  clips  and  references  to: 

Robert  Grace,  Editor/Associate  Publisher 
Plastics  News 

1725  Merriman  Road,  Akron,  OH  44313 
Fax:(330)836-2322 

Check  us  out  at  www.plasticsnews.com 
Equal  Opportunity  Employer 


COPY  EDITOR 

Large  nonprofit  organization  seeks  an 
accomplished  copy  editor  experienced  in 
substantive  editing  and  copy  editing.  We 
produce  more  than  2000  pieces  of  liter¬ 
ature  a  year,  from  brochures  to  training 
manuals  and  handbooks,  for  audiences 
of  all  ages  and  backgrounds.  Attention  to 
detail  and  accuracy  is  critical,  as  is  the 
ability  to  work  well  with  clients  in  a 
dynamic  team  environment.  Must  be 
able  to  manage  multiple  projects  and 
prioritize  individual  workload.  Should 
have  4-6  years  copy  editing  experience 
with  major  publication.  Bachelor's 
degree  in  English,  Journalism,  or  com¬ 
parable  major  is  required.  This  is  a  full¬ 
time  position  with  outstanding  benefits. 
Send  cover  letter  and  salary  history  tO: 
Boy  Scouts  of  America;  Attn:  Carol  L. 
Barnes:  RO.  Box  152079;  Irving,  TX 
75015-2079;  or  fax  (972)  580-7895. 


COPY  EDITORS,  REPORTERS 
The  Northwest  Herald,  a  36,000  AM 
daily  in  the  Chicago  suburbs,  is  seeking 
applicants  for  copy  editing  and  reporting 
jobs.  Copy  editors  should  have  a  year’s 
experience,  sharp  eye,  and  QuarkXPress 
experience.  Reporters  should  have 
equivalent  of  a  year’s  experience,  back¬ 
ground  in  municipal,  education  or  gen¬ 
eral  assignment.  The  Herald  offers 
excellent  salary  and  benefits  with  an 
emphasis  on  training  (full-time  writing 
coach/training  director).  If  you’re  good 
and  interested  in  getting  better,  send  a 
resume  and  work  samples  tO: 

Northwest  Herald  RO.  Box  250 
Crystal  Lake,  IL,  60039-0250 
Attn:  Cliff  Ward 


EDITORIAI. 


EDITORIAL 


EDITORIAL 


Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  experience,  someone 
who  can  heip  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones.  The 
ideal  candidate  will  be  able  to  edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview  process  will  include  an 
extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
Re:  E&P/Editor 

RO.  Box  5970,  Denver,  CO  80217 


NewTimes 


To  learn  more  about  New  Times,  v.isit  our  website  at  www.newtimes.com. 
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EDITORIAL 


COMMUNITY  EDITOR 
Do  you  truly  believe  in  community  jour¬ 
nalism?  Do  you  believe  a  newspaper  is 
more  than  just  what  happened  at  some 
meeting?  If  so,  you're  the  community 
editor  we  want.  The  Citizen,  an  outstand¬ 
ing  16,000  afternoon  daily  in  the  Finger 
Lakes  region  of  New  York,  seeks  a 
creative  editor  to  help  us  gather  com¬ 
munity  news  —  from  chicken  dinners  to 
neighborhood  issues  —  and  reach  out  to 
our  readers.  The  Citizen,  the  New  York 
Associated  Press  Association's  best 
small  newspaper,  is  committed  to  serv¬ 
ing  our  community.  If  you  think  you  can 
help  make  us  even  better,  send  a 
resume  and  work  samples  tO: 

Alan  Vaughn,  Managing  Editor 
The  Citizen 

25  Dill  Street,  Auburn,  NY  13021 

EDITOR  &  REPORTER  required  for 
Mercerville,  NJ  based  publishing  com¬ 
pany  for  our  national  trade  publications. 
Online  and  hara-copy  experience  a  plus. 
Full  benefits  and  good  pay.  Casual, 
smoking  office.  Call  Ann  at: 

(609)  587-6200 


EDITORIAL 


EDITORIAL 


DATABASE  ASSISTANT 
We're  seeking  a  database  specialist  who 
enjoys  a  work  environment  that  is 
primarily  project  driven,  but  also 
includes  using  existing  databases  to 
enhance  breaking  news  stories.  Candi¬ 
date  must  be  team-oriented,  have  a 
strong  interest  in  organizing  public 
records  datasets  and  have  the  ability  to 
build  searchable  databases  for  the 
Internet.  Two  or  more  years  experience 
with  Perl,  SQL  or  AppleScript;  UNIX  or 
LINUX,  Windows  NT  or  Mac  computers 
and  HTML.  Send  replies  to: 

Angela  Tuck,  News  Personnel  Manager 
Atlanta  Journal-Constitution 
72  Marietta  Street  NW,  Atlanta,  GA  30303 

EDITOR  -  For  10,000  six  day  AM  news¬ 
paper  in  Mount  Airy,  NC  near  Blue  Ridge 
Mountains.  Should  have  at  least  5  years 
experience  in  some  phase  of  manage¬ 
ment  in  newsroom.  Solid  computer, 
pagination  and  writing  skills  are  essen¬ 
tial.  Salary  range  is  $40, 000-up,  depen¬ 
ding  on  qualifications.  Apply  tO: 

Publisher,  The  Mount  Airy  News 
RO.  Box  808,  Mount  Airy,  NC  27030 


EDITORIAL 


DESK  AND  REPORTING  positions  avail¬ 
able  at  mid-size  Central  Texas  daily 
paper.  Temple  Daily  Telegram  has  open¬ 
ings  for  copy/design  editors  and  entry- 
level  reporter.  Telegram  Is  25,000  AM 
paper  looking  for  talented  professionals 
who  want  to  help  make  us  better  every 
day.  Respond  with  cover  letter,  resume 
and  samples  to  Steve  Walters,  Managing 
Editor,  Temple  Daily  Telegram: 

Box  61 14,  Temple,  TX  76503 
Or  tdtjobs@vvm  .com 
Orcall  254  778-4444 


EDITOR  AND  WRITER  sought  for  news¬ 
paper  features  section.  We  want  an  assis¬ 
tant  features  editor  with  time  to  write  in- 
depth  style  and  feature  pieces  for  six-day 
PM  with  40,000  circulation  in  growing 
and  dynamic  Tucson,  Arizona.  Minimum 
five  years  writing  and/or  editing  experi¬ 
ence.  Competitive  pay,  benefits.  Send 
resume  and  three  writing  samples  to: 

Michael  A.  Chihak,  Tucson  Citizen 
RO.  Box  26767,  Tucson,  AZ  85726 
Or  E-mail  mchihak@tucsoncitizen.com 


EDITOR  IN  CHIEF 

Named  the  "Best  Community  Newspa¬ 
per  in  NY  State"  for  the  past  4  years. 
The  Record-Review  seeks  an  experi¬ 
enced  hands-on  Editor  to  lead  its  news 
department.  Solid  editing,  writing  & 
management  skills  required,  along  with 
a  commitment  to  community  journalism 
and  an  ability  to  inform,  involve  and 
impact  our  sophisticated  readers  in 
northern  Westchester,  NY.  Fax  resume, 
clips  &  salary  history  tO: 

Ms.  White  at  (914)  725-1552 
Or  E-mail:  dwhite@scarsdalenews.com 


EDITOR/WRITER 
NO  NIGHTS?  NO  WEEKENDS? 

And  a  professional  yet  pleasant  work 
atmosphere  to  boot?  Yes.  You'll  find  all 
three,  and  more,  at  Crain’s  Cleveland 
Business,  a  business  weekly  that’s  seek¬ 
ing  an  editor  for  our  weekly  sections  on 
subjects  such  as  technology,  health  care 
and  finance.  The  ideal  candidate  is  a 
good  story  idea  generator,  a  great  story 
editor  and  a  fine  writer.  Send  resume, 
clips  and  salary  requirement  tO: 

Editor  Mark  Dodosh 
Crain’s  Cleveland  Business 
700  W.  St.  Clair  Avenue,  Suite  310 
Cleveland,  OH  44113 
Orfaxto(216)  522-0625 
E-mail:  mdodosh@crain.com 


EDITORIAL  ASSISTANT 
Large  nonprofit  organization  seeks  an 
experienced  Editorial  Assistant.  Qualified 
applicants  must  have  MS  Word  with 
excellent  customer  service,  clerical,  and 
organization  skills.  Requires  2  years  pre¬ 
vious  experience  and  associate's  degree. 
Bachelor’s  degree  in  journalism,  English, 
communication  or  related  field  preferred. 
This  is  a  full-time  position  with  outstand¬ 
ing  benefits.  Send  resume  with  salary 
history  tO:  Boy  Scouts  of  America;  Attn: 
Jennifer  Trainer;  RO.  Box  152079;  Irv¬ 
ing,  TX  75015-2079;  or  fax  (972)  580- 
7895.  Job  Code  #06220 


EDITORIAL 


EDITORIAL  LEADERSHIP  NEEDED 
Dynamic,  growing  newspaper  needs  an 
editor  for  10,500  daily  serving  attractive 
university  town  in  the  midwest.  We  need 
a  leader  who  is  passionate  about  reader 
and  is  interested  in  joining  a  team  of 
strong  departmental  managers  in  making 
our  paper  the  best  community  newspa¬ 
per  in  the  country. 

Basic  responsibilities  include  directing 
directing  a  staff  of  twenty-four  in  the  col¬ 
lection,  editing,  and  pagination  of  news 
for  our  six  day  newspaper.  Obvious  skills 
of  accuracy,  fairness,  page  design  and 
financial  budget  administration  are 
needed.  But,  team-building  skills, 
coaching  skills,  leadership  skills,  and 
involvement  in  the  community  are  also 
necessary. 

We  offer  a  very  competitive  compensa¬ 
tion  package  and  benefit  program.  Ongo¬ 
ing  education  and  training  opportunities 
also  available.  Very  good  opportunity  for 
future  advancement. 

Please  send  your  resume,  a  list  of 
references  and  salary  history  to: 

Allen  B.  Weber 
President/General  Manager 
The  Tribune 
317  East  Fifth  Street 
Ames,  lA  50014 
email:  aweber@amestrib.com 

EDITORIALVOPERATIONS  MANAGER 
lnlandEmpireOnline.com  Web  site 
leader  for  news  and  all  journalistic  con¬ 
tent  plus  overall  Internet  operations. 
Candidates  have  experience  managing 
creative  people,  producing  quality  jour¬ 
nalism  and  supervising  systems. 
Demonstrated  track  record  in  media 
leadership.  Looking  for  creative  leader, 
Internet  savvy,  competitive,  able  to  work 
in  close  collaboration  with  offline  media 
as  part  of  overall  online  operation.  Can¬ 
didate  leads  new  media  initiatives  as 
part  of  a  multi  media  national  corpora¬ 
tion  in  this  position  which  is  based  in 
Riverside.  Contact  Boyd  Levet,  Western 
Regional  Director-Belo  Interactive,  1501 
S.W.  Jefferson  St.,  Portland,  OR  97201 
(Boyd.Levet@belointeractive.com)  or 
George  Rodrigue,  Executive  Editor,  The 
Press-Enterprise,  3512  Fourteenth  St., 
Riverside,  CA  92501. 

EDITORS  WRITERS  WOW.  Tons  of 
awards  equals  tons  of  promotions  within 
the  company,  and  now  we  have  more 
openings.  Fun,  fast-growing,  newsy 
paper  in  the  outdoor  mecca  of  the 
Southwest,  The  Daily  Times  is  the 
largest  paper  (almost  20k  Sundays)  serv¬ 
ing  the  colorful  Four  Corners  region.  We 
won  Best  of  Show  in  New  Mexico,  and 
we’re  looking  for  talent.  Need:  sports 
editor,  outdoors  editor,  assistant  city 
editor,  reporter,  sportswriter  spinstruc- 
tions:  Send  resume,  clips  tO:  Troy 
Turner,  editor.  The  Daily  Times,  RO. 
Box  450,  Farmington,  N.M.,  87499. 


NEWS  EDITOR 

Newspaper  group  in  gorgeous  Steam¬ 
boat  Springs,  CO,  needs  a  news  editor. 
Daily  copyediting  and  pagination  skills 
using  QuarkXPress  required. 

E-mail  Editor  Mark  Louden 
mlouden@amigo.net  for  details 


EDITORIAL 


THE  DAILY  PRESS,  INC. 

the  Hampton  Roads'  subsidiary  of  Tribune  Company,  honorecLby 
FORTUNE  magazine  as  America’s  most  admired  publishing  company, 
has  the  following  openings: 


SPORTS  REPORTING  TEAM  EDITOR 

We  are  looking  tor  a  leader  for  half  of  our  13-member  sports  reporting  team.  The 
right  applicant  will  know  how  to  write,  cover  and  conceive  sports  reports  and  pro¬ 
jects,  with  an  emphasis  on  storytelling  —  not  who  won  or  what  the  score  was.  The 
right  applicant  will  also  work  very  closely  with  the  team's  other  sports  reporting 
team  editor,  and  the  sports  desk's  presentation  editor,  in  planning  and  executing  a 
lively,  thoughtful  and  interesting  sports  product.  We  emphasize  enterprise  reporting 
in  all  departments  and  at  all  levels,  and  a  nontraditional  approach  to  solving  prob¬ 
lems.  We're  also  located  in  an  area  that’s  great  if  you  love  the  outdoors,  surrounded 
by  water  (fresh  and  salt)  and  not  far  from  some  big  cities  (Raleigh,  Washington, 
DC).  Folks  who  can’t  collaborate  and  can't  play  leader,  and  sometimes  follower,  on 
a  team  should  look  somewhere  else. 

BUSINESS  WRITERS  (2  Positions) 

One  beat  emphasizes  economic  development  in  the  area,  including  covering  some 
manufacturing  operations,  and  the  airport.  The  other  is  oriented  toward  writing 
about  the  wide  variety  of  transactions  that  folds  make  in  their  lives,  covering  the 
traditional  finance,  utility,  business  of  health,  etc.,  from  the  standpoint  of  the  con¬ 
sumer  who  has  to  write  about  how  a  change  in  rate  structure  or  utility  share  would 
affect  a  consumer  -  or  not  write  about  it  all.  And  instead  of  writing  about  a  certifi¬ 
cate  of  need  application  by  a  hospital  that  wants  to  open  an  open  heart  surgery  cen¬ 
ter,  we’d  write  about  the  application  only  if  it  would  make  a  demonstrable  difference 
in  the  health  care  options  and  opportunities  for  people  In  this  area. 

RELIGION  WRITER 

Has  your  work  been  creative,  interesting,  accurate,  timely,  informative,  balanced 
and  fair?  We  need  a  reporter  who  can  generate  stories  for  a  weekly  religion  section, 
as  well  as  breaking  news  stories.  This  reporter  will  cover  all  facets  of  religion  and 
spirituality,  looking  for  stories  that  go  deeper  than  a  weekly  "preacher  feature". 

COPY  EDITOR/DESIGNER  (3) 

We’re  looking  for  self-starters  and  team  players  who  enjoy  editing  stories  and  writing 
headlines  and  cutlines.  Particular  strengths  in  layout  and  design  also  needed.  Pro¬ 
ven  ability  to  work  quickly  and  effectively  under  deadline  pressure  is  desired. 

We  offer  a  competitive  salary  and  great  benefits.  Please  specify  position  applying 
for  and  send  to: 


Sheila  R.  Solomon,  Staff  Development/Reader  Editor 
;  The  Daily  Press,  Inc. 

7505  Warwick  Boulevard,  Newport  News,  VA  23607 
srsolomon@dailypress.com  (757)  247-4646 
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EDITORIAL 


EDITOR 

The  News  &  Observer  seeks  an  assistant 
Capitol/State  editor.  Primary  responsibil¬ 
ity  is  for  non-government  state  news, 
working  with  three  GAs  and  stringers  to 
plan  and  execute  coverage  of  statewide 
stories.  Also  would  have  involvement  in 
planning  and  editing  state  government 
and  political  stories.  Should  be  a  solid 
journalist  with  planning  and  manage¬ 
ment  skills.  Send  resume,  two-page 
autobiography  and  work  samples  to: 

Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NO  27601 


EDUCATION  REPORTER 
Wanted  to  cover  K-12  school  district, 
two  colleges,  regional  and  statewide 
issues.  Your  No.  1  objective?  To  let 
readers  know  whether  children  are  get¬ 
ting  a  good  education.  Candidates  should 
be  adept  at  spotting  trends  and  have 
knowledge/interest  in  computer-assisted 
reporting  techniques.  Send  cover  letter, 
resume  with  references  and  clips  to: 

The  Telegraph 

Attn:  Nick  Pappas,  Managing  Editor 
PO.  Box  1008,  Hudson,  NH  03061 


Editorial 

DECORATING/DESIGN  EDITOR 
2  POSITIONS 

Meredith  Corporation,  publisher  of  Better 
Homes  and  Gardens  magazines  and 
books,  seeks  experienced  editors  to  pro¬ 
duce  and  write  main  editorial  features 
for  their  decorating/furnishings  and  holi¬ 
day  special  interest  titles.  Experience  in 
photography  and  set  design  highly  bene¬ 
ficial. 

Successful  candidates  will  have  a  degree 
in  Journalism,  English,  or  Interior 
Design.  Minimum  four  years  experience 
writing  for  magazines/newspaper  with  a 
solid  knowledge  of  home  furnishings 
and/or  interior  design. 

Location:  Corporate  Headquarters,  Des 
Moines,  lA  -  offering  excellent  benefits 
and  short  commutes. 

Send  cover  letter  and  resume  to: 

N.  Rogers,  Meredith  Corporation 
Staffing  Services,  Dept.  667 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:(515)284-2958  EOE 


GENERAL  ASSIGNMENT  REPORTERS 
Florida  Today,  a  newspaper  on  the 
Space  Coast,  is  looking  for  general 
assignment  reporters  who  have  the 
ability  to  find  the  news  and  write  com¬ 
pelling  stories.  The  news  in  this  coastal 
area  is  influenced  by  rapid  population 
growth  in  a  sensitive  environment.  The 
diverse  population  of  almost  600,000  is 
supported  by  an  economic  base  that 
includes  NASA,  high  tech  companies,  a 
major  cruise  port,  tourism  and  some 
retirement.  This  creates  a  dynamic  place 
to  live  and  practice  journalism.  Send 
your  resume  and  salary  requirements  to: 

Bob  Stover,  Managing  Editor 
bstover@brevard.gannett.com 
www.editorandpublisher.com 


EDITORIAL 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ings  for  a  Field  Editor  in  our  LaSalle  and 
Bloomington  office.  Seeking  experienced 
reporter,  recent  journalism  or  ag  comm 
graduate.  Ag  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 

MANAGING  EDITOR 

The  Berkeley  Daily  Planet  (CA),  a  six- 
day  hard  news  community  daily  news¬ 
paper  (9,800  circulation  and  growing) 
seeks  experienced  hands-on  Managing 
Editor  for  small  and  growing  staff. 
Extremely  fast-paced  newsroom  (8-10 
stories/week/reporter).  Must  be  able  to 
lead  reporters  by  example,  be  driven, 
have  daily  experience,  have  QuarkXPress 
and  Photoshop  skills  (Baseview  a  plus). 
Competitive  salary  f  stock  options.  Fan¬ 
tastic  opportunity  for  hungry  leader  to 
build  exciting  newspaper.  E-mail 
resume,  clips,  and  salary  requirements: 
hr@berkeleydailyplanet.com 
Or  fax  510-841-5695 


MANAGING  EDITOR 

Human  Resource  Executive  magazine  is 
seeking  a  managing  editor.  This  is  an 
excellent  opportunity  in  an  entrepreneur¬ 
ial  environment.  Candidates  must 
possess  a  minimum  of  5  years  solid  edit¬ 
ing  experience  plus  superior  writing, 
interpersonal,  and  management  skills. 
Responsibilities  include  editing  stories, 
reviewing  content  and  pages,  and 
coordinating  editorial  workflow.  The 
ideal  candidate  must  possess  excep¬ 
tional  organizational  skills. 

Education  and  other  requirements:  B.S./ 
B.A.  degree  and  five  years  of  experience 
a  must.  Business  writing  experience  is  a 
major  advantage. 

Send  resume  and  salary  requirements 
and  2  clips  tO: 

LRP  Publications 
747  Dresher  Road,  #  120/ME 
Horsham,  PA  19044 
Fax:  (215)784-0936 
Or  E-mail:  work@lrp.com 


NEWS  DESK  POSITION 
The  Macon  Telegraph,  Georgia’s  second 
largest  daily  newspaper,  is  looking  for 
someone  to  join  its  news  desk.  The  posi¬ 
tion  requires  copy  editing,  headline  writ¬ 
ing  and  page  layout.  Zoning  experience  a 
plus.  Please  send  resume  and  clips  to: 

Kathy  Nelson,  News  Editor 
The  Macon  Telegraph 
120  Broadway,  Macon,  GA  31208 
Or  E-mail  tO:  KNelson@maconteLcom 


NEWS  EDITOR 

Immediate  opening  on  Texas  Gulf  Coast 
semi-weekly  for  experienced  journalist 
for  news  editor  position.  Must  be  profi¬ 
cient  with  pagination  using  Power  Macs, 
Quark  and  Photoshop.  Competitive 
salary,  benefits.  Contact  Christopher 
Barbee  at  (979)  543-3363  or  e-mail 
cbarbee@leader-news.com. 


It’s  time  to  benefit  from 
your  competitive  drive. 

KPMG,  a  worldwide  professional 
services  firm,  seeks  two  seasoned 
Editors  to  Join  the  staff  of 
KPMG’s  Insiders.  Reporting  to 
the  Editor  In  Chief,  you  will 
serve  as  Senior  Editor  for  either 
Consumer  Markets  Inside  or  The 
Insurance  Insider,  our  fast-paced 
online  business  publications  cov¬ 
ering  the  consumer  markets  and 
insurance  industries  with  multi¬ 
ple  daily  deadlines. 

These  NYC-based  exceptional 
opportunities  are  for  unusually 
capable  business  Journalist/ 
editorial  professionals  who 
exhibit  distinct  traits,  unique 
ideas,  special  experiences  and  a 
desire  to  excel  in  a  company 
striving  to  be  the  best. 

In  this  key  role,  you  will: 

•  Develop  commentary  and 
analysts  of  issues  and  trends 
that  impact  the  insurance/ 
financial  services  industry. 

•  Originate  a  variety  of  story 
ideas  and  write/produce  well- 
organized  articles  and  analysis. 

•  Review  and  publish  wire- 


service  news  stories  for  our 
online  news  site  throughout 
each  business  day. 

•  Edit  original  commentary  for 
content/style,  as  well  as  develop 
and  maintain  Industry  contacts. 

We  require: 

•  Professional  Journalism  back¬ 
ground  with  a  minimum  of 

5  years  daily  news  or  maga¬ 
zine  experience  covering  the 
consumer  markets  or  insur¬ 
ance  industry. 

•  Strong  organization  and  excel¬ 
lent  time  management  skills. 

We  offer  a  comprehensive 
compensation  and  benefits 
package.  Interested?  Please  send 
your  resume  referencing  Code 
175AL10EPM  to:  KPMG  - 
Assurance  Recruiting  Center, 

Att:  M.  Agostinelli,  8200 
Brookriver  Drive.  Suite  400, 
Code  175AL10EPM,  Dallas,  TX 
75247;  Fax:  1-888-ONE-KPMG; 
or  e-mail:  aascJobs(§’kpmg.com 
(Enter  code  in  subject  line.)  No 
agencies  please.  We  are  an  equal 
opportunity  employer,  m/f/d/v. 


www.kpmgcareers.com 

It’s  time  for  clarity.” 

02000  ny  KPMG  LLP,  the  U  S.  member  tirm  ol  KPMG  lnfefnat»onal 
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NEWS  EDITOR  &  NEWS  WRITER 
Atlanta’s  alternative  newsweekly  seeks  2 
journalists  who  live  and  breathe  great 
news  stories.  We  want  people  with  a 
passion  for  accurate  reporting,  great  writ¬ 
ing,  beating  the  daily  and  telling  people 
what’s  really  going  on.  NEWS  EDITOR: 
5  years  pro  journalism  experience,  includ¬ 
ing  editing.  WRITER:  2  years  pro  report¬ 
ing  experience.  Send  resume  and  clips  tO: 

Ken  Edelstein,  Creative  Loafing 
750  Willoughby  Way,  Atlanta,  GA  30312 
Or  to  ken.edelstein(a)creativeloafing.com 
EOE  We  test  for  drugs 


NEWS  REPORTER 

Needed  at  feisty  independent  daily  in  a 
hi-energy  newsroom  with  excellent  editors. 
Beat  coverage,  with  enterprise  and 
investigative  work  prized.  Visit  our  web  site 
www.keenesentinel.com  Resume,  clips  to: 
Tom  Kearney,  Executive  Editor 
The  Keene  Sentinel 
RO.  Box  546,  Keene,  NH  03431 
Or  E-mail:  tfk@keensentinel.com 


NIGHT  EDITOR 

A  superior  small  newspaper  in  beautiful 
upstate  New  York  seeks  a  night  editor 
who  can  help  an  energetic  team  of 
reporters  polish  their  stories  while  serv¬ 
ing  as  the  link  with  talented  designers. 
Previous  editing  experience  or  outstand¬ 
ing  reporting  and  leadership  experience 
necessary.  Send  resume  and  work  sam¬ 
ples  to  Box  01289,  Editor  &  Publisher, 
770  Broadway,  7th  Floor,  NY,  NY  10003. 


NIGHT  EDITOR 

Great  job  at  a  great  newspaper  in  a  great 
town  -  night  editor  for  the  Aspen  Times. 
Work  3  to  11  p.m.  and  have  days  free 
for  skiing,  hiking,  etc.  Copy  editing, 
headline  writing,  page  layout.  Pro¬ 
fessional  experience  required.  This  is  not 
an  entry-level  job.  Send  resume  to: 

Mike  Hagan,  The  Aspen  Times 
310  E.  Main  St.,  Aspen,  CO  81611 
Or  E-mail  to  hagan@aspentimes.com 


EDITORIAL 


EDITORIAL 


REPORTERS  WANTED  for  New  York  office 
of  Forbes  Magazine.  Responsibilities 
include  fact  checking,  research,  and  writ¬ 
ing.  Business  and  daily  experience  pre¬ 
ferred.  Send  cover  letter,  clips,  and 
resume  to: 

Doug  Donovan 
Deputy  Manager  of  Reporters 
Forbes,  60  Fifth  Avenue 
New  York,  NY  10011 


PRESENTATION/ASSISTANT  NEWS  EDITOR 
The  Dally  Record,  a  50,000-circulation 
Gannett  paper  in  a  highly  competitive, 
high-tech  area  45  minutes  from  New 
York  City,  needs  a  presentation  editor 
with  proven  skills  in  design  and  layout.  A 
big  part  of  the  job  is  making  our  daily 
news  report  complete,  compelling  and 
easy  to  use  for  our  readers.  Experience  in 
story  selection,  editing  and  headline  writ¬ 
ing  are  required,  as  is  the  ability  to  lead  a 
10-person  news/copy  desk  in  the 
absence  of  the  News  Editor.  We  lay  out 
in  Quark.  Send  resume  and  work  sam¬ 
ples  to: 

Jack  Bowie, 

Managing  Editor,Daily  Record, 

800  Jefferson  Road, 

Parsippany,  NJ  07054. 


WEB  CONTENT  EDITOR 
Human  Resource  Executive  seeks  a  Web 
Content  Editor  for  its  HR  portal  - 
Workindex.com  -  This  includes  integrat¬ 
ing  specific  content  from  HRE,  and  iden¬ 
tifying  new  content  and  partnership 
opportunities  for  the  site.  Candidate 
must  be  highly  organized,  and  a  solid 
writer  with  Internet  experience.  Ideal 
candidate  must  be  highly  organized,  and 
a  solid  writer  with  Internet  experience. 
Ideal  candidate  will  have  a  minimum  of 
1  year  Website  content  experience. 
Some  travel  required.  Send  resume  with 
salary  requirements  and  two  writing  sam¬ 
ples  to  LRP  Publications,  747  Dresher 
Road,  #120,  Horsham,  PA  19044. 

Fax:  (215)784-0936 
Or  E-mail:  work@lrp.com  EOE 
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EDITORIAL  POSITIONS 

SHOOT,  a  newsweekly  covering  the  TV  commercial  production  and  postproduction 
industry  as  well  as  new  media  ad  forms,  is  seeking  professionals  to  fill  three 
editorial  positions  in  its  New  York  office: 

Reporter  SHOOT  seeks  a  seasoned  reporter  adept  at  news  stores  and  features,  pre¬ 
ferably  with  some  experience  in  covering  the  TV  advertising  industry,  teleproduc- 
tion,  filmmaking  and/or  emerging  media.  Must  have  a  track  record  of  working  suc¬ 
cessfully  under  tight  deadlines. 

Copy  editor  Must  have  at  2-t-  years  experience  in  a  fast  paced  editorial  environ¬ 
ment.  Knowledge  Of  the  TV  advertising  business  a  plus. 

Editorial  assistant  Position  entails  phone  work,  mailings  and  general  office  duties. 
Must  be  computer  literate  and  be  able  to  pay  keen  attention  to  details,  and  to 
follow  through  on  projects  under  tight  deadlines.  (No  phone  calls)  Please  send 
resume  and  salary  history  to-. 

SHOOT 

770  Broadway,  7th  Floor 
New  York,  New  York  10003 
Dept.  TP 

Candidates  for  the  reporter  position  must  also  send  clippings  of  published  work. 

EOE 
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REPORT  IN  PARADISE 
The  Island  Packet,  which  serves  the 
Hilton  Head  Island  area,  needs  reporters 
for  three  beats: 

•  EDUCATION:  To  cover  leading-edge 
issues  in  one  of  the  South’s  fastest- 
growing  school  districts. 

•  CITY  HALL;  To  cover  environmental 
and  planning  issues  in  an  increasingly 
urban  city. 

•  BUSINESS:  Coverage  of  the  area’s 
booming  real  estate  and  tourism 
economy. 

Clips  should  demonstrate  an  ability  to 
grasp  complex  issues  plus  clear,  clean 
writing.  We’re  looking  for  enterprise  and 
tenacity  —  not  just  "meeting”  coverage. 
The  Packet  is  owned  by  The  McCiatchy 
Company.  Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
E-mail:  fmcaden@islandpacket.com 
Equal  Opportunity  Employer 


REPORTER-STATE  GOVERNMENT 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,0000  Sunday 
circulation,  seeks  a  reporter  to  cover 
state  government,  particularly  the  state 
Legislature  and  agencies.  The  State 
Journal  is  the  morning  newspaper  in 
Madison,  which  is  the  state  capital  and 
is  consistently  rated  one  of  the  best 
places  in  nation  to  live. 

Applicants  should  have  three  years  of 
daily  newspaper  experience  and  an 
ability  to  handle  both  breaking  news  and 
in-depth  stories.  Experience  in  covering 
government  or  politics  is  a  plus.  The 
reporter  will  be  part  of  a  two-person 
state  house  team  and  sometimes  will 
work  with  other  beat  reporters.  Send  a 
resume,  cover  letter  and  three  references 
by  July  19th  to: 

Wisconsin  State  Journal 
Teryl  Franklin  -  HRMM 
RO.  Box  8056 
Madison,  Wl  53708 
Fax:  608-252-6082 
Email;  jobs@madison.com 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER 


Adweek  magazine  is  looking  for  an 
enthusiastic  and  motivated  Reporter  to 
join  its  editorial  team  in  Los  Angeles  to 
cover  advertisers,  ad  agencies  and 
industry  trends  and  issues  in  Southern 
California  and  the  West  Coast.  Minimum 
of  three  years  daily  or  weekly  business 
journalism  experience  required,  pre¬ 
ferably  on  advertising,  marketing  or 
media  beats  or  a  strong  interest  in  these 
areas.  Self-starter  with  ability  to  gener¬ 
ate  news  stories  and  features  in  the 
nation’s  second  largest  market  and 
nationally.  Macintosh  proficiency  a  plus. 
No  phone  calls.  Send  resume  to: 

Jack  Feuer 
Adweek 

5055  Wilshire  Boulevard 
Los  Angeles,  CA  90036 
Equal  Opportunity  Employer 
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Mediaweek  magazine  seeks  an  a- 
ggressive,  self-directed  newshound  to 
cover  local  television.  Candidate  should 
have  at  least  one-year  full-time  experi¬ 
ence  as  a  hard-news  reporter.  Experi¬ 
ence  on  a  daily  newspaper  and  an 
interest  in  television  a  plus.  Send  resume, 
clips  and  salary  requirements  to: 

Mediaweek 

770  Broadway,  7th  Floor 
New  York,  NY  10003 
No  phone  calls,  faxes  or  E-mail,  please 
EOE 


REPORTERS:  The  nation’s  largest  re¬ 
gional  wire  service  seeks  energetic 
reporters  who  live  in  Southern  California 
and  are  ready  to  cover  breaking  stories 
in  San  Diego  and  Los  Angeles  under 
deadline  pressure.  Part-time  and  full¬ 
time  positions  available.  Requirements 
include  college  degree  and  experience, 
preferably  on  a  daily  newspaper.  Fax 
your  resume  immediately  to; 

City  News  Service,  Inc. 

(310)201-9174 


REPORTERS:  We’re  looking  for  experi¬ 
enced  reporters  who  can  find,  report  and 
write  the  great  stories  of  the  Northwest. 
We  have  two  key  beats  open,  and  we’re 
refreshing  our  files  for  other  news  beats  as 
well.  Current  openings:  a  reporter  to  cover 
agriculture  and  labor/manufacturing  on  our 
Business  Desk;  a  West  Side  reporter  to 
cover  the  legislature  and  write  enterprise 
stories  from  the  Seattle-Olympia  area  for 
the  City  Desk.  The  Spokesman-Review  is  a 
140,000-circulation  newspaper  ranked 
among  the  top  25  by  CJR.  Our  newsroom 
is  known  for  its  strong  focus  on  quality, 
high  morale,  creativity,  and  teamwork 
among  editors,  reporters  and  photo¬ 
graphers.  Send  letter  outlining  your  goals 
and  philosophy  about  journalism,  resume 
and  8-10  clips  to: 

Managing  Editor  Peggy  Kuhr 
The  Spokesman-Review 
999  W,  Riverside  Ave.,  Spokane  WA  99201 
Or  send  E-mail  to: 
newsroomjobs@spokesman.com 


RESPECTED  NEWSPAPER  SEEKS  A 
MANAGING  EDITOR;  The  Anniston  Star 
is  looking  for  a  strong,  progressive  man 
or  woman  with  the  vigor  and  experience 
and  congeniality  for  newsroom  lead¬ 
ership  of  the  morning  paper,  which  Time 
magazine  twice  selected  as  “one  of  the 
best.”  American  Journa'ism  Review 
called  the  family-owned  newspaper  one 
of  the  “last  of  the  independents."  For  a 
journalist  who  values  such  qualities  in  a 
Southern  setting,  this  opportunity  can 
lead  to  continuing  reward.  Please  write  a 
one-page  letter  defining  your  vision  of  a 
community  newspaper  -  its  character, 
personality  and  breadth  of  curiosity  - 
and  enclose  a  resume  for  the  attention  of 
Chris  Waddle,  Executive  Editor  and  VP/ 
News,  or  H.  Brandt  Ayers,  Chairman 
and  Publisher,  The  Anniston  Star,  RO. 
Box  189,  Anniston,  AL  36202. 

www.editorandpubllsher.com 
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SENIOR  COPY  DESK  EDITOR 
TEie  Marietta  Daily  Journal  is  seeking 
candidates  for  the  position  of  Senior 
Copy  Desk  Editor.  Previous  experience 
on  newspaper  copy  desk  required.  Col¬ 
lege  degree  preferred.  Strong  news  judg¬ 
ment  essential.  Proficient  in  QuarkX¬ 
Press,  pagination  and  page  design.  The 
position  requires  working  evenings  and 
weekends.  Comprehensive  benefits 
package  including  company  matched 
401(k)  and  profit  sharing.  Please  fax 
resume  to  Human  Resources  Coordinator, 
(770)  428-5375,  referencing  above  posi¬ 
tion,  or  send  to: 

Marietta  Daily  Journal 
RO.  Box  449,  Marietta,  GA  30061 


SENIOR  REPORTER 

Seeking  an  energetic  reporter  to  launch 
daily  news  service  analyzing  issues 
affecting  global  treasury,  corporate 
finance  and  risk  management  and  gen¬ 
erate  content  for  other  editorial  products. 
E-mail  agarrett@intltreasurer.com 


SPORTS  COPY  EDITOR 
The  sports  department  of  the  Lincoln 
Journal  Star,  an  80,000  circulation  AM 
located  just  down  the  street  from  the 
University  of  Nebraska's  Memorial 
Stadium,  is  looking  for  a  copy  editor. 
The  sports  landscape  in  Lincoln  con¬ 
tinues  to  expand.  In  addition  to  Husker 
football,  NU  has  top-rated  programs  in 
several  other  sports  -  volleyball, 
women’s  soccer,  softball  and  baseball  to 
name  a  few.  Lincoln  now  has  a  United 
States  Hockey  League  team  that  attracts 
more  than  4,500  fans  a  game,  and  we 
will  soon  be  adding  a  Northern  League 
baseball  franchise.  The  Journal  Star  is 
looking  for  a  meticulous  editor  with 
strong  computer  and  design  skills.  Famil¬ 
iarity  with  Harris  NewsMaker  and  QuarkX¬ 
Press  a  plus.  Please  send  a  cover  letter, 
resume  and  samples  of  pages  you’ve 
designed  to: 

Human  Resources 
Lincoln  Journal  STar 
RO.  Box  81609 
Lincoln  NE  68501-1609 
Application  deadline:  July  14,  2000 


SRORTS  EDITOR:  Because  of  a  promo¬ 
tion,  a  50,000-circulation  Western  Ren- 
nsylvania  daily  is  seeking  a  hands-on 
sports  editor  to  lead  a  talented  eight- 
person  department.  Management  experi¬ 
ence  required.  QuarkXRress  pagination 
skills  helpful.  Clips,  resume  to: 

Box  01280,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


THE  DAILY  GAZETTE,  a  60,000- 
circulation  family-owned  independent  in 
New  York’s  Capital  Region,  is  looking  for 
an  experienced  reporter.  Candidates 
should  demonstrate  that  they  can  report 
aggressively,  write  clearly  and  under¬ 
stand  community  news.  Send  resume 
and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Maxon  Road  Ext. 
Schenectady,  NY  12308 

www.editorandpublisher.com 


TECHNOLOGY  EDITOR  AND  REPORTER 
The  Asian  Wall  Street  Journal  is  looking 
for  both  an  editor  and  a  feature  reporter 
to  work  on  the  paper’s  expanded 
technology  coverage.  Both  should  have 
experience  covering  the  Internet  and  e- 
business,  and  have  the  demonstrated 
ability  to  conceptualize  and  craft  longer 
pieces.  Knowledge  of  Asia  and  Asian  lan¬ 
guage  fluency  a  plus.  The  Asian  Wall 
Street  Journal  is  a  Dow  Jones  publication. 
Please  send  resumes  and  clips  to: 

Ernie  Sander 

Managing  Editor,  Technology  Journal 
The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  01 1(852)  2834-5291 
E-mail:  ernie.sander@awsj.com 


THE  KANSAS  CITY  STAR  is  seeking 
reporters  for  anticipated  openings  on  its 
suburban  news  supplements  serving 
Johnson  County,  a  growing  area  with 
population  of  about  410,000. 

These  jobs  are  for  a  fixed  period  of  24 
months.  Starting  salary:  $462/wk.  Stan¬ 
dard  company  benefits. 

All  applicants  will  be  considered,  but  suc¬ 
cessful  candidates  for  these  entry-level 
jobs  are  recent  graduates  who  have  com¬ 
pleted  at  least  one  internship  or  have 
worked  professionally  for  no  more  than  a 
year.  Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter  resume,  list  of 
references,  and  copies  of  10  clips  (no 
originals,  please)  to  Michael  Nelson, 
managing  editor/Johnson  County,  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  KS  66210, 

No  telephone  calls,  please 


THE  MONTEREY  COUNTY  HERALD  is 
looking  for  two  skilled  copy  editors;  DTI 
experience  a  plus.  We’re  a  Knight  Ridder 
paper,  35K  daily,  38K  Sunday,  looking 
to  grow  in  a  competitive  market.  Join  us 
in  one  of  the  most  beautiful  places  on 
the  California  coast.  Send  resume  to 
Peter  Young,  executive  editor,  RO.  Box 
271,  Monterey,  CA  93942  or 

pete@montereyherald.com. 


THE  MONTEREY  COUNTY  HERALD  is 
looking  for  a  business  editor  who  can 
reach  non-biz  readers.  We’re  a  Knight 
Rider  paper,  35K  daily,  38K  Sunday, 
looking  to  grow  in  a  competitive  market. 
Join  us  in  one  of  the  most  beautiful 
places  on  the  California  coast.  Send 
resume  tO:  Peter  Young,  executive  editor, 
RO.  Box  271,  Monterey,  CA  93942  or 
pete@montereyherald.com. 


THE  ODESSA  (TEXAS)  American,  a  Free¬ 
dom  Newspaper,  is  accepting  applica¬ 
tions  for  a  city/county  reporter.  Experience 
is  preffered.  The  Odessa  American  is  an 
award-winning  daily  offering  a  com¬ 
petitive  wage  and  excellent  benefits.  Any¬ 
one  interested  in  these  positions  should 
send  a  cover  letter,  resume  and  clips  to: 
Debi-a  A.  Parker,  Night  Editor 
RO.  Box  2952 
Odessa,  TX  79760-2952 


THE  LAS  VEGAS  Review-Journal,  a 
172,000  circulation  daily,  has  the 
following  career  opportunities  for  the 
right  people. 

INTERNET  EDITOR 

This  editor’s  primary  task  will  be  to 
research  links  and  provide  the  best  URL 
references  from  our  printed  stories  to  the 
Web.  She  or  he  will  be  on  the  newsroom 
staff,  but  will  coordinate  with  our  online 
staff  the  posting  on  our  Web  site  of  addi¬ 
tional  information  related  to  stories  we 
print.  The  successful  candidate  will  have 
newspaper  experience,  good  news  judg¬ 
ment,  and  confidence  in  navigating  the 
Internet.  Send  resume  and  work  samples 
to  Assistant  Managing  Editor  (3reg 
Haas. 

OUTDOOR  RECREATION  EDITOR 
Maybe  you  are  the  bright  writer  and 
organized  editor  we  need  to  launch  a 
new  outdoor  recreation  section.  This 
editor  will  be  responsible  for  producing 
the  weekly  section,  including  th-e  selec¬ 
tion  of  content  and  the  coordination  of 
columnists,  free-lancers,  and  other  con¬ 
tributors.  He  or  she  also  will  be  expected 
to  provide  stories  on  the  wide  variety  of 
recreational  activities  in  the  Las  Vegas 
area  and  in  the  Southwest.  We  are  look¬ 
ing  for  an  experienced  journalist  who 
loves  the  outdoors  and  can  create  a 
lively  section.  Send  resume  and  writing 
samples  to  Managing  Editor  Charles 
Zobell. 

Address  your  submission  to  the 
appropriate  contact  at  the: 


WIRE  EDITOR 

You  can  shape  our  national  and  interna¬ 
tional  news  report.  You  can  help  decide 
which  wire  stories  are  worthy  of  Rage  1 
display.  You  can  communicate  quickly 
and  diplomatically  to  get  the  best  of  the 
wire  into  all  sections  of  the  newspaper. 
If  you  can  show  us  that  you’ve  got  sea¬ 
soned  news  judgment,  strong  copy¬ 
editing  skills  and  the  ability  to  write 
headlines  that  sing  and  dance,  you 
might  be  the  person  we  are  seeking.  Join 
the  News  &  Observer,  a  170,000- 
circulation  daily  newspaper  in  Raleigh, 
NC.  We’ve  got  desktop  research  tools,  a 
diverse  newsroom  and  a  world-class 
news  research  department  in  one  of  the 
nation’s  best  places  to  live,  work  and 
play.  If  you’re  interested.  E-mail  a  sum¬ 
mary  of  your  background  and  what  you 
have  to  offer  to  Deputy  Managing  Editor 
Will  Sutton  at  sutton@nando.com  then 
immediately  mail  a  resume,  list  of 
references  and  cover  letter  to: 

Wire  Editor 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street,  RO.  Box  191 
Raleigh,  NC  27601 


RHOTOGRAPHER 

Seeking  experienced  photojournalist  to 
cover  news  and  sports  for  30,000  AM 
daily  in  central  Pennsylvania.  Company- 
owned  Nikon  D1  digital  cameras  and  com¬ 
puterized  darkroom.  Send  resume  and 
portfolio  by  July  21  to  Dave  Hilliard: 
Managing  Editor,  The  Daily  Item 
200  Market  Street, 

Sunbury,  PA  17801 


Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas, 
NV  89125-0070 


EDITORIAL 


EDITORIAL 


TookilgTran  FT.  LAUDERDALE 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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-HELP  WANTED- 


EDITORL4L 


THE  OBSERVER-DISPATCH  The 
Observer-Dispatch  -  www.uticaod.com  - 
a  50,000-circulation  AM  Gannett  daily 
in  Utica,  NY,  has  openings  for  two  key 
members  of  our  News  team. 

ASSISTANT  OPINION  EDITOR  to  help 
shape  our  editorial  stances  and  Opinion 
pages.  Duties  include  writing  editorials, 
participating  in  Editorial  Board  meetings, 
overseeing  letters  to  the  editor,  laying 
out  Opinion  pages  and  representing  the 
newspaper  at  meetings  and  public  speak¬ 
ing  engagements  in  the  community. 
BUSINESS  EDITOR  to  manage  our  daily 
business  coverage  and  a  weekly  Jobs  & 
Careers  section.  Duties  include  manag¬ 
ing  two  reporters,  planning  daily  and 
enterprise  stories,  making  strong  picks  of 
stories  and  columns  off  the  wire  and 
working  as  part  of  a  team  with  editors  in 
Metro,  Photo  and  Graphics.  At  least  2-3 
years  of  reporting  or  editing  experience 
preferred. 

To  apply,  please  send  a  cover  letter  out¬ 
lining  your  interests  and  ideas  about  the 
job,  resume  and  half-dozen  work  sam¬ 
ples  to  John  Dye,  Editor: 

Observer-Dispatch 

221  Oriskany  Plaza,  Utica,  NY  13501 
The  Observer-Dispatch  is  an 
Equal  Opportunity  Employer 

THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

SPORTS  REPORTER 

Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  tO: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 

WEST  COAST  EDITOR 
Adweek  magazine  is  looking  for  a  West 
Coast  Editor  to  lead  its  team  of 
reporteis.  Based  in  Los  Angeles,  the  posi¬ 
tion  requires  at  least  five  years  daily  or 
weekly  business  journalism  experience. 
An  interest  in  advertising,  marketing  and 
media  beats,  coupled  with  previous 
management  experience  is  preferred. 
Must  be  able  to  supervise  an  editorial 
process  that  includes  daily  deadlines, 
maintain  and  improve  Adweek's  leading 
coverage  of  the  ad  industry  on  the  West 
Coast  and  nationally,  and  report  and 
write  news  and  features.  Challenging 
post  for  independent,  take-charge 
person.  Proficiency  in  Macintosh  a  plus. 
No  phone  calls.  Please  send  resume  to: 

Jack  Feuer 
ADWEEK 

5055  Wilshire  Boulevard 
Los  Angeles,  CA  90036 
Equal  Opportunity  Employer 


EDITORIAL 


WEISS  RESEARCH,  a  national  newslet¬ 
ter  and  publisher,  seeks  bright  and  pro¬ 
lific  writer  for  newsletter,  special  reports 
and  more.  Must  have  good  knowledge  of 
economy  and  investments.  Broad  over¬ 
view  of  all  markets.  Previous  experience 
researching,  and  producing  financial  or 
investment  oriented  product  counts. 
Good  benefits,  EOE.  Please  fax  resume  tO: 

(561)625-6685 
Or  E-mail:  tracey@weissinc.com 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  page 
designer.  The  6-day-a-week  newspaper, 
located  in  the  beautiful  Shenandoah 
Valley,  offers  a  creative,  team-oriented 
environment. 

Using  QuarkXPress,  designers  create 
layouts  for  local,  state,  national,  interna¬ 
tional  and  business  pages,  and  write 
headlines  and  cutlines.  Flexibility, 
creativity  and  being  a  team  player  are 
the  main  requirements  tor  this  job. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shenteLnet 


THE  ST.  LOUIS  POST-DISPATCH, 
the  flagship  of  Pulitzer,  Inc.  with 
500,000  Sunday  circulation,  has  re¬ 
porter  openings  for  assertive  and  creative 
journalists. 

We  seek: 

•  An  ENVIRONMENTAL  WRITER  who 
can  cover  the  breaking  news  but  also 
help  readers  understand  the  larger 
issues  that  range  from  land-use  deci¬ 
sions  to  the  quality  of  the  air  they 
breathe. 

•  A  MEDICAL  WRITER  who  is  comforta¬ 
ble  pushing  fcr  and  getting  the  story 
beyond  the  two-page  press  release.  If 
you  are  well  versed  in  medical 
terminology,  familiar  with  medical  trends 
have  some  investigative  experience  and 
a  real  passion  for  this  subject,  we  want 
to  hear  from  you. 

•  A  BUSINESS  WRITER  whose  beat  will 
include  retail,  gaming,  media/enter¬ 
tainment  and  the  business  of  sports. 
This  reporter  will  have  a  knack  for 
cultivating  sources  that  open  doors  to 
union  halls,  board  rooms  and  locker 
rooms. 

•  SOCIAL  JUSTICE  REPORTERS  to  give 
voice  to  those  normally  not  heard.  These 
reporters  will  join  a  team  that  covers 
faith,  housing,  demographics,  class, 
families  and  philanthropy.  We  need  peo¬ 
ple  who  can  stay  ahead  of  the  curve  in 
helping  readers  grasp  the  complexities  of 
these  issues,  while  communicating  com¬ 
pelling  stories. 

Applicants  should  have  at  least  three 
years’  daily  newspaper  reporting  experi¬ 
ence.  To  apply,  submit  a  resume,  six 
clips  and  a  short  essay  of  how  you 
would  approach  the  job  to: 

Cynthia  Todd,  Director  of  Recruitment 

St.  Louis  Post-Dispatch 
900  N.  Tucker  Blvd. 

St.  Louis,  MO  63101 
E-mail:  ctodd@postnet.com 
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REGIONAL  EDITOR 

Beaches,  'burbs  and  boondocks.  The 
Regional  staff  of  the  Mobile  (Ala.)  Regis¬ 
ter  covers  it  all,  and  needs  a  Regional 
editor  to  lead  the  way.  We’re  a 
100,000-plus  newspaper  known  for 
tough  enterprise,  big  projects  and 
excellent  writing.  We’re  a  Newhouse 
newspaper,  too.  Contact  Dewey  English, 
managing  editor.  Mobile  Register: 

RO.  Box  2488,  Mobile  Ala.  36630 


Send  E&  P  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

770  Broadway 
New  York,  NY  10003 


MARKETING 


CONFERENCE  PLANNER  CONSULTANT 
A  leader  in  the  media  industry  is  looking 
for  a  part-time  consultant  to  assist  in 
developing  and  executing  a  sales  and 
marketing  conference.  This  individual 
will  be  responsible  for  helping  to 
determine  the  content  of  the  program,  to 
identify  and  recruit  speakers,  and  to 
assist  in  the  marketing  and  promotion  of 
the  event.  Candidate  will  report  directly 
to  media  company  executive. 

Candidate  must  have  thorough  knowl¬ 
edge  of  the  newspaper  industry  — 
marketing,  adveitising  and  circulation. 
Also  must  be  familiar  with  the  industry’s 
Internet  endeavors.  Send  replies  to: 

Box  01295,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


(a)  visit  our  website  @ 

www.editorandpublisher.com 


MARKETING 


MARKETING 


Marketing 


Managers 


PCF  is  an  acknowledged  leader  in  national  newspaper  cir¬ 
culation  services  with  clients  including  The  New  York 
Times.  We  are  currently  seeking  a  Marketing  Manager 
based  out  of  Florida.  Candidate  will  be  responsible  for  cov¬ 
ering  Florida  and  the  Caribbean.  We  also  have  a  position 
available  in  the  Boston  area.  Candidate  will  be  responsi¬ 
ble  for  covering  New  England,  Eastern  Canada  and 
Northern  New  York. 

This  position  will  be  accountable  for  sales  team  and  client 
development,  implementing,  managing  and  evaluating 
marketing  plans  to  increase  retail,  education,hotel,  and 
home  delivery  sales.  Key  responsibilities  include  develop¬ 
ment  and  implementation  of  regional  marketing  plans  as 
they  relate  to  clients  initiatives,  and  develop  college  reader- 
ship  programs  and  sales  presentations. 

Qualifications  include  a  minimum  of  five  years  marketing 
and  sales  management  experience.  BS/BA  degree  in 
Marketing  preferred.  Must  be  PC  literate  and  possess 
newspaper  experience.  Extensive  Travel  Required.  ' 

Please  s.end/fax/email  resume  and  salary  jmsssMm 
requirements  to;  Publishers  Circulation 
Fulfillment,  Inc.,  PO  Box  241,  Oxford, 

NJ  07823,  Fax:  (908)  453-4395  Email:  , 
pcfwedeliver@worldnet.att.net 


CIO  EDITOR  &  PUBLISHER  classifieds  JULY  10,  2000 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CltniFIED  AOVERim  -  Fax:(646)654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


./iL 


-HELP  WANTED- 


PRESSROOM 


ALASKA  WEEKLY  needs  press  operator 
for  camera,  Rvobi  and  Community  web 
in  Petersburg,  Alaska,  Unsurpassed  hunt¬ 
ing  and  fishing.  Call  Ron  (907)  772- 
9393  or  fax  employment  application  to: 

Petersburg  Pilot,  (907)  772-2496 


PRESS  SUPERVISOR 
Excellent  12,000  daily  in  quality  Deep 
South  community  needs  experienced 
hands-on  manager  for  pre-press  and 
press  operations  that  revolve  around  a 
seven-year-old,  10-unit  Harris-Heidel- 
berg  press.  Competitive  salary  and 
strong  benefits  with  dynamic,  growth- 
oriented  company.  Send  replies  to: 

Box01279,  Editor  &  Publisher 
770  CVoadway,  7th  FI,  NY,  NY  10003 


CIASSIFIED  ADVERTISERS:  I 
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PLEASE  CAl.L  US  AT 


PRODUCTION/TECH 


PRODUCTION/TECH 


PRODUCTION/OPERATIONS  MANAGER 
West  Coast,  family  owned,  seven  day, 
award  winning  newspaper  provides 
unique  opportunity  to  genuinely  qualified 
individual.  Our  market  is  extremely  com¬ 
petitive  and  one  of  the  fastest  growing  in 
th  US.  We  are  looking  for  an  experienced 
professional  with  exceptional  people 
skills  to  lead  our  talented  staff.  Over 
achievers  who  can  motivate  others  and 
generate  above  average  results  will  be 
well  compensated.  We  offer  a  complete 
benefits  package  including  profit  sharing. 
Candidates  must  demonstrate  experi¬ 
ence  with  prepress,  camera  and  plate, 
press,  and  mailroom  operations.  Back¬ 
ground  in  modern  production  systems 
including  pagination;  CPT;  order  entry, 
ad  tracking  and  output  management 
software;  and  inserter  operations  is  a 
requirement.  Commercial  printing  sales 
and  customer  service  a  definite  plus. 
Formal  training  in  electronics  computer 
operations,  or  data  base  management 
helpful.  Supervisory  and  management 
experience  required.  For  consideration 
send  resume  with  salary  history  tO: 

Box  01282,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRODUCTION/TECH 


PRODUCTION/TCCH 
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Expect  the  World® 


PLATE  ROOM  FOREMAN 

A  leader  in  the  newspaper  publishing  industry  is  looking  for  a  Plate  Room 
Foreman  to  manage  and  direct  a  staff  of  platemakers  on  various  shifts.  The 
Foreman  will  be  responsible  for  training  the  staff  on  technological  changes 
within  computer  to  plate  operations  and  ensuring  high  quality  and  timely 
manufacturing  of  offset  printing  plates  in  support  of  pressroom  operations. 
REQUIREMENTS: 

•  A  self-starter  with  strong  interpersonal  and  computer  abilities 

•  Candidate  must  be  able  to  pass  a  basic  color  blindness  test 

•  Candidate  must  be  committed  to  setting  high  standards  of  quality 
workmanship  in  the  plateroom 

•  Position  requires  individual  to  be  or  become  member  of  Stereotypers  Union. 
(GCIU) 

•  Be  availabie  for  shift  work,  including  nights,  weekends  and  holiday’s. 

•  Must  have  a  minimum  of  7  years  experience  in  newspaper  or  commercial 
printing  experience 

•  Significant  experience  managing  a  unionized  workforce  in  a  highly  technical 
environment 

We  offer  a  competitive  salary,  excellent  benefits,  and  an  environment  com¬ 
mitted  to  diversity,  challenge  and  growth.  Interested  candidates  should  fax  a 
resume  to  (212)  556-4011  or  E-mail  hrresume@nytimes.com  Please  indicate 
for  which  position  you  are  applying. 


We  regret  that  we  will  be  unable  to  respond  to  each  applicant. 
Only  those  selected  for  interviews  will  be  contacted. 

The  New  York  Times  is  an  Equal  Opportunity  Employer 
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JCetu  jjork 

Expect  the  World* 

MAINTENANCE  ENGINEERING  MANAGER 

The  College  Point  Plant  Is  a  515,000  sq.  ft  newspaper  printing  and  dis¬ 
tribution  facility  located  in  Flushing,  Queens.  The  plant  represents  the 
industry's  latest  technological  advances  in  printing,  material  handling 
and  distribution. 

Approximately  700  employees  work  at  this  three  (3)  year  old  “State  of 
the  Art”  newspaper  facility  producing  both  the  Daily  and  Sunday  Editions 
of  The  New  York  Times. 

The  Maintenance  Engineering  Manager  is  responsible  for  managing  the  day-to-day 
operations  of  the  Maintenance/Facilities  Departments,  Systems  Engineering  and 
Storeroom  as  well  as  direct  a  staff  of  multi-disciplined  maintenance  personnel  in  sup¬ 
port  of  the  strategic  goals  of  the  Production  Department.  In  addition  to  providing 
staff  development  for  unionized  employees,  this  manager  will  also  have  the 
opportunity  to  develop  departmental/plant  expense  budget.  Responsible  tor  the 
timely  and  professional  maintenance  and  engineering  upkeep  of  approximately  250 
million  dollars  of  production  equipment  and  tor  4  million  of  MRO  supplies. 

Experience  Required 

•  7-10  years  of  engineering/project  management  experience  in  a  unionized  work 
environment 

•  Experience  with  industrial  automation  and  material  handling  equipment  applica¬ 
tion  using  processor  based  technology  and 

•  Sound  financial  management  background  including  budget  preparation,  expense 
forecasting  and  project/labor  cost  estimating 

•  Excellent  communication  and  demonstrated  staff  management  skills 

•  Proven  analytical  capabilities  and  problem  solving  skills 

•  Demonstrated  track  record  of  progressive  leaderships  positions  combined  with 
strong  team  building  skills 

•  PC  and  Network  knowledge  strongly  preferred 

•  Engineering  or  Management  degree  required 

In  addition  to  a  competitive  salary  and  excellent  benefits,  you  will  find  an  enviorn- 
ment  committed  to  diversity,  challenge  and  growth.  Interested  candidates  should  fax 
a  resume  to  (212)  556-4011  or  e-mail  hrresume@nytimes.com  Please  indicate  for 
which  position  your  are  applying. 


We  regret  that  we  will  be  unable  to  respond  to  each  applicant. 
Only  those  selected  for  interviews  will  be  contacted. 

The  New  York  Times  is  an  Equal  Opportunity  Employer 


-POSITIONS  WANTED- 


EDITORIAL 


BUSINESS/ENVIRONMENTAL 
Published  author/Environmental  pro¬ 
fessional  with  20  years  in  Washington, 
DC  seeks  full-time  business/environment 
column,  features  writing,  or  investigative 
pieces  re:  Fortune  500  and/or  social 
investment  themes.  Contact  Jack: 

(202)  537-5881  or  (202)  537-5417  Fax 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge,  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


EDITORIAL 


SEASONED  WEB  EDITOR 
and  veteran  journalist  seeks  position 
with  thriving  online  newspaper/ 
magazine/news  organization.  Top-notch 
technical,  managerial,  reoorting/writing, 
CAR  and  financial  skills;  expertise  in 
networks,  databases,  Internet  pro¬ 
gramming.  Spanish-speaking.  Hire  this 
all-in-one  individual  who  believes  solid 
news  values  and  team  work  should 
guide  your  online  presence.  Prefer  the 
West,  but  will  consider  all  offers. 

Contact:  w3edltor@hotmail.com 


SEASONED  JOURNALIST  seeks  full-time 
or  freelance  opportunities  to  report  on 
science,  technology  or  medicine.  News¬ 
paper,  newsletter,  magazine  and  online 
experience.  Contact  Jim  at: 
reporting@tecomm.com  or  (904)  724-4042 


EDITOR  &  PUBLISHER  CLASSIFIED  RATES 


HELP  WANTED  Line  rates:  $12.00  p>er  line,  per  week,  three  line  minimum.  Black  & 
white  display  ads:  $131  .OO  per  inch,  per  week,  one-inch  minimum,  half-inch  increments. 
EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES,  ANNOUNCEMENTS,  FEATURES 
AVAILABLE  Line  rates:  $1 1  OO  per  line,  per  week,  three  line  minimum.  Black  and  white 
display  ads:  $131.00  per  inch,  per  week,  one  inch  minimum,  half-inch  increments. 

DK.Am.lISt::  Tuesday  p 


www.editorandpublisher.com 


ALL  CATEGORIES  Red  display  ads:  $55.00  per  week  in  addition  to  black  and  white  dis¬ 
play  rates.  Frequency  discounts:  For  both  line  and  display  ads.  run  two  or  rT>ore  weeks 
and  enjoy  big  discounts.  Blind  boxes:  $25.00  per  insertion;  counts  as  one  line  of  copy. 
The  identity  of  box  holders  cannot  be  revealed.  Readers  are  advised  not  to  send  sam¬ 
ples  when  replying  to  blind  box  ads:  we  are  not  responsible  for  the  recovery  of  samples. 
r7  Monday  ivsue  date. 
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CULTURE  TRENDS 


MTV's 

The  Hollywood  Reporter’s  Box  Office! 
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Weekend  Gmnn 

41,325,042 

Days 

In  Releasi 

3 

Total 

Buzzworthy  songs  are  usually 
by  new’,  up-and-coming  artists 

1 

New 

41,325,042 

w’ho  MTV  believes  have  special 

2 

New’ 

The  Patriot 

22,413,710 

5 

31,736,362 

potential.  Of  the  videos  desig¬ 
nated  as  Buzzw’orthy,  the  vast 
majority  have  been  certified 

3 

1 

Me,  Myself  &  Irene 

13,329,769 

10 

49,191,466 

4 

2 

Chicken  Run 

13,192,897 

12 

41,544,644 

gold  or  platinum. 

5 

New’ 

Rocky  &  Bullw’inkle 

6,814,270 

3 

6,814,270 

Week  of  713100 

6 

3 

Shaft 

6,665,815 

17 

53,436,289 

7 

5 

Big  Momma’s  House 

6,063,039 

31 

95,318,146 

Artist/Group:  Pink 

Song/Video:  "There  U  Go" 

8 

4 

Gone  in  60  Seconds 

5,320,271 

24 

78,908,295 

9 

6 

M;I2 

4,909,248 

40 

197,083,711 

Director:  David  Myers 

10 

7 

Gladiator 

2,426,872 

59 

169,753,300 

This  fuchsia  bombshell  is  about  to 
blow’  the  spot  up.  Sending  the 

11 

9 

Dinosaur 

1,404,282 

45 

129,988,604 

12 

10 

Boys  and  Girls 

1,342,473 

17 

17,805,799 

warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 

13 

8 

Titan  A.E. 

1,227,227 

17 

20,471,363 

14 

11 

Shanghai  Noon 

715,032 

38 

53,367,433 

15 

12 

Road  Trip 

713,905 

45 

65,243,678 

album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetw’ood, 
as  witnessed  on  the  possible  sec- 

16 

13 

Fantasia  2000 

692,841 

184 

57,226,0.33 

17 

17 

Michael  Jordan  to  the  Max 

412,867 

59 

6,323,696 

18 

18 

Sunshine 

312,914 

24 

1,040,696 

ond  single,  “Players”. 

19 

20 

The  Croupier 

297,354 

77 

1,945,271 

Artist/Group:  Incubus 

Song/Video:  “Pardon  Me” 

Director:  Steven  Murashige 

20 

14 

Small  Time  Crooks 

227,090 

45 

16,203,231 

21 

16 

U-571 

203,885 

73 

75,359,960 

22 

59 

Rules  of  Engagement 

202,870 

87 

60,657,391 

This  five-member  band  from  { 

Calabasas,  California  has  finally  1 
made  a  mark  with  this  video  off  j 

23 

24 

Cirque  du  Soleil 

200,443 

59 

2,691,533 

24 

19 

Flintstones  in  Viva  Rock  Vegas 

197,580 

66 

33,673,585 

25 

15 

Frequency 

193,459 

66 

43,096,330 

their  recently  released  album. 

Make  Yourself.  Not  new^  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 

26 

21 

Erin  Brockovich 

154,918 

108 

124,639,560 

27 

25 

Mysteries  of  Egypt 

182,525 

762 

35,733,207 

28 

29 

T-Rex:  Back  to  the  Cretaceous 

146,028 

619 

31,222,744 

and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record.  S.C.I.E.N.C.E. 

29 

23 

Where  the  Heart  Is 

139,324 

66 

32,737,741 

30 

22 

Keeping  the  Faith 

133,567 

80 

36,527,772 

in  1997.  Their  new’est  offering 

31 

81 

Battlefield  Earth 

131,266 

52 

21,272,402 

blends  funk  and  alternative  metal, 
w’ith  a  little  rap/rock  thrown  in 
for  good  measure. 

! 

32 

40 

Butterfly 

126,577 

17 

292,884 

33 

69 

28  Days 

125,463 

80 

36,442,982 

34 

32 

Galapagos 

122,632 

255 

5,103,688 

©2000  MTV 

35 

27 

East  is  East 

106,443 

80 

3,343,159 

02000  The  Hollywood  Reporter 


CULTURE  TRENDS 


MTV  Around  the 
World 

Week  of  7ISI00 


MTV  U.S.  (NEWllI 


Artist 

1.  Eminem 
2^  Dr.  Dre 

3.  Jay-Z 

4.  Aaliyah 

5.  3  Doors  Down 


MTV  Euroi 


Artist 

1.  Blink  182 

2.  RHCP 

3.  Eiffel  65 

4.  Shania  Twain 

5.  Britney  Spears 


MTV  Russii 


Artist 

1.  Devochki 

2.  Zemfira 

3.  Tom  Jones 

4.  Tatiana  Svetlova 

5.  Limp  Bizkit 


MTV  Australii 


Artist 

1.  Mandy  Moore 

2.  Madonna 

3.  All  Saints 

4.  N’Sync 

5.  Eiffel  65 


Title 

Real  Slim  Shady 
The  Next  Episode 
Big  Pimpin’ 

Try  Again 
Kryptonite 


Title 

All  the  Small  Things 
Otherside 
Move  Your  Body 
I  Feel  Like  a  Woman 
...Make  You  Happy 


Title 

Govorila  Mama 
Iskala 
Sex  Bomb 
Odinokaja  Avezda 
Break  Stuff 


Title 

Candy 

American  Pie 
Pure  Shores 
Bye  Bye  Bye 
Move  Your  Body 


©2000  MTV 


The  Biliboaitl  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

5 

Eminem 

Marshall  Mathers 

2 

2 

6 

Britney  Spears 

Oops!  I  Did  It  Again 

3 

- 

1 

Deftones 

White  Pony 

4 

- 

1 

Busta  Rhymes 

Anarchy 

5 

5 

14 

‘N  Sync 

No  Strings  Attached 

6 

4 

4 

Kid  Rock 

The  History  of  Rock 

7 

7 

39 

Creed 

Human  Clay 

8 

3 

2 

B.B.  King/Eric  Clapton 

Riding  With  the  King 

9 

8 

5 

Matchbox  Twenty 

Mad  Season 

10 

6 

2 

Three  6  Mafia 

When  the  Smoke  Clears 

©2000  Billboard/SoundScan.  Inc. 


The  Biliboaitl  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

1 

1 

15 

Be  With  You 

Enrique  Iglesias 

2 

2 

1 

17 

Try  Again 

Aaliyah 

3 

3 

3 

13 

I  Turn  to  You 

Christina  Aguilera 

4 

5 

4 

10 

Real  Slim  Shady 

Eminem 

5 

4 

4 

28 

I  Wanna  Know 

Joe 

6 

6 

3 

25 

Everything  You  Want 

Vertical  Horizon 

7 

7 

7 

10 

It’s  Gonna  Be  Me 

‘N  Sync 

8 

12 

8 

11 

Bent 

Matchbox  Twenty 

9 

11 

9 

36 

Higher 

Creed 

10 

10 

7 

19 

There  You  Go 

Pink 

©2000  Billboard/Soundscan 


CULTURE  TRENDS 


‘  i 

Billboard  Modern  Rock  Tracks 

MTV  Around  the  1 

1  Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

World 

Thin  Laxt  Peak 

Week  Week  Pos. 

Wks  on 
Chart 

Title 

Artist 

Week  of  7i4l()0 

1  1  1 

15 

Kryptonite 

3  Doors  Down 

2  2  2 

13 

With  Arms  Wide  Open 

Creed 

3  3  3 

11 

Sour  Girl 

Stone  Temple  Pilots 

AHiat 

Title 

4  5  4 

5 

Wonderful 

Everclear 

1.  Backstreet  Boys 

2.  Melanie  C 

3.  Britney  Spears 

Show  Me  the  Meaning 

Northern  Star 

F^om  the  Bottom 

5  6  5 

10 

Judith 

A  Perfect  Circle 

6  4  2 

16 

Adam’s  Song 

Blink-182 

4.  Savage  Garden 

I  Knew  I  Loved  You 

7  8  7 

11 

Last  Resort 

Papa  Roach 

5.  N’Sync 

Bye  Bye  Bye 

8  10  8 

10 

Take  a  Look  Around 

Limp  Bizkit 

9  14  9 

3 

Promise 

Eve  6 

1  i'i  1  k'M  ^  nrwii  11  Ml  k  nn  \  n  ii  i 

10  9  9 

6 

Change  (in  the  House  of  Flies) 

Deftones 

Artist 

Title 

©2000  Billboard/Broadeast  Data  Sy.stems 

1.  Oasis 

Go  Let  it  Out 

2.  La  Ley 

3.  Backstreet  Boys 

Acjui  ! 

Show  Me  the  Meaning 

College  TV  Network  Video  Playlist 

4.  Aqua 

Cartoon  Fleroes 

Submitted  by  College  Television  Netw'ork  for  week  ending  July  3,  2000  1 

1 

5.  Madonna 

American  Pie 

Artist 

Title 

Rotation  i 

Brian  McKnight 

6, 8, 12 

Heavy 

Basement  Jaxx 

Bingo  Bango 

Heavy 

■uii'i^niViTnT!i¥WlRTlTTTimi!fTi]l  1 

Happiness 

Heavy 

Regurgitator 

Artist 

\  1.  RHCP 

Title 

Otherside 

Lara  Fabian 

I  Will  Love  Again 

Heavy 

Lit 

Over  My  Head 

Heavy 

The  Cult 

Painted  On  My  Heart 

Heavy 

1  2.  Fito  Paez 

Dos  En  La  Ciudad 

Santana  f/  Everlast 

Put  Your  Lights  On 

Medium 

j  3.  Blink  182 

All  the  Small  Things 

Jurassic  5 

Quality  Control 

Medium 

4.  Oasis 

Go  Let  it  Out 

MXPX 

Responsibility 

Medium 

;  5.  Christina  Aguilera 

What  a  Girl  Wants 

RO.D. 

Rock  the  Party 

Medium 

1 

1  Mighty  Mighty  Bosstones 

So  Sad  to  Say 

Medium 

102000  MTV 

Our  Lady  Peace 

Thief 

Medium 

Creed 

With  Arms  Wide  Open 

Medium 

Everclear 

Wonderful 

Medium 

CULTURE  TRENDS 


The  Billboaitl  200 

The  top-selling  albums  five  years  ago. 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


1.  Hootie  &  the  Blowfish/Cracked  Rear  View 

2.  Soundtrack/ Pocahontas _ 

3.  Pink  Floyd/ Pulse _ 

4.  TLC/Crazysexycool _ 

5.  Live/Throwing  Copper _ 

6.  Soundtrack/Batman  Forever _ 

7.  John  M.  Montgomery/John  M.  Montgomery 

8.  Soul  Asylum/Let  Your  Dim  Light  Shine 

9.  Boyz  II  Men/II _ 

10.  Blues  Traveler/Four _ 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

81 

2 

Busta  Rhymes 

Anarchy 

2 

1 

6 

Eminem 

Marshall  Mathers 

3 

2 

2 

Three  6  Mafia 

When  the  Smoke  Clears 

4 

- 

1 

Next 

Welcome  to  Nextasy 

5 

3 

2 

Soundtrack 

Shaft 

6 

4 

6 

Big  Tymers 

I  Got  That  Work 

7 

5 

10 

Joe 

My  Name  is  Joe 

8 

8 

7 

Avant 

My  Thoughts 

9 

6 

32 

Dr.  Dre 

2001 

10 

12 

9 

Toni  Braxton 

The  Heat 

©2000  Billboard/Sound51can,  Inc. 


The  top-selling  albums  ten  years  ago. 


Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 


1 


1.  M.C.  Hammer/Please  Hammer  Don’t  Hurt 

2.  New  Kids  on  the  Block/Step  By  Step 

3.  Madonna/I’m  Breathless _ 

4.  Soundtrack/ Pretty  Woman _ 

5.  Sinead  O’Connor/I  Do  Not  Want  What... 

6.  Bell  Biv  Devoe/ Poison _ 

7.  Wilson  Phillips/Wilson  Phillips _ 

8.  Depeche  Mode/Violator _ 

9.  Heart/Brigade _ 

10.  Michael  Bolton/Soul  Provider _ 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

1 

43 

Dixie  Chicks 

Fly 

2 

2 

5 

Lee  Ann  Womack 

I  Hope  You  Dance 

3 

3 

33 

Faith  Hill 

Breathe 

4 

- 

1 

Billy  Gilman 

One  Voice 

5 

5 

138 

Shania  Twain 

Come  On  Over 

6 

6 

60 

Tim  McGraw 

A  Place  in  the  Sun 

7 

4 

16 

George  Strait 

Greatest  Hits 

8 

8 

126 

Dixie  Chicks 

Wide  Open  Spaces 

9 

7 

56 

Lonestar 

Lonely  Grill 

10 

13 

59 

SheDaisy 

The  Whole  Shebang 

©2000  Billboard/SoundScan,  Inc. 


©2000  Billboard/Soundscan 
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ADWEEK  *  BRANDWEEK  *  MEDIAWEEK  *  MC  *  EDITOR  &  PUBLISHER 


770  Broadway,  New  York,  NY  10003 

Main  telephone  646-654-5100 


Editor  and  Publisher 

Classified  toll-free  number:  1-888-825-9149 
Fax:  646-654-5312 


Adweek/  Brandweek/  Mediaweek 

Classified  toll-free  number:  1-800-7-ADWEEK 
Fax:  646-654-5313 


EDITORe^ 


PUBLISHER  A 

1 

TT 

TITiTT 

lES 

Order  Your  2000  Editions  Now! 


Tou'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
international  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
Ijp-to-dote  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
^uipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications, 
^nd  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

i^'ant  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  informotion...exclusive  economic  and  demographic  projections  and  much  morel 


ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
pr  for  information  on  our  CD-ROMs,  call  1-888-612-7095. 


EDlTORer 


□YES!  Ptease  rush  my  order  for  the  Internathnol  Yew  Book  in  the  format  and  version  I  have  chosen. 

Name _ _ 

Title _ 


Company. 
Address— 
City _ 


State . 


.Zip. 


QTY: 

(  )  3-Volume  Set:  S200  each 
{  )  Volumes  1  &  3:  SI  50  for  both 

(  )  Volume  1  only:  SI  25  each 

(  I  Volume  2  only:  $109  each 
(  )  Volume  3  only:  $50  each 

{  )  CD-ROM  version  of  the 

International  Year  Baak:  $895 
(Purchase  includes  Vok.l  &  3  of 
the  printed  edition) 

For  licensing  informotion,  coll 
1-800-336-4380  ext.  172. 


J  Check  Amount  Enclosed  $ _ 

(Poyabie  to  Editor  <  PtdtBsker  Year  Book  in  US  dollars  only. 

U  S.  and  Conodo  shipping  and  handling  odd  SI  2;  foreign  add  ^S) 


Charge  my:  UVISA  JMC 

Account  # _ 

Signature _ 

Phone  # _ 

Fox# _ 


□  AMEX 

_ Exp.  Dote. 


Poyment  must  ixcompony  all  orders  CA,  CO,  DC,  FI,  IL,  MA,  MD,  NJ,  NY,  OH 
ond  TX  residents,  ple^  odd  appropriate  sol«  tax.  Canodo  residents,  pleose 
odd  GST.  No  shipping  to  P.O.  boxes.  All  CD-ROM  soles  ore  finoi. 


1  have  chosen. 

Your  Business  (Check 

one  category  only). 

1.  J  Newspaper 

17.'J  Publishing  other 

2.  J  Newspaper 

thon  Newspaper 

Equip.  Mfr. 

18.-1  Real  Estate 

3.  J  Syndicate/ 

20.  J  Food:  Rest./ 

News  Service 

Whkle 

4.  J  Ad  Agency 

21. J  Insurance 

5.  J  Public  Relations 

22.-1  Media 

firm 

23.  □  Nan-prolH 

6.  -1  Legd  firm 

24.  □  Recruilef/ 

7.  □  Government 

Empi.  Agency 

8.  -1  Mfr.  -  General 

25.  □  Mktg./Research 

9.  _1  Mfr  -  Auto 

26.  □  Utility 

&  Truck 

27.  □  Entertainment 

10.-1  Mfr.  -  Food 

28.  J  Book  Oist. 

11.J  Service  Industry 

29.  J  Franchise 

12.^  University/ 

30.  J  School/Univ. 

Public  Library 

31.  J  Supermarket 

13.  J  Rnanciol 

32.  □  Drugstore 

14.-I  Retoil 

33.  □  Hospitol 

1 5. -1  Public 

34.-1  Graphic  Alts/ 

Transportation 

Printing 

16.-I  Individual 

19.  J  Other: 

IMGB0700 

EDlTORts’ 

PUBLISHER  MARKET  GUIDE 


□YES!  Please  rush  my  order  for  the  Editor  i  Publisher  Market  Guide 
in  the  format  I  hove  chosen. 


Nome . 
Title— 


Company  _ 
Address— 
City _ 


State  _ 


Zip. 


OTY: 

(  )  2000  Market  Guide 
ot  $140  each 

(  )  CD-ROM  version  of 

the  2000  Market  Guide 
at  $495  eoch. 


J  Check  Amount  Enclosed  $ _ 

(Payoble  to  Editor  B  PidiBsher  Mvket  Guide  in  US  dollars  only. 
U.i  ond  Canodo  shipping  ond  hondling  odd  $12;  foreign  odd  $45) 


Charge  my:  □VISA  □MC 

Account  # _ 

Signature  _ 

Phone  # _ 

Fox# _ 


□  AMEX 

_ .Exp.  Dote. 


Poymeiit  miKl  occomxny  oU  ofden.  CA,  CO,  DC,  tl,  IL,  MA.  MD.  HJ,  NY,  OH 
ond  TX  residents,  plense  odd  oppeopfiote  soles  tax  Comdo  residents,  please 
odd  GST  No  shipping  to  PO  boxes.  AH  CD  DOM  soles  ore  finoi 


Your  Business 
(Check  ^  category  only). 

1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndicate/News  Service 

4.  J  Ad  Agency 

5.  J  Public  Rekitians  firm 

6.  J  Legal  firm 

7.  Government 

8.  J  Mfr.  -  General 

9.  J  Mb.  -  Auto  &  Truck 

10.  J  Mfr.  -  Food 

11.  J  Service  Industry 

12.  J  University/ 

PuUk  Library 

13.  J  Rnanciol 

14.  J  Retail 

15.  J  Public  Transportation 

16.  -i  Individual 

17.  J  PuUisbing  other 

than  Newspaper 

18.  J  Real  Estate 

19.  J  Other: 


8(r 


-7 


YEAR  BOOK 


EDITOR  > 
PUBLISHER 


80' 


YF.AR  BOOK 


H  YEARBOOK 
WHO’S  WHERE 


ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right 
at  your  fingertips! 


For  faster  service,  or  for  information 
on  our  CD-ROMs,  call  toll-free 
1-888-612-7095. 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 
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POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


Editor  &  Publisher 
MARKET  GUIDE 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 


I  ml  Mill  II  III  1 1  lull  I  lull  mill  I  mill  I  liliiil  I II 


For  75  years  marketers  have  usai  the  E&P  MARKET  GUIDE  as  a  planning  Outlets,  Retail  Outlets,  Location  of  ” 
tool.  They  have  come  to  rely  on  the  demographic  and  economic  tables  with  Markets,  Newspapers  Serving  the  Market,  Retail 
actuals  and  remarkably  accurate  annual  projections.  Sales  Data,  and  much,  much  more! 


We  Rank  The  BEST  PLACES 
TO  LIVE  IN  THE  U.S. 

ALL  NEW  2000 
EDITOR&PUBLISHER 
MARKET  GUIDE. 

Now  Including  the  Exclusive 

Index! 


But  the  MARKET  GUIDE  has  also  been  a  highly  recommended  source  of  It’s  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
relocation  data.  Its  unique  combination  of  quantitative  and  qualitative  data  non-MSA  markets  in  the  U.S.  and  Canada  . . .  plus  critical  market  data 


has  provided  an  accurate  description  of  community  life. 


for  more  than  1,600  cities  and  all  3,141  U.S.  counties. 


Now,  in  our  76th  anniversary  printing,  the  MARKET  GUIDE  offers 
more  new  features  to  enhance  its  usefulness  in  both  areas! 

-  Relocation  info  now  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 

-  Demographic  data  now  includes: 

•  Graduation  Levels 

•  Homing  and  Rental  Rates 

-  Now  Population  Forecasts  are 

projected  out  5  YEARS  to  2005! 

-  All  the  market  data  for  Canada  is  in 

one  convenient  section! 

PIT  S  ... 

...  these  regular  features:  Population  by  Age,  Ethnic 
Breakdowns,  Number  of  Households,  Income  per 
Household  and  per  Capita,  Principal  Industries,  Chain 
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The  print  copy  of  the  E&P  MARKET  GUIDE  is  just  $140.  It’s  also  available 
on  CD-ROM  together  with  the  data  from  U.S.  MARKET  FORECASTS 
which  covers  all  towns  and  cities  in  the  U.S.  with  2500  or  more  population. 
Pricing  for  the  CD-ROM,  which  includes  the  printed  Market  Guide,  is  just 
$495.  (CA,  ex:,  FL,  IL,  MA,  MD,  NJ,  NY,  OH  and 
TX  residents  please  add  appropriate  sales  tax.  Canada 
residents  please  add  GST.) 
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Please  send  payment  to:  EDITOR  &  PUBLISHER 
DIRECTORIES,  Circulation  Dept.,  1515  Broadway, 
New  York,  NY  10036.  Phone:  (888)  612-7095. 
E-Mail:  edpub@mediainfo.com.  Place  your  order  on 

our  Web  site:  www.niediainfo.com 

(click  on  the  store  icon)  Or  contact  us  at  the  number 
above  for  more  information. 
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Where  You  ’ll  Find  the  Rfwers  of  the  Press."" 


*  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

*  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

*  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions.. .and  much  morel 

■  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.com 


Benjamin’s  new  site  makes  it 
a  “two-newspaper”  town. 


I  Innovative  editing 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


What  the  2000  campaign  is  doing  to  the  term  iiexc 
media’  is  taking  the  tiew’ out.  We’ve  arrived.” 

-  CARIN  DESSAUER,  ELECTION  CHIEF,  CNN  INTERACTIVE 


VERONEWS.COM  (FLORIDA) 

There’s  a  new  local  newspaper 
in  Indian  River  County,  Fla.,  but 
don’t  look  for  it  at  the  newsstand. 
The  only  place  you  can  read  it  is  online. 
VeroNews.com,  which  made  its  debut 
July  1,  intends  to  be  the  county’s  “home¬ 
town  newspaper”  and  is  preparing  to  take 
on  the  local  media,  including  the  domi¬ 
nant  Vero  Beach  Press  Journal,  which  is 
owned  by  the  E.W.  Scripps  Co. 

While  some  content  will  be  free,  the  on¬ 
line  paper  also  intends  to  be  fee-based, 
charging  a  nickel  a  day,  starting  Oct.  1. 

The  virtual  newspaper  was  launched, 
says  Editor  and  Publisher  Milton  R. 
Benjamin,  to  provide  Vero  Beach  and 
Indian  River  County  residents  with  a 
source  of  strictly  local  news.  A  former 
foreign  editor  for  The  Washinp,on  Post, 
Benjamin  says  he  is  concerned  about 
newspaper  consolidation,  especially 
along  Florida’s  Treasure  Coast,  where 
most  papers,  as  well  as  a  leading  TV 
station,  are  owned  by  Scripps. 

In  addition  to  regular  news,  the  paper 
will  feature  restaurant  reviews,  guides  to 
the  area’s  best  doctors,  suggestions  for 
weekend  getaways,  and  what’s  described 
as  a  “comprehensive”  classified-ad  listing. 
But  to  Larry  Reisman,  editor  of  the  rival 
(and  more  traditional)  Press  Journal,  it’s 
let-the-reader-beware  when  it  comes  to 
the  credibility  of  information  from  an  up¬ 
start  news  operation.  “Any  media  can 
claim  they’re  the  hometown  newspaper,” 
he  quips,  “but  we’ve  proven  it  for  more 
than  80  years.”  And,  he  adds,  “anyone  can 
set  up  a  Web  site  and  begin  putting 
‘stories’  on  their  pages.”  —  David  Noack 


Greetings  from  Asbury  Park:  Bob  Cullinane  discovered  that  sometimes  sailing  stinks. 

Reporter  on  hoard 


IT  WAS  THE  Fourth  of  July 
weekend,  and  newspapers  in  the 
Northeast,  and  especially  their 
photographers,  readied  coverage  of 
OpSail  2000,  the  great  parade  of  his¬ 
toric  tall  ships  to  and  through  New 
York  Harbor.  But  one  paper  decided 
to  get  more  shipshape.  For  five  days. 
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— '  The  Gazela  in  port: 

one  bathroom,  river  view 

on  the  voyage  from  Philadelphia  to  New 
York,  Bob  Cullinane,  columnist  for  the 
Sunday  Park  Press  in  Neptune, 

N.J.,  joined  the  crew  of  the  Ga:zela,  built 
in  1883  in  Portugal  and  reputed  to  be  the 
largest  and  oldest  square-rigged  vessel 
sailing  today. 

What  made  Cullinane’s  dispatches  for 
the  Press  remarkable  was  the  relative 
absence  of  gosh-gee  wonder.  Instead,  he 
focused  on  the  hard  work  involved,  as 
well  as  the  trying  conditions  on  board  the 
vessel.  A  tall  ship  might  look  spectacular¬ 
ly  beautiful  to  photogs,  and  other  viewers, 
from  the  shore  as  it  majestically  sails  past, 
but  below  deck  he  found  “a  dark,  chal¬ 
lenging  maze  of  narrow  walkways, 
booby-trapped  with  beams  and  hooks 
and  swinging  ropes  that  ambush  you 
\vith  each  sway  of  the  boat.”  His  bunk 
was  a  hammock  lined  with  a  slab  of 
yellow  foam  and  no  sheets.  And  every¬ 
where  was  an  “awi’ul,  pungent  smell,”  a 
mi.\  of  dank  sea  air  “and  the  chemical 
used  to  clean  the  heads,  or  bathrooms.” 

But,  in  the  end,  Cullinane  found  much 
to  enjoy,  and  he  even  discovered  a  way  to 
compensate  for  the  absence  of  a  badly 
needed  shower.  He  dived  off  the  port  side 
of  Gazela  into  the  ocean,  screaming  like  a 
child,  but  with  one  difference:  Instead  of 
a  lifeguard,  a  crew  member  stood  “shark 
watch.”  —GregMitchell 


Chest  fever;  An  11-year-old  visitor  sneaks  a  glance  at  Indian  women  carrying  baskets  of  fish. 

Photo  of  the  week 


DARREN  STONE,  THE  VANCOUVER  SUN,  JUNE  26 

The  mural  has  decorated  the  rotunda  of  the  provin- 
cial  Legislature  in  Victoria,  British  Columbia,  for  60  years, 
but  only  now  is  it  coming  under  attack  from  Indians  in  the 
region  for  its  bare-breasted  images.  “It  portrays  aboriginal  women 
as  sluts,”  said  Bill  Wilson,  a  tribal  chief.  But  an  academic  expert 
countered:  “Ideas  of  modesty  varied  among  tribes.”  11 


Neiospaper  pick 


‘s  a  winner 


THE  COLUMBIAN  (VANCOUVER,  WASH.),  JUNE  28 

■w’  T  WAS  AN  EPISODE  OF  THE  TV  DRAMA  “MORNING  EdI- 
■  tion”  come  to  life.  When  they  picked  up  The  Columbian 
June  28,  readers  in  Vancouver,  Wash.,  were  greeted  with 
winning  numbers  in  the  Oregon  State  Lottery  —  that  would 
B  not  be  drawn  until  later  in  tbe  day!  It  seems  the  paper’s  com- 
B  puters  had  crashed  at  deadline  the  night  before  and  in  the 
IHB  w  confusion  a  copy  editor  had  grabbed  some  winning  lottery' 
""M  numbers  off  the  wire,  but  the  results  were  from  distant  Vir- 

^  ginia,  not  Oregon.  Amazingly,  those  same  numbers  (6-8-5-5) 

were  pulled  in  Oregon  later  that  day.  Managing  Editor  Lou 
Brancaccio  tells  E^P  that  he’s  now  getting  a  lot  of 
calls  and  e-mail  messages  from  readers  “asking 
that  I  give  them  a  good  stock  tip  or  the  winner  a 
horse  race.”  —  GregMitchell 
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THE  BEST 


£&P  accepts  submissions  from 
newspapers  for  “Photo  of  the  week” 
and  other  features  in  this  section. 
Please  send  to  either  http://www.hot 
type@editorandpublisher.com  or 
“Hot  Type,"  Editor  &  Publisher,  770 
Broadway,  New  York,  NY  10003-9595. 
Submissions  cannot  be  returned. 
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Our  Top  Ten  Reasons  For  Attending 
Editor  &  Publisher’s  Online 
Classifieds  Industry  Symposium: 


,  power 

.Power  Monterey 

OKTSOWE  CAN’T  COUNT. 

Need  a  fix?  Fix  it. 

Have  a  story  to  tell?  Tell  us. 

Got  a  reason  not  to  attend?  No. 
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Is  VOUK. 
Take  The  Rest. 


|||||pPr  September  17  - 19,  Monterey,  CA 
Details  and  registration  information  are  at  www.editorandpublisher.com 
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Ethics  Comer 


OFFlim... 

Batting  averages,  home  runs,  runs  batted  in,  heaven,  and  hell: 
Reflections  on  baseball  coverage  via  a  Judeo-Christian  prism 

CHAD  Curtis  always  has  been  a  baseball  player 
possessed.  He  does  a  forward  flip  after  throwing 
a  baseball,  slides  into  people,  and  runs  bases  with 
abandon. 

And  Curtis  also  prays  as  hard  as  he  plays.  He 
organizes  team  chapel  meetings,  cleans  raunchy  magazines  out 
of  clubhouses,  and  lectures  teammates  against  playing  rap  songs 
with  lewd  lyrics. 

When  he  was  with  the  New  York  Yankees,  he  was  a  magnet  for 


beat  WTiters,  a  literate  guy  you  always 
went  to  for  a  quote.  And  his  religious 
fervor  was  duly  noted.  But  one  aspect  of 
his  behavior  —  a  desire  to  save 
Jewish  writers  from  going  to 
hell  —  was  not  published  until 
this  year,  after  he  had  been 
traded  to  the  Texas  Rangers. 

Jon  He>’man,  a  Long  Island, 

N.Y.,  Newsday  columnist, 
mentioned  it  matter-of-factly 
in  an  April  16  column  that  de¬ 
scribed  Curtis’  attempts  to  per¬ 
suade  Yankee  players  to  attend 
his  Sunday  chapel  sessions:  “Curtis 
also  tried  to  convince  some  Jewish 
writers  that  they  were  making  a  big 
mistake  and  needed  to  rethink  their 
beliefs.” 

It’s  the  kind  of  stuff  that  gave  John 
Rocker  a  place  on  New  York’s  most- 
wanted  list.  Politicians  have  been 
crushed  for  less.  What  took  so  long  for 
people  to  read  about  it  —  especially  in 
New  York,  with  the  largest  Jewish 
opuiation  outside  Israel? 

“Chad  was  telling  the  writers  that  they 
might  be  damned,  that  they  might  go  to 
hell,”  said  Heyman,  who  is  Jewish  and  who 
added  that  he  never  engaged  Curtis  in  any 
religious  discussions.  “He  was  telling  them 


why  his  religious  beliefs  were  correct  and 
why  they  were  taking  a  chance.  I  don’t 
know  how  they  felt  deep  down  about  what 
he  was  saying.” 

Suzyn  Waldman,  the  Yan¬ 
kees’  beat  reporter  for  WFAN 
radio  and  a  play-by-play 
broadcaster  for  the  Madison 
Square  Garden  (MSG)  cable 
TV  network,  argued  that 
Curtis  was  not  an  anti-Semitic 
ranter.  “I  understand  why 
some  people  might  have  been 
offended,  but  I  wasn’t  one  of 
them,”  Waldman  said.  “Chad  wants  to 
save  people.  He  looks  [at  Jews]  as  if  they 
are  in  a  building  about  to  blow.” 

Heyman  said  he  held  back  his  story  on 
Curtis  for  the  day  when  he  could  write  a 
comprehensive  piece  on  his  behavior. 
‘There  are  a  lot  of  things  that  go  on  that 
we  don’t  write  about,”  said  Heyman.  “The 
clubhouse  is  a  second  home  to  the  play¬ 
ers.  And  we  are  guests  there,  to  some  de¬ 
gree.  We  tend  to  write  about  things  that 
affect  their  play.  Chad’s  discussions 
about  religion,  as  heated  as  they  were, 
did  not  affect  the  team’s  play.” 

Murray  Chass,  a  New  York  Times 
baseball  writer  who  is  Jewish,  thought 
He>Tnan’s  story  should  have  been 


published  when  Curtis  was  still  a  Yankee. 

“If  there  is  a  reason  to  write  it  at  all,  it 
probably  should  be  written  at  the  time  it 
happens,  unless  it  was  inconsequential  at 
the  time  and  subsequent  events  added 
perspective  to  it,”  Chass  said. 

In  this  case,  Chass  would  have  liked  to 
have  read  about  Curtis’  remarks  when  he 
said  them.  “I  was  not  aware  that  he  ever 
said  that,”  Chass  said.  “It’s  highly  offen¬ 
sive  telling  people  things  like  that.” 

Stories  about  tbe  problems  encoun¬ 
tered  by  minority  journalists  fill  the 
pages  of  newspapers,  but  Jewish 
journalists  tend  to  keep  their  unhappy 
encounters  to  themselves. 

Chass  himself  is  often  mentioned  by 
New  York  sportswriters  as  an  example 
of  that  head-in-the-sand  behavior  be¬ 
cause  of  his  testy  relationship  with  Graig 
Nettles,  one  of  the  best  third  basemen 
in  Yankee  history. 

“He  called  me  a  greasy  [expletive 
deleted],”  said  Chass,  who  insists  that 
Nettles  was  angry,  not  anti-Semitic.  “I 
was  w’orking  as  an  official  scorer  for  a 
game  and  Nettles  was  upset  about  a  call.” 

Heyman,  meanw'hile,  wondered  why 
Chass  has  never  wTitten  anything  about 
I  his  problems  with  Nettles.  “I  did  write 
about  Curtis,”  Herman  said. 

Baseball  writers,  like  their  colleagues 
1  on  the  political  beat,  are  awash  in  inside 
information  and  constantly  weigh  the 
publication  of  that  material  against  what 
it  may  cost  them  in  sources. 

“There  is  kind  of  an  assumed  off-the- 
record  w'here  people  just  talk  and  don’t 
expect  that  you’ll  publish  it,”  said  Filip 
Bondy,  a  columnist  for  the  New  York 
Daily  News.  “You  can’t  publish  every¬ 
thing  they  say  to  you.  They’d  never 
talk  to  you  again.” 

Curtis’  religious  escapades  remained 
locked  inside  a  small  circle  of  sports- 
I  writers  for  tw'o  years.  No  one  complained 
!  to  the  Yankees.  And  Jack  Currv',  the  cur¬ 
rent  president  of  the  New  York  chapter 
of  the  Baseball  Writers  Association  of 
America,  said  no  protests  were  filed  with 
him.  “Writers  like  to  work  those  things 
I  out  for  themselves,”  Curry  said. 

The  w  hole  story  still  might  get  an  air¬ 
ing.  Curtis  is  writing  a  Sunday  column  on 
religion  for  the  Arlington  (Te.xas)  Morn¬ 
ing  News.  He  is  now  a  coWeagae.  (1 
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Editor  &  Publisher’s  new  e-letter  is  designed  for  the 
online  news  industry’s  busiest  decision  makers. 

Every  Tuesday  morning,  we’ll  send  you  our  weekly 
overview  of  the  top  news  stories,  trends,  and  people 
from  the  online  news  world.  FREE.  Just  go  tci| 
www.editorandpublisher.com  to  register.  / 


®HT,Vh 


L  L  pr 

ETTER 


teretf .  ® 


www.editorandpublisher.coin 
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The  jazbox  famik  of  products  from  Harris  Publishing  Systems 
delivers  the  n  -xt  generation  of  simplicity  and  functionality  for 
intensely  local  publishing  to  the  Web  or  print. 


Jazbox  gives  you  the  power  to  publish  a  newspaper;  create  and 


manage  a  high-volume,  database-driven  Web  site;  and  participate 
fully  in  the  rapidly  expanding  e-commerce  field. 


Easy  development  of  local  content  -  from  reporters,  wire  services 
and  internet  sources  -  becomes  a  reality  with  Jazbox.  As  local 
participation  in  content  development  becomes  a  central  focus  of 
Web  and  print  products,  Jazbox  provides  a  simple,  intuitive 
method  to  assemble,  edit  and  design  products  for  multiple  mei^i|i 
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